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Section 1: Introduction

This report is theentyfourtin an annual series, published to present statistical information on the volume &
of domestic taam. Previously, this has focussemliesm undertaken by the resident population of the Un
Kingdom to destinations within the Ulkedrepublic wéland2011 represents the first year when this scope h
changed to only cover the residenatommiof Great Britain (England, Scotland and Wales) and trips withir
jurisdictions. Northern Ireland data is now collected in a separate survey by Northern Ireland Tourist Boarc

Consequently, special care must be taken when interpreting tmeddmsestic tourism to ensure that a
consistent base is used throughout. In this case, &i0a&lata has been recalculated to exclude Northern
Ireland as aestinatiorand also to exclude all tourism idceat Britain biNorthern Irish residents fraime
analysis.This provides a consistent basis for trend analysis but means that the data publishe@®&02006
this report is different from that published 1in

All information in @R report comes from aefladface interview survey commissioned jointly by the national tc
boards o¥isitEnglan@E), VisitScotland (\é#hd Visit Wales (the Tourism Department of the Welsh Governr
The joint survey is calledtteat Britaifourism SurvegHr'S).

Under its previous guise of the United Kingdom Tourism Survey \WaKTi&t doisducted in 1989 and replacec
earlier surveys which the national tourist boards had used to obtain estimates of domestic tourism volur
Until 1999, the surveys based ontieme interviews with adults, mainly using a random omnibus survey cor
by NOP Research Grdups survey vehicle for UKTS was discontinued at the end of 1999. A review \
undertaken to select a new research methodologgintanilsgna high degree of consistency in the key princi
of the survey design

In 1999, a fiwear contract covering the perioe2Q080vas awarded to BMRB International and in 2000, U
switched to a new research methodology based on téégpieoveeusing random digit dialling. By 2003 and 2(
however, significant corscesere being expressed relatthg tdKTS derived data on domestic tourism. Followin
furtheextensive review, UK&tBrned to the previousZpf®) methodologyn@asuring the volume and value of
domestic overnight trips-tafaece interviews conductdmime. TNS were appointed to undertake the survey fi
May 2005 and for the period -200B). The sponsors (the various UK national tourism organ@atedshaon
the approach proposed bywoild yield a more representative sample of the UK population by using a pro
toface interview approach instead of the previous random digit dialling telephéme@pprdads. were re
appointed to dertake the survey for a further 5 years fre?81Z8)1With the removal of Northern Irish resider
and Northern Ireland as a destination from the scope, the staweches as the Great Britain Tourism Surve
The approach remains identic&Iit8 BO0&0 however:

1 100,000 fadeface interviews per annum, condubtmadeén more than twice the sample size featured in the prev
telephone based survey methodology.

1 A weekly sample size of around 2,000 adults aged 16 yearspressie of th&Bpopulation in relation to
various demographic characteristics including gender, age -guumrsimcgyoup, and geographical location.

1 Respondents are asked about any overnight trips taken in the last four weeks, asoppkéed to @ t2a | |
covering the three preceding calendar months, under the previous methodology.

T The questions were first added to TNS6s co@mious b u
data from May 2005 for total number ofghissspent, breakdown of expenditure, purpose of trip, accommaoc
used and party composition on each trip by destination.

Because of these changes in methodol@FTHREKTS resulggathered sin@05 are not comparable with those
from previousams. In addition, given that the survey fieldwork did not begin until May 2005, no survey
collected for the first four months of the year;Algnuairyl . Consequentl ysyyetahé

naturg only covering the MBg@mber period. Comparative data is therefore restricted to 2006 only. All of tt
20072008 20092010and 201dlata coversthefulm® nt hs 6 peri od al l owing fo
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The first objectiveGBT'S is to provide measurentértairism by residentSiaat Britaiim terms of both volume
and value. The second is to collect details of the trips taken and of the people taking them.

These objectives extend to:

1 Tourism by people of any @ge core survey is based on aduttelkects details of all adults and childret
present on the trip.

1 Tourism for any purposkhougkhe report places considerbighasis on the important holiday sector
this is not juatholiday survey. Also included within this $oopsm féine purpose of visiting friends and
relatives, for work or business purposes, conferences and exhibitions, or indeed almost any other [

1 Day excursion tripst involving an overnight stay away fromraaraecovered by the survey at all.
1 Tousm to any part@feat Britginising any accommaodation type.

GBT'S is designed as a continuous measurement of the volume aluneshigowism by residentGogat
Britainin such a way as to provide absolute estimates at any poantay #sccuetative change over time. Thre
separate but associated measurements are required from the survey:

1 the number of trips (including child trips) @Beadigents.
f the number of nights (including child nights) spent away from horps.on these tri
7 the value of spending on those trips.

In summary, for the purposes of this survey, tourism is taken to be any journey away from home lasting
nights, to any destination witfeat Britaitby any mode of transport, for any purposeyiagdrstany type of
accommodation. These topics of destination, purpo$dransplerty accommodationagdemany others, are
included in the information collected by the survey, in order to provide meaningful analysis and descr
volumend value estimates.

Using previous methodologies, an upper limit of 60 days was applied to the number of nights spent away
qualify as a tourism trip. As respondents are now asked about trips returned from in the 4 weekbiprior to
upper limit iow redundant and no longer applied

It is worth noting that despite this, results are reported on the basis of the start date of the trip.

Scope of this report

This document is intended to provide all of the information neressaryoterview of the GEalomestic
overnightourism market. The reader will therefore find details of familiar subjects such as purpose,
accommodation, transport and month of trip. However also included are other subjemis sfidioalsimgyedin
arranging travel and details of the types of location stayed at while away from home.

l nevitably, a publication of t @B Srungntozheusandpagessef e ¢
computer tabulations, whieh held by the sponsoring boards. Beyond these core tabulations, further c
analysis can providsubject to technical limitati@rs/ permutation of any number of parameters contained ir
survey, in order to produce data on specific ransehgealready analysed. Survey results not published in
report are available from any of the sponsoring boards. Further information and details of costing can be
any of the survey sponsors, at the addtessn at the back of riéisrt.

For 2012a similar report has been produced from the Great Britain Day Visits Survey (GBDVS) coverin
tourism. For comparabildlyat onsi st ency, results have been pre
the O0GBiIiDay 6V
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Survey method

The GBI'S survey is conductedntinuouslihroughout the year, usingttdeee Computer Assisted Personal
Interviews or CAPI interviewing, as parbaghbi8e omnibus surveys. Weekly omnibus surveys are condl
with a ragsentative sample of 2,000 adults aged 16 and o@&eatifBiitainRespondents are asked whether
they have taken tripBiimainn the previous four calendar weeks thatl etvelast one night away from home.

When such trips are identftieither questions are asked about a maximum of thiheengss recent three trips
with a core set of questions for all three trips and additional questions for the most recent trip. The questi
designed to maximise accuracy qfwédal minimising the task for those who have undertaken more than on

The requirement is for a complete dataset for each of the three most recent trips. Therefore, some
necessary and that imputation covers data not collectads®nutsng.

The results are reported in terms oGBppulation values. Therefore the data are weighted to correc
differences between the sample distribution and that of the population and also to gross the sample va
totalpopul&on.

Reporting periods are defined in terms of groups of weeks. Results published from the data are for trips
each calendar month.

The ample design is based oraater sample frame which diSigeas Britainto600 sample poinigih a further

5 sample points north of the CaledonianT@anBNS omnibus survey operates using 2 sets of points whic
used on alternate weeks. Each set consists of 162 points within Great Britain. These sets of points are fur
levelsof 118, 133, 152 and 162 which are used depending on the interview length. Sampling points are s
stratification by Government Office Region and SockcBradenple point is divided into geographical halv
Selected addresses from thnd aee taken from onethalfirst time it is used from the other half when it is next
used. This provides focldstering or geographical dispersion week on week. Vpitinin, 43800 addresses

are issued from the Postal Address Filessddhsist of one or more Output Area. Depending on the inte
length, a target to achieve an adult sample of 13 to 18 completed interviews is set (12 to 15 in London).

Interviewer assignments are conducted over two days of fieldwork andtane waelathgs between-Zpm
and/or at the weekend. Interviewers are issued with quota targets based on gender, working status an
children All interviewers must leavedddresses between each successful interview.

On average 2,00@imtews are conducted each week, some 100,000 interviews per year. Interviewing is n
conducted during the two weeks either side of Christmas. The weighting procedures are amended to c
these missing weeks.

It was decided to rethim question wording used in UKTS fro202006 ensure consistency of data collectio
(see below). However, subsequent trip details are only collected for trips taken withith@&necBdiag4
weeks. The questionnaire reads:

i We ke o bsHl yoli about overnight trips you have taken in the UK and Ireland recently. We are interested taléin_ overn
for whatever reason, including holidays, visits to friends and relatives, business trips and so on.

Q.1 Have you returnecthfemy trips in the past four weeks that involved staying away from home for one night or more at a
within the UK or the Republic of Ireland?

In this survey, by the UK, we mean anywhere in England, Scotland, Wales, Northern Irelsladd#)eh@haiemelf Man or any of
the other islands which are part of the United Kingdom.

The four weeks we are talking about are from Monday (day/month) through to last Sunday (day/month).

Please include any trips taken where the main destinato@dwas &where you stayed away from home in the UK or Ireland as p
that trip.o
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It should be noted that although the questionnaire (at Q.1) clarifies to the respondent that the Channel Is
of Man are included within the United Kingdartieslinvolved with the survey are aware that these islands
federacy status and are not part of the United Kingdom.

The change in the method of data collection from telephone intervidvoimg tiaem-fimce approach utilising

T N Sweeky Omnibus survey in May 2005, necessitated a review of the questionnaire to adapt it for C/
addition, the client group was keen to rationalise the length of the questionnaire and remove questio
deemed essential.

Part 1

1 Secion 117 202 General Trendghis sectiomterpretsome of thieeydifferences in domestic tourism2n 201
when compared td 20

1 Section2i 202 Full Year Summargn indepth summary of domestic tourism duing 201

1 Section -B - 20B-202 Trend in Domestic Tourisnthis sectiofocuses on trends during the previous five
years, examini@Bholiday, VFR and business tourism. Also included within this section are the followin

0 Trends in expenditure over the period, including a detailed bfesdmimditure by the different spend categories of a t
i.e. accommodation, travel etc.

0 GBHolidays by Lifestagkis section looksdaimestiboliday#n Britaiduring the 28@02 time period, when analysed by
different lifestage segmetatsilies, Empty Nesters etc).

o All spend figures quoted throughout the report are presented as historic prices and do not take inflatitheinto acc
exception of page 7, where 2011 spend figures have also been adjusted to account for inflation.

Pat 2

1 A much moredepth understanding of the characteristics of domestic tourism in Great Britain
TheGBI'S reports in terms of trips, nights and spending:

1 Tripsare trips or journeys away from home involving an overnight stay, taken by addltsvaegeshd 6 a
accompanying children aged up to 15. It should be noted that each adult or child present on the triy
trip. Thus a family of 2 adults and 2 children taking a trip away would count as 4 trips.

1 Bednightare the number of nights d@alean by adults and accompanying children on these trips. Each
away spent by an adult or a child present on the trip counts as a night. Thus, a family of 2 adults a
taking a 3 night trip away from home would count as 12 bednights.

1 Spendhgis the expenditure relating to these trips. It includes costs paid in advancgop#ie dupincpthe
trip itsekind also any bills relating to the trip received after returning home. It covers costs paid by adul
for themselgeand on behalf of others on the trip, including children. It also includes costs paid on be
person taking the trip, such as an employer paying the cost of a business trip.

9 Two further points about spending may be helpful:

1 Average expenditure pight is calculated by dividing the total trip costs by the number of nights. The total trip costs inc
which are paid in advance of the trip (such as travel and inclusive package trip charges) as well as cqosts inmigintigd on &
bass during the trip.

1 Analysis of expenditure by country of destination allocates all trip costs to the country of destinatiosprdthofitese reality
costs may be paid in the country of residence rather than the country of destination.

For simmity, absolute volumes and values have been rounded. The degree of roundingdasidenenaligeself
tables, but where appropriate, an explanatory note has been adddthéaptaetigix contains a detailed set o
definitions of terms uisetthe report.
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Part 1: Section 1.1 17 2012 General Trends

Tourism irGreat Britain in 2012

The period between 2010 and 2011 had seen a dramatic increase in the number of domestic tourism
Great Britawwith 126.6 million trips being takeighiou2011 compared to 115.7 million in2@0A2 the overall
volume of trips taken in GB had fallenwitgtedynaldecrease e1%to 126.@nillionThe number of nights spent
during GB trips in 20&averysimilar to that seen in 2014 ;Hki2% more nights being spent leaving the number
388.2m. Despite the slight decline in trips since 2011, the amount of expenditure on GB trips in 2012 actt
by 6% to reach £24kam increase above the rate of infldt®rolume opsitaken for holidays or visiting friends
and relatives reflected the decline seen at an overall levbhwiitly faitdny 1% since 2011 to/Bvand 45.1m
respectivelyin contrast to the decreases seenolidays or visiting freerahd relatise there have been
improvements the volume of business trips taken within Great Britain with 18.9 million trips taken (+2% c

2011).

All Domestic Overnight Tourism

Trips
2012 9%Ch

GB

126.6m 126.0m -1%
England 104.3m 104.5m +0.2%
Scotland 13.4m 12.8m  -5%
Wales 9.7m  9.6m -1%

Holiday Tourism

Trips

2012
GB 58.4m 57.7m  -1%
England 46.2m  46.0m -0.4%
Scotland 6.6m 6.2m -6%
Wales 6.0m 5.9m -2%

VFR Tourism

GB 45.7m 45.1m  -1%
England 39.4m 38.9m -1%
Scotland 4.1m  4.0m 2%
Wales 2.4m  2.4m  -3%

Business Tourism

GB 18.6m  18.9m  +2%
England 15.5m  15.9m +3%
Scotland 2.2m 2.1m 2%
Wales 1.0m 1.1m +11%

The GB Tourist, 2012

2011

387.3m
306.8m
45.6m

34.9m

2011 2012 %Ch
208.5m 203.1m  -3%
158.0m 156.2m -1%
25.5m  22.5m -12%
25.0m 24.4m  -3%

Bednights
2011 2012 %Ch
125.7m 129.0m +3%
105.4m 107.2m +2%
13.2m 14.6m +10%
7.0m 7.3m +3%
Bednights
2011 2012 %Ch
41.8m 44.5m +7%
33.7m 36.8m +9%
5.8m 5.4m -7%
2.3m 2.2m -1%

Bednights

2012

388.2m +0.2%

310.2m
43.3m

34.7m

Bednights

%Ch

+1%
-5%

-1%

2011

£22.7bn

£17.9bn
£3.0bn
£1.7bn

2012

£24.0bn
£19.5bn

£2.9bn
£1.6bn

Expenditure

%Ch
+6%
+9%
-4%

-8%

Expenditure

2011
£13.0bn

2012
£13.8bn

%Ch
+6%

£10.0bn £11.0bn +10%

£1.7bn
£1.2bn

Expenditure

2011
£4.7bn
£3.9bn
£0.6bn
£0.3bn

£1.7bn

£1.1bn

2012
£5.1bn
£4.2bn
£0.6bn
£0.3bn

-3%

-13%

%Ch
+8%
+7%
+7%
+11%

Expenditure

2011
£4.4bn
£3.5bn
£0.6bn
£0.2bn

2012
£4.5bn
£3.8bn
£0.5bn
£0.2bn

%Ch
-2%
+6%

-16%

-11%

Expenditure
2012 prices

2011

2012

%Ch

£23.3bn £24.0bn +3%

£18.4bn £19.5bn +6%

£3.1bn  £2.9bn
£1.7bn  £1.6bn
Expenditure

2012 prices

2011

£1.7bn
£1.2bn

Expenditure
2012 prices
%Ch

2011
£4.8bn
£4.0bn
£0.6bn
£0.3bn

Expenditure
2012 prices
%Ch

2011
£4.5bn
£3.6bn
£0.6bn

£0.2bn

2012

£13.4bn £13.8bn

£10.3bn £11.0bn

£1.7bn

£1.1bn

2012

£5.1bn
£4.2bn
£0.6bn
£0.3bn

2012
£4.5bn
£3.8bn
£0.5bn

£0.2bn

-6%

-8%

%Ch

+3%
+7%

-3%

-11%

+6%
+5%
-3%
-3%

-1%
+6%
-19%

-3%
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Figure 16 Domestic Trips iBngland

Domestic Tourism in England, 2011 v 2012 + England: Seasonal Distribution of Domestic Holidays, 2012
% change for all tourism TRIPS
Domestic Overnight Tourism GBTS Volume of visits (millions)

4.43

7.94
512
3.02 A 369 65 274
» 13% o . e mmm B I

4%
N T 7% - 13% 5% 10%
L% - GBTS Value of visits (£millions)
£1,964
" £1,160 £1,392 £1,000
Jsnusry  Februsry  March  apri May June July  August Septsmber October Movsmber Decamber eeon  E980 827 4 - : £6866  fe7z  £710
£345 £372
Januar y  February March April May June July August  September October MNovember December
Tivs [ & B stana Gt -
Domestic overnight tourism in England Recent Trends in Domestic Holidays in England +
- long term trends (12-menth rolling data) N E N

Holiday Trips 47.01 46.157 45,992
) ) 43.544 : :
Holiday trips 39.753 . - . -

2008 2009 2010 2011 2012

Holiday Nights

168.503 151.732 157.961 156.235

141.816
2008 2009 2010 2011 2012
Holiday Spend
£8,478 £9,615 £5,072 £10,031 £11,007
2008 2009 2010 2011 2012
. Overnight Domestic Tourism: GETS 2012
Tvs [ Tivs [ @ & Statiand U UL

During 2, 104 million domestic trips tadenn Englandyith310millionbednightand spendiraf £20billion.
These figures all represent increases b fidssaw no change &%, bednightsncreasedy +1% and
expenditure B9% (historic prices)

The yeawas split between montlieofeassand increases in terms of number of visits, altfeanooéase in
November oBB&% tipping the balariowards an overall annual increase. In addition to traditional public hc
thaewasan additional bank holiday in June to celebrate thebQie Di amond Jubil ee. )
increase in the number of trips taken during June compared to 2011, the impact of the extra holiday time i
been felt later in the year during November and Deitlersdiee opting to thdesr extra time off at the end of the
year. August saw-8% increase in trips on 2011, and the Olympics may have helped to boost this, althoug
not as much as anticipated, aswinhave delayed their trips away until after the games.

Lookig at the longer teralling holiday trends, there had been signs of recovery in 2011 to the high vol
English holiday trips seen in 2009, and although this fell backgligietlynatidle of 2012, the end of the year se
volumes climb agaididay spend in England reached the highest levels witnessed in recent years at £11 bi

The GB Tourist, 2012 Page8



Fgure2 d Domestic Trips iScotland

Domestic Tourism in Scotland, 2011 v 2012 ’Q‘ Scotland: Seasonal Distribution of Domestic Holidays, 2012’ p)
-’

% change for all tourism TRIPS
Domestic Overnight Tourism

GBTS Volume of visits (millions)

0.31 034 038

GBTS Value of visits (£millions)

f108 £230

1o, -19% v 1%
£145 £134 £151 £146
a5 £75 £72 £85
January February — March April May Iune July August September October November December ren -

Januar y  February  March August 5pt ember October November Decembe

Domestic overnight tourism in Scotland Py Recent Trends in Domestic Holidays in Scotland e

> 4 —
- long term trends (12-menth rolling data) @&’
Holiday trips Holiday Trips £.651 5572  ee
;W_MM 5 531 . . . -

Haoliday Mights
23274 25301 21.637 25.438 22,455

Business trips _- -

2008

N
_.
F

Haliday Spend
£1,574

£1.515 1,414 £1,740 £1,684
Ovemight Domestic Tourdsm: GETS 2012
Wt - 4 Wit Wake
R m e 20tz @- @Scﬂﬁqud {e" .

In Scotland,3milliordomestic tourism trips were thkemg 201 2vith43 milliorbednights anekpendituref 3
billionin spendThese figures are lower than those s2@h intripsdecreasedly -5%, bednights B0 and
expenditure B426 (historic prices).

Declines weryidenin 7 out of 12 months last,yeatably from January to March and Jundillellilovember
saw a large increase in wsitspared to 2011. The November uplift was not large enough in volume to o
losses seen earlier in 202isually wet weather during June and July contributed towardselsyaadtitgdev
also lhought that the additional holiday time afforded by the Jubilee bank holiday may haveckobdayaged
abroad at this time. Similarly to the November uplift for English trips, the increase seen in November coul
by sunnier weather gigtiout the month, and visitors potentially having more holiday time left towards the «
year due to the additional bank holiday, but it should be taken into account that the lower levels of trips
year produce smaller base sizdarged movements.

The longer term trends for domestic tourism in Scotland slhawed@@9atgearof rapid growth for holiday trips
followed bg sharp decline during 201@011, the decline continued but was less pronounced and there wer
towards the end of 2012 that this decline may be lev&lkhgip#.similarly appear to be recovering at the enc
2012 after declines that mirror the holiday market.
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Fgure3d Domestic Trips iWales

Domestic Tourism in Wales, 2011 v 2012

% change for all tourism TRIPS
Domestic Overnight Tourism

47%

4% -22%

Januar y  February  March April May June July

August September October November December

Domestic overnight tourism in Wales
- long term trends (i2-month rolling data)

Holiday trips

~

Business trips

Wales: Seasonal Distribution of Domestic Holidays, 2012
GBTS Volume of visits (millions)
1.19
. 063 gss 069 068 0e 5

GBTS Value of visits (£millions)
£222

fl07  ggg  EL28
ep €35 £

£161
. £88 £88
£34
e e Hm B - . L
April May une

September October  November December

January  February  March Jly August

L 4

017
——

£30

Recent Trends in Domestic Holidays in Wales

¢

Holiday Trips
5579 5.762 6.036 5.914

2008 2009 2010 2011 2012

Holiday Nights
21.201 22.732 23.846 =2 -24'391

2008 2009 2010 2011 2012
Holiday Spend

£884 £989 £1,049 ﬁ £1,072

2008 2009 2010 2011 2012

. Overnight Domestic Tourism: GBTS 2012
TNS eis 2012

@g & Stdiland” & ks,

In Wées, during 2B1somelOmillion domestic tourism trips were taken, staymglimbednights and spending
£2 billionThese figures all repredectinesompared @017 trips felby-1%, bednights i and expenditure

by-8% (historic pes).

There was a mixed performance across the year for volumes of trips taken in Wales, viith datlofig¢beseen
12 months. Th22% declineecordedn July had the greatest impact, accounting for a loss of 0.3 million tt
Wales. TraditidlyaJuly and August are the most important months touridfedstd this year accounted for a
quarter (25%) of all trips taken, though both months saw declines comgzizéa ftr J0yLaFido for August).

It is likely that the poor weathagdume and July will have impacted on these months.

Over a longer period of time, \Watebeeltess subject to the fluctuagoigenacross the English and Scottish
holiday markets. There has been a period of gradual, steady growth itakehdsinded009, peaking in the
eary part of 2012. There has also been a sharp increase in the number of business trips taken in Wales
two years, reflecting a period of recovery to levels se@niam 200 economic downturn.
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Completing the Picture

It is important to understand the performance of domesticammupsmicularly domestic holidays, within th
broader context of holiday taking by GB residents igeoénadly home and overs&ascethe success for
dometic holidays seen in 20the volume of trips taken within Great Britain has fluctuated, but 2012 has
level of domestic trips leff@Vith a slight decreasd@%fcompad to 2011. The number of overseas trips taken h
declined shdypbetwa® 2008 to 2010, from 46 nudli@dmillion. While the decline has hakeed,has been little
sign of a recoveryhelevels seen in 2008.

Table 11.18 Holiday trip taking by GB residents

GB residentsdé hol GB r esi detripsgvérsesiso | i

Destination Total Trips (m) % Change on previous ye Total Trips (m) % Change on previous Yye;

* Source: 2012 International Passenger Survey

Consequently, as illustrated below, the share of domestic fmlidaysithisund holidays has increased
significantly over the last four fyearsaaround 52% in 2008 to around 61% in 201

GB Residents’ Trip Taking; 2008-2012
Quarterly shares of holiday trips — domestic vs. outbound
Source: Internatinnal PssengerSurvey
mGEE Outbound mGE Domestic 4+ nt trips mGB Domestic Hols - lfBGﬁetE(T?rrngTW'smsmw

Qi Q2 Q3 04 Q1 02 Q3 Q4 Q1 Qg2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

«——= 2008 > <«— 2009 <—> <« 2010 €—> «—— 2011 €—> «— 2012 £<—>

Visit, - Visit Wal,
ETNS 2013 v@ @SC(sJﬂand (; Cifx‘soacifmu 17

Whié the high volumes of domestic trips have been maintained during 2012, there are signs that the volun
reached a plateand the domestic tourism volume figu8d 3 and beyond will reveal the extent to which th:
levels can be sustairejer term
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Section 1.27 20121 Full Year Summary

Tourism volumes & values in 201
It is estimated that inZ@Bresidents to@ound.26million trips of one night or more @sidanhBritainThese
trips involved a totaB&Bmillion nigs away from home, resulting ireeagavourism trip length afights.

Tourism expenditore these domestic trips arasinE24 billion, representing an average spérid per trip
and £6per night away from home.

By relating these level®ofism volume and value to the total population, the average level of tourism pe
population can be calculated:

In 202, the average GHulresident:
1 took 2.@ourism trips of one nightane away from home within Great Britain
1 stayed awayfm home for g)hts in total on tourism tripstain
1 spent £38@total on domestic tourism trips

Tourism Destinations

This section looks in detail at toutGmanBritaiandcomparethe performance of England, Scotland and Wal
as destirteons.

More than four out of {B@2%) British trips taken da@ihgwere taken Englan@1045 milion) Scotland saw 12.8
million trips during 2012 and a 10% share of British trips, while theitioergs3aken in Wales, with a share
of 7%.

Table 1.2.@ Tourism Trips iGBby country

Trips Share of Trips
Destination Millions %
GB Total 126019 100%
‘England 10458 g%
‘Scotland 12752 0%
‘wales "~ 903 7 ™ ]

It should beaken into account thaptioportion of trips taken vatdth nation lsrgel\commensurate viltle size

of its respective populatéfis.e n | ooki ng at the proportion of tr
of Britain, England has a smaller share of trips taken tleaof itsesbaerplbpulationwyhileScotland and Wales
both have a higher proportion of GB trips taken when comppogdiatitreshare

Table 1.2.@ Tourism Trips compared with population

Population: Trips:

Destination Millions % Millions %

GB Total 61.691 100% 126019 100%
‘England 53107 i s6% 10458 8% |
‘Scotland 5282 o% 12752 0% |
‘wales 3302 5% 9603 ™ |

Source: 204tased national population projections, Office for National Statistics
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Tourism trips taken in Britarmg 201®ere aroun808nighsd  d uon averagelime average length of trip
taken in Scotlaatid Wales was longer (withrBgb2s being spent on trips in Wales @magBtg for Scottish
trips).

Table 1.2.8 Tourism Nights i&Bby country

Nights Share of Nights Av. nidnts per trip
GB Total 388240 100% 3.8
England 310193  sm 297
‘scotand 430 i, 340 |
‘wales syt % 362 |

With regard &pending on tourism trips, domestic British trips cost on average around £190. Scgtland <
higher trip values, witistcosting on aver&g7. Trips to Scottish destinations typically see higher spend figu
they tend to be longer than trips taken elsewhere and involve longer journeys. Trips to Wales had the Ic
spend withips costing on average £165, despite longer trip lengths (3.62 nights per trip av.) but spending
notably lower in Wales than in England and Scotland, impacting on the overall value of the trip.

Tablel.2.40 Tourism Spending @Bby county

Spending Share of Spending Av. Spend per trip  Av. Spend per night

GB Total £23976 10®% £190 £62
England £19497 s £187  £63 |
‘Scotland 281 12 £227  g67 |
‘wales £1588 ™ £165  £46 |

Purpose by Destination

This sectioflustrateshe primary puggoof tourism trips taken by Besglents with@reat Britain in 201be
this for a holiday, visiting friends €eetatiravelling for businessvarid

Trips taken as a holiday tend to make up the greatest pfdgritish trips, withst of these bestwrte trips of

1-3 night#n lengthThere are some variations between the hati@ver, and ¥Males the proportion of trips

taken for holiday purposes (including Holiday VFR) is notablydrigimgiahdrahd Scotland (74% vs. 63% for
England and 67% for Scotland). Trips in Scotland and Wales were also more likely to be longer (4+ nights
taken in Englarabmprising5% and 28% (respectively) of trips taken.

Trips for the purposeisiting friends and relatives were taken more often ,iwbsrglanedrly ondive trips
(17%) were taken for this reamopared to 12% in Scotland and 9% in Wales.

England and Scotland tend to attract a greater proportion of busm¥galagisrhg 2012, Wes saw a
smaller proportion of business trips than were seen in England and Scotland (13% vs. 17% in England an
Scotland).
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Table 1.2.8Trips in GB by purpose

England Scotland Wales

Purpose Million Million Million

Total 104458 12.752 9.603
Total Holiday et

(Holiday Pleasure/Leisure & VFR

Holiday) 67468 8718 7.458
- 13nigts 46467 5459 4519 |
- 4+nigts 21000 3260 2938 |
VPR T arass 1480 o088 |
Businesswork ~ 1se01 2146 1100 |

Purpose % Share % Share % Share

Total 100% 100% 100%
Total Holiday T

(Holiday Pleasure/Leisure & VFR

Holiday) 63% 67% %%
- 13nighs ame  am a6 |
- 4+nights ® 2% 206 |
VPR T w A %
Businesswork w i 1%

Forbednights, there are similarities with the ahtipsisaciss tke different countries. It m@ed earlier that
ScotlandndWaleshave a slightly higher share of nights than of trips, driven by a longer aver&trip let
nightdor Wales ar®i® nights for Scotlav&l 2.9'hights per trip to Eengl). Thilonger avera@gngths mainly

due to thkigher sha trip@ccounted for by long holidays in Scotland and Wales.

Table 1.2.8Nights in GB by purpose

England Scotland Wales

Purpose Million Million Million

Total 310.193 43.430 34.727
Total Wliday e

(Holiday Pleasure/Leisure & VFR

Holiday) 220.737 32.041 29.631
- 13nights 828 10598 9423 |
- 4+nighs 133439 21443 20207 |
VPR meun 4997 203 |
Businesswork 3687 5404 2230 |

Purpose % Share % Share % Share

Total 100% 100% 100%
Total Wliday T

(Holiday Pleasure/Leisure & VFR

Holiday) 63% 670 %%
- 13nighs 2% 3w 3
- 4+nights 20 2 o6 |
VPR ™ i, %
 Businesswork w1 13
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Tablel.2.7illustrates how the share of spending varies in each country by purpose of thfipdiige eusaly
that spending follows a similar pattern to those described for trips and bedr2gbatadT 2besspectively).

Table 1.2.@8 Spending in GB by purpose

England Scotland Wales

Purpose £Million £Million £Million

Total £19,497 £2,891 £1,588
Total Holiday T

(Holiday Pleasure/Leisure & VFR

Holiday) £13,457 £2,063 £1,245
- 13nigts g4 go80  £603
- 4+nighs g9z £1,083  ge42 |
VPR T gga £234  gi08 |
Businesswork  £70 £537  £199

Purpose % Share % Share % Share

Total 100% 100% 100%
Total Holiday e

(Holiday Pleasure/Leisure & VFR

Holiday) 630 67% %%
- 13nighs 2% 3w 3
- 4+nights 20 2 36 |
VPR T ™ aw %
Businesswork w1 13
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Origin & Destination of Trips

So far, this report has looked at the destinationTdfisrgesction now looks at the originiofitei@Bcountries
in which those who are taking the tourist trips are normally resident.

Residents of England took 109 million trips in 2012, a share of 87% of all British trips, while tb&se in !
around 11 million, and Welsh residents took over 6 million trips.

The share of trips taken by residents of each nation is broadly in line with their share of the&Britingh pop!
average number of trips being taken by residents igafididyeraging around 2 trips per resident across each
the British nations.

Residents of.......

GB England Scotland Wales
Trips taken 126019 108.987 10633 6.400
(Million)
Share of trips & o . o
talen (%) 100% 87% 9% 5%
Resident Population (Million 61.691 53.107 5.282 3.92
Share of @ o . o
Population (%) 100% 86% 9% 5%
Av._numb@Jf Trips taken per 204 205 201 200
resident

British residexgpend on axageover 6 nights away on GB trips eacfgreas the 2 trips avertagien per year

as mentioned above) and spend on average £389 on these trips overall. Those in Wales spent slightly
away than English or Scottish residents (6.14 compared to 6.31 for England and 6138 forsSsddagely
because Welsh residents take slightly fewer trips than their English and Scottish counterparts. Scottish r
considerably more on trips each year, with an average of £448 being spent.

Tablel.2.99 Nights taken & spendifay country of residence

Residents of.......

GB England Scotland Wales
Nights away 388.240 335.150 33.445 19.645
(Million)
Av. numbexf Nights taken pe
ecident 6.29 6.31 6.33 6.14
Spending £23,976 £20,448 £2,365 £1,164
(£ Million)
Av. Spendirgpr resident (£) £389 £385 £448 £364

Looking at the relationship between the country of origin and the country of déstidfielovialtiees the
pattern in terms of numbers of trips. Note: a small number of tourist trips havelestireatiginfanexample
a holiday to more than one country, or an overnight stay in one country en route to another.
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Table 1.2.18 Destination of trip by country of residence (Number)

Residents of.......
Trips GB England Scotland Wales
Destinatin Million Million Million Million
GB 126.019 108.987 10.633 6.400
England 104458 96.323 4175 3960 |
‘Scotland 12752 6051 6485 0216 |
‘wales 9603 7245 oot 2281 |

There continue to be major variations in destinations visited by the asgansofAthérnas been reported
previously, the majority of trips taken by English residents were within England, with just over one in ten
being taken in Scotland or Wales (12%Y.ewithdets of Scotlamdremostlikely to take trips wittheir own
nation60% of trips taken by Scottish residents were in Scotland), two in five trips were taken in England.
England and Scotland, trips made by Welsh residents were most likely to have been taken outside of the
wih more than three fifths being taken in England (63%). Just over a third of trips taken by Welsh respor
Wales.

Table 1.2.1a Destination of trip by country of residence (Share by Origin)
Residents of.......

Trips GB England Scotland Wale

Destination Million Million Million Million

Another means of analysing this information is in terowuetribfeorigin split within each destinat®n (se
below) his shows that more than nine in ten trips taken in England were taken by English resieets. Tl
diversity in tlmgigins of residents taking trips in Scotland andiWalege quarters (75%) of those taking trips
Wales havingome from England. Nearly half of those taking topand &G&me from England (47%). The
proportion of trips in Scotland that were taken by Welsh visitors was low (2%) and Scottish residents ma
of trips taken in Wales. The dominancelisti Esgidents in each trip location is a reflection of the size ¢
population.

Table 1.2.12 Destination of trip by country of residence (Share by Destination)
Residents of.......

Row percentages GB England Scotland Wales

Destination Million Milion Million Million

As illustrated in the tables below, the patterns are very similar in terms of both nights and spending wi
share by destination
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1 The English genera2&o®f theips, 91% of the nights afd 82the spend on domestic trips taken in England
1 For the Scots, the equivalent figures for trips inaed@fanaktrips, 4% of nights ad@%6 of spending
1 And for the Welsh, the ptioperar@4%, 1% an®3% respectively

The proportions are lower in each case for nights and spending than for trips because in genetayéhe furt
the longer you are likebtag and the higher your spgnslilikely tee. Therefore,quée taking a trip in a country
other than their own will invariably account for a higher proportion of nights and spending than of trips.

Table 1.2.18 Destination of nights by country of residehxar{bey
Residents of.......

Nights GB England Scothnd Wales

Destination Million Million Million

GB 388.240 335.150 33.445 19.645

Row percentages GB England Scotland Wales

Destination Million

Table 1.2.18 Destination of spehby country of residence (£)
Residents of.......

Spend GB England Scotland Wales

Destination £Million £Million £Million £Million

GB £23976 £20448 £2,365 £1,164
‘England £19497 £17478 | gleal g8 |
‘Scottand g2801 £703 £105  £84 |
‘wales f1588 £1267 g9 £302 |

Row percentages GB England Scotland Wales

Destination Million
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Finally, table2.170r esent s an i nteresting analysis of the
terms of domestic tourism. For example, if country X generates 10 trips by its resithkes audiisideaiof
country X in countries Y and Z, but 12 trips come in from these countries to country X, then it has a net
Both Scotland and Wales gain more in domestic tourism trips, nightistweedfrexpe=isewhere in Biitain

0l eaksd out. The reverse is the case for Engl a

Table 1.2.1Net Gains/Losses of Domestic Tourism

Purpose

Section 1.37 2008-12 71 Trends in Domestic Tourism

This section of the report pretientsey findingsr each year going back t8. 2@»mparing five years of data
provides a better understanding of the longer term trends in domestic tourism whremtvwhkssa@mpparing
Oyemyrear 0. T h e mf@duses dn thd gnostardcentt @B pertoc when compared d 20
However, any apparent trends over &e2B0@period are also highlighted.

Please note that the focus is on tripsbtalBtish residents within Great Britrthern Ireland as both a
destination and an origin has been removed (reflecting the change in the survey coverage from 20:
Consequently, care shoul d be reparkwatmthosehotpreviau®s yegrsa Al
data presented here has Northern redalahts and destination inforraatpped out however.

Tourism Trips taken in Great Britain

Table 1.3.@ Tourism Trips taken in GB (2Q08)

Average
% % % % annual
2010 2011 2012
Change JanD Change JanD Change JanD Chang %
(0809) (JanDec) ngqgy (JanDec) (qg17) (JanDec)  (1199)  change
0812

2008 2009
(JanDec) (JanDec)

-(rl\;IIirl)lisonS) 114.442 122537 +7.07% 115.711 -557% 126.635 +9.44% 126.019 -0.49% +2.6%
(Nl\l/lgillrl]igsns) 367.635 387.448 +5.39% 361.398 -6.72% 387.329 +7.18% 388.240 +0.24% +1.52%

(S.epnii“?égg) £20,168 £20,971 +3.98% £19,797 -5.60% £22,666 +14.49% £23976 +5.78% +4.66%

g‘;’; {\r'i'ghts 2,74 316  -157% 312  -122% 306 = 2.07%  3.08 +0.65% -1.05%
’S;’; tsr‘f:)e”d £176 £171  2.89% £171  -0.03% £179  +4.62% £190 = +6.15% +1.96%
’S{‘; ﬁi‘;f]’t‘d £55 £54  -1.34%  £55  +1.21%  £59  +6.83%  £62  +5.08% +2.95%

Looking at the longer term treangddic tourism saw a significantlyeppsiformance in 2011 compared to 201C
after a fall in the number of trips taken in 2009 compared to 200&rdltasulgben a slight fall in the volume c
GB trips taken ohg 2012 compared to 2d1LP4), it has remained at a comparable E@Inaillion trips and the
average annual % change shows a net gain over the past 5 years of +2.6%.
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The number of nigépent on trips in Britain had also risen significantly during 2011 compared to the previou
2012 saw the level being magdtavith a small increase &b 0Respite a poor performance in 2010 which s:
bednights on trips falloy% compared to 2009, the net effect on the volume of nights spent over the past
an increase ©1.5%. As the number of trips hassiedraiaa greater rate than the number of nights taken, howe
the average trip length has fallen toi@h@&@ompared tihe 3.21nightsseen in 2008 (an average % change of
-1% over the past five years).

Expenditufiebefore taking account aitiofi hascontinugto improve since 2010, winendlue of GB trips fell by
-56% vs. the previous year. The overall performance of GB trip expenditure over the past five years has
average percentage changé.®o andin increase ofaréy £4 billion (£3,808) on the expenditure figure for 200¢

Purpose of Domestic TripsGineat Britain

Table 1.3.2Purpse of Domestic Trips in GB (220®)

Average
2008 2009 % 2010 % 2011 % 2012 % annual
Jan (Jan Change (Jan Change (Jan Change (Jan Change %
Dec) Dec) (0809) Dec) (0910) Dec) (101) Dec) (1%12) change

0812
Millions Millions Millions Millions Millions

All Tourism 114.442 122.537 +7.07% 115711 -557% 126.635 +9.44% 126.019 -0.49% +2.61%
 Total Holiday
(Holiday 73.142 81932 +12.02% 76.001 -7.24% 82.350 +8.35% 83.142 +0.96% +3.52%
Pleasurkeisure &
VFRHoliday)
_____ 1-3Nights 48184 53.614 +11.27% 50.070 -6.61% 55.279 +10.40% 56.357 +1.95% +4.25%
_____ 47 Nights ~ 20.633 23575 +14.26% 21.761 -7.69% 22.406 +2.96% 22.277 -0.58% +2.24%
_____ 8+ Nights  4.325 4743 +9.66% 4.171 -12.06% 4.665 +11.84% 4.508 -3.37% +1.52%
?Pﬁgg‘;‘zren_eisure) 50.417 58.974 +16.97% 54.743 -7.17% 58.435 +6.74% 57.695 -1.27% +3.82%
_____ 1-3Nights 31106 36.589 +17.63% 34.406 -5.97% 37.090 +7.80% 37.331 +0.6% +5.03%
_____ 47 Nights  16.188 18.910 +16.81% 17.328 -8.37% 18.081 +4.35% 17.213 -4.80% +2.00%
_____ 8+ Nights  3.123 3475 +11.27% 3.009 -13.41% 3.263 +8.44% 3.151 -3.43% +0.72%
Total VFR
(VFRHoliday & 42.996 43276 +0.65% 41.554 -3.98% 45723 +10.03% 45137 -1.28% +1.36%
Other)
_____ VFRHoliday ~ 22.725 22.957 +1.02% 21259 -7.40% 23.916 +12.50% 25446 +6.40% +3.13%
_____ Norholiday VFR 20.271 20.319 +0.24% 20.295 -0.12% 21.808 +7.46% 19.690 -9.71% -0.53%
Businessiwork 17.625 17.453 -0.98% 16.341 -6.37% 18572 +13.65% 18.944 +2.00% +2.08%

Holiday triggncluding those made to see friends or refatkesgp the largest proportion of domestic trips takel
Great Britaimvith 83.million trips having been taken for this purpose duriod tfieaeuary to Debem2012.
More than two thi(@8.4million) of these trips were shorter in length,-Basigigsl and trips lasting betdveen
days or longer made up just under a thirdil{@&B1oliday trips in Britain have seen an increase of 10 million
the past five years from 73.1 million mil88ri, but accounting for a period of decline dytimg 20d@ge rate

of growth oveektpast five years has b&e6%. Holiday tourism trips have continued to grow during 2012 con
to the same ped for 2011 (+1.0%), despite an deetale in trips takemiitain, but this appears to have been
driven by holiday VFR trips rat her+.4%camparéddod3% e 0
respectively).

Trips for visig friends and relatives have grown over the past five years to reach 45.1million trips taken c
from 43.@nillion trips taken during 2008, though this has been at a more modest rate than thratevferall gre
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trips in Great Britain. @terage growth rate over the past five years for VFR has been +1.4% vs. +2.6% !
tourism trips. The effects of the overall declines felt during 2010 also impacted on VFR trip volumes wit
-4.0% between the 2009 and 2010 peridus,ebiave been further dealimesg the 2012 period, which saw VFR
volumes declinedty. 3% compared to 2011. This appeathslida
VFR trips, which feldy% in the period January to Decer®&2.in

Recent increases in Business trips now appear to be contributing to thaseveratipadaken in Britain as it
expeienced a significant period of growth during 2011, and further slightly more lmasdset rysmeth in the
period afanuary to December 2012, compared to the same period for 2011, at a rate of +2.0%.

Table 1.3.8 Purpose of Domestic Nights in GB §20P)

Average
2008 2009 % 2010 % 2011 % 2012 % annual
(Jan (Jan Change (Jan Change (Jan Change (Jan Change %
Dec) Dec) (0809) Dec) (0809) Dec) (10112) Dec) (1x12) change

0812
Millions Millions Millions Millions Millions

All Tourism 367.635 387.448 +5.39% 361.398 +5.39% 387.329 +7.18% 388.240 +0.24% +1.52%
' Total Holiday
éﬂgfyemeisure g 258391 200.547 +12.44% 263.957 +12.44% 281509 +6.65% 282408 +0.32% +2.57%
VFRHolidg)

_____ 1-3Nights  91.830 101.933 +11.00% 95.703 +11.00% 104.603 +9.30% 107.319 +2.60% +4.20%
_____ 47 Nights  109.844 126.686 +15.33% 115.998 +15.33% 119.100 +2.67% 117.960 -0.96% +2.15%
_____ 8+ Nights  56.716 61.928 +9.19% 52.256 +9.19% 57.806 +10.62% 57.129 -1.17% +0.76%
'(*Pﬁgg";‘h’remeisure) 188.381 217.536 +15.48% 197.215 +15.48% 208.487 +5.72% 203.095 -2.59% +2.32%
_____ 1-3Nights 61051 71.054 +16.38% 66.761 +16.38% 71.318 +6.83% 71.361 +0.06% +4.31%
_____ 47 Nights ~ 87.352 102.758 +17.64% 93.245 +17.64% 07.257 +4.30% 92.282 -512% +1.89%
_____ 8+ Nights  39.978 43724 +9.37% 37.209 +9.37% 39.911 +7.26% 39.452 -1.15% +0.15%
Total VFR

(VFRHoliday & 123.631 121.309 -1.88% 117.435 -1.88% 125702 +7.04% 129.034 +2.65% +1.15%
Other)

Business/work 41.644 40.774 -2.09% 37.695 -2.09% 41762 +10.79% 44.470 +6.48% +1.91%

The number of nights spent on British trips has seen constant growth over the period since 2008, with
nights now being spent away on domestic British trips, compared to 367.7 million nightsighpg2di@gl, Eheing 1
volume of rits spent had grown at a fairly steady rate, but in the latest period from 2011 to 2012, the rat
+0.2%, leaving an overall average change rate of +1.5%ykartiperfivd.

There is some evidence that thengybiitish holidagdnights beginning to slow, with a reduction in the numk
of nights spent on holiday trips fali@d@g¥%yfrom 2011 to 2012, following four years of consistent growth.

holiday trips of 4 nights or more were takem iduBntaR2012 than compared to 2011, and in particular those I
4-7 nights was down notabks.i9oConversely the length of VFR and Business trips has seen a reverse in c
in the past two years, as the volume of nights spent onthedeéips decline from 2008 to 2010, but 2011 a
2012 have seen an increase in the amount of time spent away on these trips, lifting the average rate of
past five years to +1.2% for VFR and 1.9% for Business trips.
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Table 1.3.8 Purpse d Domestic Spend in GB (22082)

Average
2008 2009 % 2010 % 2011 % 2012 % annual
(Jan (Jan Change (Jan Change (Jan Change (Jan Change %
Dec) Dec) (0809) Dec) (0910) Dec) (1011) Dec) (11-12) change
0812

£Millions £Millions £Millions £Millions £Millions
All Tourism £20,168 £20,971 +3.98% £19,797 -5.60% £22,666 +14.49% £23,976 +5.78% +4.66%
Total Holiday
(Holiday £13451 £14,578 +8.38% £13,943 -4.36% £15,698 +12.59% £16,765 +6.80% +5.85%
Pleasure/Leisure
VFRHoliday)
_____ 13Nights  £7,090 £7,35 +3.77% £7.388 +0.42% £8,171 +10.60% £9,064 +10.93% +6.43%)
_____ 47 Nights  £4.944 £5646 +14.20% £5190 -8.08% £5833 +12.39% £6,052 +3.75% +5.57%
_____ 8+ Nights  £1,417 £1,575 +11.15% £1,366 -13.27% £1,694 +24.01% £1,649 -2.66% +4.81%)
?P(ngiﬁre/Leisure £10,936 £12,119 +10.82% £11,534 -4.83% £13,000 +12.71% £13,763 +5.87% +6.14%
_____ 13Nights  £5538 £5838 +542% £5845 +0.12% £6,484 +10.93% £7,183 +10.78% +6.81%)
_____ 47 Nights  £4.279 £4.956 +15.82% £4563 -7.93% £5148 +12.82% £5214 +1.28% +5.50%
_____ 8+ Nights  £1,118 £1,324 +18.43% £1,126 -14.95% £1,368 +21.49% £1,366 -0.15% +6.20%
Total VFR

(VFRHoliday & £4,492 £4,299 -4.30% £4,193 -2.47% £4,727 +12.74% £5,083 +7.53% +3.38%
Other)

Nonholiday
VFR '

Business/work £4,265 £4,185 -1.88% £3,645 -12.90% £4,400 +20.71% £4,486 +1.95% +1.97%

Once again, it is imi@ot to emphasise that 2011 and #gulies @& in historic prices and have not been converte
to take account of inflation.

In terms of revenues, gerformance of British domestisnhas been on the whole positive forrithe: fpem
2008 to 2012, taking into accoufhi¢heation seenween 2009 and 2040d the average rate of growth for this
period is +4.7%s Hbliday trips makethp largest proportion of British domestic trips, they also represent the
with the largest value, with £16.8 billion spent on them in the Jseni@dyrio December 2012.

The period between 2011 ands2z®i fhe value of holiday trips in@bkead of the rate of infldyon6.8% from
2011 to 2012, and this increase has been driven by a significant increase in the value of shartgrtdieaks
length. On the other hand, the fall in the number of longer laflilay tnfmse nighiéken in Britain is now
impacting on their value, which {2Iv%y compared to 2011.
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Tourism Trips taken in England

Table 1.3.8 Touism Tmps taken in England (2623DR)

Average
% % % % annual
2008 2009 2010 2011 2012

Change Change Change Change %
(JanDec) (JanDec) (0809) (JanDec) ngqg)  (JanDec) (1g17y (JanDec) (1115 change

0812
(Tl\r/:ﬁnsons) 94.782  102.249 +7.8% 95503 -6.60% 104.280 +9.19% 104.458 +0.17% +2.66%
?'hh?mffns) 292.814 310.077 +5.90% 284.992 -8.09% 306.806 +7.65% 310.913 +1.10% +1.64%
Spending 115070 17,016 45.83% £15842 6.90% £17.914 +1308% £19.497 +884% 45.21%
(EMillions) ' ' +5.83% £15, -6.90% : +13.08% : 84% +5.21%
’S;’} {\r‘i'g'st 3.09 3.03  -1.84% 298  -1.60% 294  -1.41% 297  +1.01% -0.96%
’S;’; tsr’i"[’)e”d £170 £166  -1.90% £166  -0.32%  £172  +3.56% £187 = +8.52% +2.46%
Q;’; ﬁi%i?d £55 £55  -0.06%  £56  +1.30% £58  +5.04% £63  +8.37% +3.66%

Asthe largest proportabrihe overall market, the English performance for domestic tmnasridefisct the

GB performance summary. FortB@lzplume of English trips takereimasned relatively on par with the volum
seen in 2011, having incresigiatly by0.24 while the GB tdell by0.3%, due to the impaai@dlines seen in
thevolume of trips for Wales and Scotland.

There were modest increases in the number of nights spent on English trips and consequetitlyl @nimcrea
their value from120to 201AlthouglEnglishourism haseenimprovemengeross trips, nights and spentthe
previous year, t he r a-o fofspgrformanceiwhen goenparee tp theedhsdohthe a
previous four years.

While the averalgagth of trips in England has remained relatively uhatiaglyedive year period from 2008 to
2012, the value of thess trgs risen both in terms of overall spend and spend per night (at an average % ¢
+2.5% antl3.7% respectively abverive year period). Althougfigiees have not¢en adjusted to reflect the rate
of inflation, the increases seen from 2011 to 2012 sit notably higher than the rate of inflation, represer
spend in real terms.
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Purpose of Domestic fisiin England

Table 1.3.6 Purpose of Domestic Trips in England&20®)

Average
2008 2009 % 2010 % 2011 % 2012 % annual
Jan (Jan Change (Jan Change (Jan Change (Jan Change %
Dec) Dec) (0809) Dec) (0910) Dec) (10112) Dec) (1x12) change

0812
Millions Millions Millions Millions Millions

All Tourism 94.782 102.249 +7.88% 95.503 -6.60% 104.280 +9.19% 104.458 +0.17% +2.66%
 Total Holiday
(Holiday 50.024 66.922 +13.38% 61.443 -8.19% 66.645 +8.47% 67.468 +1.23% +3.72%
Pleasure/Leisure &
VFRHoliday)
_____ 1-3Nights  39.872 44.698 +12.10% 41.393 -7.39% 45.789 +10.62% 46.467 +1.48% +4.20%
_____ 47 Nights 15945 18535 +16.24% 16.875 -8.96% 17.227 +2.09% 17.512 +1.65% +2.76%
_____ 8+ Nights ~ 3.208 3.690 +15.02% 3.174 -13.98% 3.629 +14.34% 3.489 -3.86% +2.88%
'(*P‘?Lizren_eisure) 30.753 47.010 +18.26% 43.544 -7.37% 46.157 +6.00% 45992 -0.36% +4.13%
_____ 1-3Nights  25.146 29.694 +18.09% 27.859 -6.18% 30.055 +7.88% 30.200 +0.48% +5.07%
_____ 47 Nights  12.409 14595 +17.62% 13.399 -8.19% 13.678 +2.08% 13.295 -2.80% +2.18%
_____ 8+ Nights 2198 2721 +23.79% 2.286 -15.99% 2.424 +6.04% 2.497 +3.01% +4.21%
Total VFR T
(VFRHoliday & 37.180 37.997 +2.20% 35963 -5.35% 39.382 +9.51% 38.920 -1.17% +1.30%
Other)
_____ VFRHoliday ~ 19.271 19.912 +3.33% 17.899 -10.11% 20.487 +14.46% 21476 +4.83% +3.13%
_____ Norholiday VFR 17.908 18.085 +0.99% 18.064 -0.12% 18.895 +4.60% 17.445 -7.67% -0.55%
Businessiwork 14.966 14.873 -0.62% 13.454 9.54% 15502 +15.22% 15901 +2.57% +1.91%

Shorter holiday breaks constitute the largest part of Ewlisipsaiaken and the volume of trips lasting betwee
and3 nights has reached its highest point within the last five §ealioattdfs. As has been seen throughou
the GB performance for 2012, compared to previous years, the groweter iof thaglish holittgys has slowed
down, with ehange of +8.5% having been seen between 2010 avitb@8d1hyf a smaller change d¥+1.2
between 2011 and 2012.

In parallel with the overall GB results, English VFR trips have suffereliha 4light)iem2011 to 2012,
putting it at odds with the overall English performance. The factor behind this decline has been a more si
the volume of Nbaliday VFR trips taken during 2012 compared 720}, 1loffset to a certaktent by an
increase in holiday VFR (+4\8%has, on the whole, increased since 2008, froiti@7 & 38r8illion, with an
average % change of +1.3% across the five year period.

In line with the overallbB&nessourisnvolumes, Englishsiness trip volumes have increassd2010 and now
stand at their highest point over the five year periodliéri &ips.
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Tourism Trips taken in Scotland

Table 1.3.@ Tourism Trips taken in Scotland @P0R)

Average

% % % % annual

2010 2011 2012
( Jir?gic) ( er?gzc) Change JanD Change JanD Change JanD Change %

(0809) (JanDec) ngqqy (JanDec) 499y (JanDec) (1195 change

0812
(T,\';;fl’"sons) 11.782  12.041 +2.20% 12.095 +0.45% 13.360 +10.46% 12.752 -4.55% +2.14%
E\',\'A?I*I’ifns) 43.026 44789 +4.10% 43.640 2.57% 45583 +4.45% 43.320 -4.96% +0.25%
SpPending e roe oo ocee oo N ... N .. . e N . ... e I
(Emilions) 2685  £2559 4.69% £2517 1.64% £3018 +1990% £2801  421% +234%
S;’; {\r'i'ghts 3.65 372  +1.86% 361  -3.00% 341  544%  3.40 0.38% -1.74%
Q;’; tsri%e”d £228 £213  -6.74%  £208  -2.08%  £226  +855% £227  +0.31% +0.01%
Q;’} ﬁig‘;rt‘d £62 £57  8.44%  £58  +0.95% = £66  +14.79% £67 +1.12% +2.10%

The volume of trips taken in Scotland during 2012 hamgalled  the same pan@d11now standing at

around 12 @illion trips. This represents a #6%3, though rather than indicating a dbuwewd, this is more
likely to be an adjustment after the significant increases seen dbesit@hese noteworthy changes in
Scotish tourism trips over the past five years, the period from 2008 to 2010 saw a consistent, yet mo

growth, resulting in an average annual % change+#.a4%und

Over the five year period, the number of nights spent on trips hasaistigraeldatr rate (+0.3%) compared tc
the number of trips, resulting a decline in the length of trips in Scotland since 2008 (3.7 nights per tri

compared to Jights in 2012

The significant increases in the value of Scottish ini@20$&drave been maintasned2012, and Scotland trips
are now worth around £2.9bn. The 2011 increases seen for average spend on trips and average spend |

therefore also been maintainedstanding &227 and £67 respectively.
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Purpose of Domestic Trips in Scotland

Table 1.3.8 Purpose obomestic Trips in Scotland (2Q082)

Averge
2008 2009 % 2010 % 2011 % 20 % annual
Jan (Jan Change (Jan Change (Jan Change (Jan Change %
Dec) Dec) (0809) Dec) (0910) Dec) (10112) Dec) (11-12)  change

0812
Millions Millions Millions Millions Millions

All Tourism 11.782 12.041 +2.20% 12.095 +0.45% 13.360 +10.46% 12.752 -4.55% +2.14%
 Total Holiday
(Holiday 7980 8511 +6.53% 8039 -555% 8.908 +10.81% 8.718 -2.13% +2.41%
Pleasure/Leisure &
VFRHoliday)
_____ 13 Nights 4593 5180 +12.78% 4.878 -5.83% 5.534 +13.45% 5459 -1.36% +4.76%
_____ 47 Nights 2723 2536 -6.87% 2512 095% 2.633 +4.82% 2555 -2.96% -1.49%
_____ 8+Nights  0.674 0795 +17.95% 0.649 -18.36% 0.742 +14.33% 0.704 5.12% +2.20%
?P?ggiﬁre/Leisure) 5931 6.651 +12.14% 5700 -14.30% 6.572 +15.30% 6.168 6.15% +1.75%
_____ 13 Nights  3.268 4.034 +23.44% 3.400 -15.72% 3.918 +15.24% 3.705 -5.44% +4.38%
_____ 47 Nights 2150 2.090 -2.79% 1859 -11.05% 2.079 +11.83% 2.031 -2.31% -108%
_____ 8+Nights 0513 0527 +2.73% 0441 -16.32% 0576 +30.61% 0431 -25.17% -2.04% |
' Total VFR
(VFRHoliday & 3.648 3212 -11.95% 3.614 +12.52% 4.106 +13.61% 4.031 -1.83% +3.09%
Other)
_____ VFRHoliday ~ 2.059 1.860 -9.66% 2.339 +25.75% 2336 -0.13% 2551 +9.20% +6.29%
_____ Nonholiday VFR 1.589 1.352 -14.92% 1.275 -5.70% 1.770 +38.82% 1.480 -16.38% +0.45%
 Businessiwork 1880 2.007 +6.76% 2311 +15.15% 2.186 -5.41% 2.146 -1.83% +3.67%

Holiday trips for pleasure/leisure continue to be the most commonatkgre wittinp Scotland atngilfion,
though a 6.2% decline in trips for this purpose from 2011 to 2012 has driven down the overall volume o
Scotland (12milion, dowrt.6%)However, due to large increases noted during 2009 an@a&ragjethanual
rate of growth for pleasure/leisure holiday trips is positive at +1.8% over the five year period.

The changes seen within VFR trip types mirrors those recorded atoyes2Biifaito 201Rith a notable
increase in hohd®FR (+9.2%while neholiday VFR trips have fallebh@#%The net effect of this on the total
VFR volume of trigs a decline yeamyear compared to 2011.806), though loukat the longeéerm
performance, the average annual % change has been #3If¥eoyear period.

The performancebofiness trip volunresScotland has differed to that seen across thel@Bingtatarted the
five year period witlo years of gron2B11 marked-2.4% decrease on the previous year, followerttery a
1.8%for 2012 usiness trip volumBevertheless, business trip volumes have increased since ZD@djdrom 1.
to 2.Imillion.
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Tourism Trips taken Wales

Table 1.3.8 Tourism Trips taken in Wales @P0R)

Average

2008 2009 % 2010 % 2011 % % annual

(JanDec) (JanDeq Change JanD Change JanD Change JanD Change %

(0809) (JanDec) ngqqy (JanDec) qqqq) (JanDec) (4195 change

0812
(T,\';;fl’"sons) 8.452 8.890 +5.18% 8.666  -2.52%  9.697 +11.90% 9.603  -0.97% +3.40%
m%lﬂfs) 31.794 32582 +2.48% 32.765 +0.56% 34.941 +6.64% 34.727 0.61% +2.27%
Spending e snn erooen o N ... . e N . ... N .
(milions)  ELA04  £1396 057% £1438 +301% £1734 +2058% £1588  8.42% +3.65%
S;’; {\r'i'ghts 3.76 3.67 -257% 378  +3.16% 3.60  -470%  3.62 +0.45% -0.91%
AV.SpRd oo cier su7o6 £les | 456 . e B — 5 B p— .00
Do i 5 5.47% 166  +5.67% £179  +7.76% £165 = -7.62% +0.09%
Q;’} ﬁig‘;rt‘d £44 £43  2.97%  £44  +2.43%  £50  +13.07% £46 854% +1.00%

Trip volumes in Wales have fallen slightly during 2042 wog(i&k1(0%), but remain significhigher than

2010 levels at 96llion vs. 8miillion (for 2012 and 2010 respectively). The nurdbghts taken in Wales has
followed a similar pattern and after a notable increase was seen during 2011, these levels have been m:

standig at 34.million nights spent during 2012.

Levels of spend on Welsh trips have seen slightly more fluctuation, having increased by more than a fiftf
2011, and falling back slightly to £1.6bn 18.2042¢. 2011). Overall the five gré@d pas seen spend grow at

an average annual % chant@ .

When looking at the five year period from 2008 to 2012, the volume of trips in Wales has seen a slightly |

annual growth rate compared to the other nations, havinghgroerage eate t8.4%, compared+2.7% for
England ant?.1% for Scotland.
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Purpose of Domestic TripsWhales

Table 1.3.18Purposeof Domestic Trips in Wales (220%)

Average
2008 2009 % 2010 % 2011 % 2012 % annual
Jan (Jan Change (Jan Change (Jan Change (Jan Change %
Dec) Dec) (0809) DeQ (0910) Dec) (10112) Dec) (11-12)  change

0812
Millions Millions Millions Millions Millions

All Tourism 8.452 8.890 +5.18% 8.666 -2.52% 9.697 +11.90% 9.603 -0.97% +3.40%
Total Holily
(Holiday 6543 6948 +6.19% 6.908 -0.58% 7.290 +5.53% 7.458 +2.30% +3.36%
Pleasure/Leisure &
VFRHoliday)
_____ 1-3Nights  3.817 3.804 -0.34% 3.870 +1.74% 4.046 +4.55% 4.519 +11.69% +4.41%
_____ 47 Nights 2163 2.641 +22.10% 2.569 -2.73% 2.682 +4.40% 2434 9.2%% +3.63%
_____ 8+Nights 0563 0503 -10.66% 0.469 6.76% 0.562 +19.83% 0.504 -10.32% -1.98%|
?P?ggiﬁre/Leisure) 5.042 5579 +10.65% 5762 +3.28% 6.036 +4.76% 5914 2.02% +4.17%
_____ 1-3Nights  2.768 2.889 +4.37% 3.214 +11.25% 3.168 -1.43% 3.499 +10.45% +6.16%
_____ 47 Nights 1767 2307 +30.56% 2.173 -581% 2.422 +11.46% 2.045 -1557% +5.16%
_____ 8+Nights 0507 0383 -24.46% 0375 2.09% 0.446 +18.93% 0.370 -17.04% -6.17%]
Total VFR
(VFRHoliday & 2.348 2303 -1.92% 2165 -5.99% 2438 +12.61% 2372 2.71% +0.50%
Other)
_____ VFRHoliday 1500 1.369 -8.73% 1.146 -16.29% 1254 +9.42% 1544 +23.13% +1.88%
_____ Nonholiday VFR 0.847 0934 +10.27% 1.018 +8.99% 1.184 +16.31% 0.828 -30.07% +1.38%
Business/work  0.845 0675 20.12% 0616 -8.74% 00994 +61.36% 1.101 +10.76% +10.82%

Shorter holiday tr{pscluding pleasure and \fR&Re up nearly half of all trips made within Walgsiiiim 4.
trips of this nature taken during PB&2:0lume of trips of this typgrba/n consistently since 2009, and saw
significant inase of +11.7% from 2011 to 2012. The growth of holiday trips overall has been offset du
compared to the previous year, by negative changes in volumes for holidays lasting longleicthaaw! anight:
decrease of 9.4% (froknn@llion in 201th 29 milion in 2012).

Business trip volumes continue to in¢teadasg seen a significant uplift from 2010 to 2011, duinieng &84 Dy
a further +10.8% and now stand at more than almflimn}business trips from January to Defoeriimefirst
time since tracking began in 2006.
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Expenditure During 2012

This section examines the breakddemestic tourismpenditure; first abBlevel between Bxnd 202 (for
all tourism and then pure holidersire/pleasure, whichluelec VFR on holidayhen athe country level
(comparing 20with 203) i again, for all tourism and pure holidays

When a survey respondent is interviewed, they aresps&ig how much money they spent on their trip wit
eight categories

Prce of package holiday/inclusive trip

Accommodation

Travel costs to and from destination, and during the trip
Services or advice (e.g. travel guides, tourist information)
Buying clothes

Eating and drinking out

Other shopping

Entertainment

=4 =4 -8 -8 -4 _-5_9_-°

Although it istémesting to compare total spend when broken down into these categories, the results
interpreted with caution due to the smaller sample size at this level.

Table B.13elowllustrates total spending on domestic overnight trea@ittiiairbetween 28@&nd 202

Noteit isalsoimportant to emphasise th&@@:2011 figures are in historic prices and have not been converte
take account of inflation.
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Table 1.3.1d Tourism Exenditure Breakdown in GB (200®)

Average
2008 2009 % 2010 % 2011 % 2012 % annual
(Jan (Jan Change (Jan Change (Jan Change (Jan Change %
Dec) Dec) (0809) Dec) (0910) Dec) (1011) Dec) (1312) change
0812
£Millions £Millions £Millions £Millions £Millions
Total £20,168 £20,971 +3.98% £19,797 -5.60% £22,666 +14.49% £23,976 +5.78% +4.66%
Price of package
 holiday/inclusive tr — £gg2 £938  45.16% £722 23.03% £891 +23.41% £1,046 +17.40% +5.73%
Yoshare 4% _ 4% . - 4% - 4% - A% - -
Accommodation  £6584 £7,045 +7.00% £6,733 -4.43% £7,528 +11.81% £7,870 +4.54% +4.73%
Yshare | 33%  34% - 34% - 33% - 33% - -
Travel costs to anc
from destination,
and during the trip  £4173  £4,078  -2.28% £3,898 -4.41% £4,813 +23.47% £5024 +4.38% +5.29%
Yshare | 21%  19% - 20% - 21% - 21% - -
Services or advice
(e.g.tavel guides,
touristinformation)  £48 £41  -1458% £47  +14.63% £39  -17.02% £74  +89.74% +18.19%
% share * * - * - * - * - -
Buying clothes £1,206 £1,161 -3.73% £1,113 -4.13% £1,191 +7.01% £1,313 +10.24% +2.35%
Yshare B 6% __._._ 6% . - 6% - 5% - 5% - -
Eating andrinking
oout £3,820 £4,159 +8.87% £3,990 -4.06% £4,543 +13.86% £4,640 +2.14% +5.20%
Yshare  19%  20% - 20% - 20% - 1% - -
Othershopping ~ £1794 £1,907 +6.30% £1,836 -3.72% £2,073 +12.91% £2,133 +2.89% +4.60%
Yoshare PR 9% _ .. % - 9% - 9% - 9% - -
 Entertainemt £1,275 £1,270 -0.39% £1,106 -12.91% £1,223 +10.58% £1,450 +18.56% +3.96%
Yoshare 6% 6% . - 6% - 5% - 6% - -
| Anythingelse £376 £372  -1.06% * - £364 - £427  +17.31% +8.12%
% share 204 - - * - 204 - 204 - -

* = |less than 0.5%

Nearly £28illionwas spenbn British tourism during 2012. This repaesemiease @5.8% compared to the
domestic tourism value figure for 2011 and follows a significant year of growth in 2011, which had seen
+14.5% on spend for 20H@& growth rate for the fiear period from 2008 to 2012 has been slightly lower, how
indexing slightly higher than the annual rate of inflatBn at

Although there is evidence that visitors are spending more on Batah thpse dias been lititable cinge

to what visitors spend their mong&gaymmodation continues to make up the largest portion of spend. A thir
of the total value of tiggspent on accommodation and this has remained relatively unchanged over the
period. Travelste make up a further fifth (21%) of the \Btishofernight trips, atigétre has been growth in
travel spemaver the paswoyears, fronB8bn in 2010 to £5.0bn 20t 2cross the five year period the annual ra
of change stands at +5.3% aechpat4.7% for overall spend on GB trips.

The GB Tourist, 2012 Page30



