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Methodology

The Research Solution Ltd have been collating data for the Visit Wales Accommodation Occupancy Survey since 2013, with additional hotel
data supplied by STR, incorporated into the overall totals for hotel accommodation. The survey is an on-line monthly survey using data
collated via RIBOS, the online web portal. Data is also received via email in excel/word, postal and over the telephone. A number of large
agencies provide data for self-catering, as well as data from the Caravan and Camping Club and the YHA.

At the start of each month an email is sent to all on-line and email participants with follow-up reminder via email or telephone 2 weeks after the
initial contact. Information requested varies by sector as follows:

Serviced Self-Catering Caravan/Camping Parks Hostels

Arrivals Units Number of pitches Arrivals UK/Overseas
Guests (including business) Number of nights let Pitches let Guests (UK/Overseas)
Rooms occupied Tariff Tariff per pitch Additional beds used (if
Additional beds and rooms used (if any) Party size any)

Number of overseas guests
RevPAR



Methodology

Once the monthly data is received, the data is then analysed and aggregated results are available for all participating establishments to
view their own results along with the option to compare with other accommodation providers in their peer group.

The overall annual average sample for each sector is shown below:

Hotels — 52 via RIBOS and 103 provided by STR

B&Bs/Guesthouses - 32

Self-Catering Units — 977 made up of 21% independents and 79% supplied by large self-catering agencies.
Touring and Static Caravans — 33 (Mar-Oct 2018)

Hostels/Bunkhouses — 22

Completed forms are returned to The Research Solution for analysis at the end of the month. Data for the whole of 2018 was re-run
following the end of the year to include any forms returned after the monthly analysis was complete.

The figures reported are based on the annual re-run and therefore may vary from those initially produced in the monthly summaries.

Please note that the relatively small sample sizes across some of the sectors shown within this report, along with monthly variations in
those providing data, should be considered when comparing data.

NB: due to the low sample within the B&B/Guesthouse sector, figures for South East Wales are not available.



The Benefits of Participation

Accommodation Demand - Comprehensive and up-to-date information on the demand for accommodation across Wales

Key Performance Indicator - Participants receive monthly reports with a record of their own occupancy rates, those of similar

businesses in their area and in Wales as a whole

Comprehensive Up-to-date - The monthly reports are an invaluable business tool, for example, in business planning, loan/grant

applications etc. Participation comes at no cost — all materials and results are provided free of charge

Information provided is treated in the strictest confidence, with data only publicly available in aggregate form.



Introduction

An occupancy survey has been continuously undertaken amongst graded hotel accommodation providers since 1972 to monitor levels of demand
for hotel rooms and beds in Wales. To comply with the requirements of the EU Directive on Tourism Statistics, the survey was extended in 1997 to
cover all serviced accommaodation, including guest houses, bed and breakfast establishments and non-graded serviced accommodation. The Visit
Wales Accommodation Occupancy Survey forms a vital part of tourism intelligence gathering in Wales and is used to monitor performance, shape

business plans and inform marketing strategy.

The self-catering survey has been conducted in varying formats since 1987. The survey covers self-catering accommodation, caravan holiday

homes, touring caravan and camping parks. In addition, in 2008, hostels and bunkhouses were also included within the coverage of the survey.

This is a summary report of the 2018 Visit Wales Accommodation Occupancy Survey with comparisons to previous years where available and

appropriate. A full set of data tables showing trends over the last 10 years are available as an appendix to this report.

Each month, the survey captures key performance data from a sample of 1,300 accommodation providers across the country. The sample

comprises hotels, B&B’s, and guest houses, hostels, self-catering businesses and camping and caravan accommodation sites.



Introduction

The key objectives of the occupancy survey are to monitor and evaluate accommodation performance trends and to inform national and regional
tourism planning and development for Visit Wales and other tourism stakeholders. Furthermore, the survey provides business intelligence for
accommodation providers and other tourism businesses to assist with their growth and development. Benchmarking reports showing

comparisons with other accommodation providers are available to all participants returning their data each month and provides insightful

information for businesses.

Change in Occupancy Reporting

In January 2014, a change was made to hotel occupancy data with the inclusion of syndicated data for about 100 larger hotels (with 100+ rooms)
provided by STR in the overall Wales hotel occupancy calculation. The data provided by STR includes occupancy and revenue but not guest type
(i.e. UK vs overseas, business travellers vs. non-business travellers). This data has been included since 2014 but not for any years prior to this.
The inclusion of this data makes the survey much more robust but may have some impact on trends before 2014. The hotel section shown within

this report has been written by STR for inclusion in the overall annual report.



Introduction

TERMINOLOGY
Room Occupancy - The number of rooms occupied during the month expressed as a percentage of the total number of rooms available during
the month (taking into account any temporary closures or increases in the number of rooms available each night).

Bedspace Occupancy - The number of overnight stays during the month expressed as a percentage of the total number of bedspaces available

during the month (taking into account any temporary changes in the number of beds available each night).

Unit Occupancy - is measured by relating the number of units let to the total number available for let during that time.



Serviced Accommodation

This section presents a summary of performance for Hotels

and B&B/Guesthouse accommodation

Room Occupancy - The number of rooms occupied
during the month expressed as a percentage of the total
number of rooms available

Bedspace Occupancy - The number of overnight stays
during the month expressed as a percentage of the total
number of bedspaces available




Data from AM:PM, STR’s comprehensive hotel supply and
development database, shows that Welsh hotel inventory has
remained flat over the last 5 years while the U.K. overall
recorded growth of around 1% in the number of hotel rooms
added per year. These findings highlight lower demand in
Wales, when compared to other U.K. regions.

This section presents a summary of hotel performance trends in Wales
in 2018 with reference to performance over the previous five years.

In recent years, hotels in Wales have achieved lower occupancy Hotels in England recorded room occupancy of 78% in 2018,
compared to their counterparts in Northern Ireland, Scotland and s the highest in the U.K., while Northern Irish hotels achieved
cotland : :
England. Y o @ 2018 the highest bedspace occupancy (i.e. the number of people
UK - Hotel Occupancy (Annual)' 5 in staying in hotels) of 58%.
Nilreland e 579 2017 The high bedspace occupancy levels in Northern Ireland
suggests a large share of leisure guests. These travellers are
2018 @53% ...................................... . more likely to visit with others than business guests and,
therefore, drive up bedspace occupancy.
2017 @ 55% England Room occupancy in Wales fell from 67% to 66% between 2017
N . and 2018. According to the Great Britain Tourism Survey
Wales : g 2018 (GBTS), the number of trips to Wales by U.K. residents
201 8 50% ....... ........................................................... - increased by 110/0 On the previous year- That Said, given that
55"/@ 2017 international visitor numbers fell by 13% compared to 2017
2017 @51% 3 levels, as recorded by the International Passenger Survey (IPS),

the overall level of performance by hotels was fairly robust.

Il Room Occupancy B Bedspace Occupancy

'Sources: Tourism Northern Ireland, VisitScotland, Visit England



Despite incomplete (publicly available) data, analysis suggests that Welsh

hotels performed below average when compared to the rest of the U.K. in The limited SU_pply of |uxury and upscalg hotels in
two key measures of financial performance: average daily rate (ADR) and Wales has an influence on its comparatively low ADR
revenue per available room (RevPAR).2 and RevPAR figures. Fewer than 10% of hotels in
Wales fallinto these classes, which is lower than the
U.K. average.
N Ireland

Conversely, England’s disproportionately high
2018 £79.09 number of luxury operators and the strong
B\ . performance of London hoteliers helps in part to
2017 £78.31 explain its high levels of ADR and RevPAR

Wales
2018 £68.15 £52.75

2017 £67.46 £54.37

nd
Engla Average daily rate (ADR) is calculated by dividing room revenue by
the number of rooms sold. Revenue per available room (RevPAR) is
2018 £98.92 £65.49 calculated by dividing room revenue by the number of rooms available.
RevPAR is regularly considered the most powerful hotel performance

measure as it calculates a yield based on all hotel rooms (either sold
2017 £93.12 £69.85 or unsold) for any time period.

3Sources: Tourism Northern Ireland, Visit Wales, VisitEngland. Note:

Hotel ADR and RevPAR data for Scotland is not available.

ADRIM  RevpAR H 4Source: STR, AM:PM hotel supply database.



Wales Hotel Occupancy Trends

This section outlines national and regional hotel room and bedspace occupancy trends. These metrics enable an understanding of tourism levels in

destinations over a period of time. They can also highlight opportunities to drive tourism growth at different stages of the year through campaigns and
events.

Wales (Overall) Fi f istent ded by Welsh
In 2018, Welsh hotels reported average room occupancy of 66%. This represented hg’,{;f:;i;()ggﬂ:}: decrj]uﬁr?cuapanecr)i/o;eg?rstaeble {10,[; S
a slight decrease from 2017 levels but is broadly on par with the recent five-year supolv. For 2019 as a who?e V\E)ales will welcome its
trend. A similar finding was evident for bedspace occupancy, which was 50% in PPYy. , . )
2018 largest supply increase in more than five years, so hotels

' will likely face increased pressure in achieving their
Wales - Hotel Occupancy (Annual) occupancy targets.

66% 67% 67% 67% 66%

I | I i I | I i I |

2014 2015 2016 2017 2018

¥ Room Occupancy B Bedspace Occupancy



Room and bedspace occupancy peaked in the summer months January and December 2018 reported strong occupancy growth, with the latter

of 2018, and in particular August, while performance levels a likely outcome of Wales’ greater number of Christmas markets and winter
were lowest in January, representing a seasonal trend in Welsh fairs. In October, meanwhile, hotels experienced significant declines on 2017
hotel occupancy. levels as Storm Callum inflicted some of the worst flooding in 30 years in parts

of Wales. Furthermore, the Easter period falling earlier in the year is likely to
have contributed to the reduced occupancy recorded in April 2018.

Wales - Hotel Occupancy (Monthly Year-on-Year Change 2018 vs.2017)

Wales - Hotel Occupancy (Monthly)

T TG TR g

6%
4% 4%

0,
m | 0%
T
2% 2% 2% . 2 2k 1/° -
3%
-5% -5% 4% 4%

3%

I-4%

[ Room Occupancy B Bedspace Occupancy . %

Whilst overall occupancy in 2018 was similar, albeit slightly lower, than
2017 levels, month-on-month volatility was evident as various factors
contributed to increases and decreases in occupancy. I Room Occupancy I Bedspace Occupancy



Welsh Regions

South East Wales, which includes Cardiff, achieved the highest room occupancy of
73% in 2018. Meanwhile, the lowest occupancy (55%) was recorded in Mid Wales.

Wales Regions - Hotel Room Occupancy (Annual) Wales Regions - Hotel Bedspace Occupancy (Annual)
70% 3% 72% 13% 73%
64% 64% 63% 65%
60%

o 51% 51% 51% 51% 505 50% 0 49% 4gy;

o 459% 48% 47% 9% 48%

39./'M)./"I./'II I IIIII
South East Wales South West Wales Mid Wales South East Wales  South West Wales

North and South East Wales hotels registered the highest bedspace occupancy
in 2018 (both 51%). North Wales’ higher bedspace occupancy relative to room
occupancy (51% versus 62%) compared to percentages for South East Wales
hotels (51% versus 73%) indicates that North Wales hotels attracted more
leisure visitors, a segment that tends to travel in small groups.

North Wales hotels experienced an occupancy decline from 67% in 2017 to 62%
in 2018—the region’s lowest level for over fouryears.

South West Wales enjoyed an occupancy uplift from 63% in 2017 to 65% in 2018.
Performance levels across the two other Welsh regions were similar to 2017.



This section of the report outlines Welsh hotel performance trends in terms of two
key financial performance measures used by hotel operators: average daily rate
(ADR) and revenue per available room (RevPAR).>

Wales (Overall)

Hotel ADR rose from £67.46 in 2017 to £68.15 in 2018. However, this increase
in ADR was not sufficient to offset the decrease in room occupancy (from 67% in
2017 t0 66% in 2018). As a result, RevPAR fell from £54.37 to £52.75, a decline
of nearly 3%. Therefore, 2018 was not as profitable as 2017 in terms of room
revenue performance, although yields were higher compared to 2014, 2015
and 2016 levels.

Wales - Hotel ADR & RevPAR (Annual)

c £62 81 gea7e  £67.46  £68.15
58.04——
£ML37\£52_75

f4403  £48.91

2014 2015 2016 2017 2018
M ADR [ RevPAR

Whilst ADR grew year on year across this five-year
period, increasing from £58.04 in 2014 to £68.15 in
2018, the lowest growth was experienced in 2018. This
finding highlights challenges in the market compared to
2017 and aligns with the trend of reduced occupancy
in2018.

5Average daily rate (ADR) is calculated by dividing room revenue by the number of rooms sold. Revenue per

available room (RevPAR) is calculated by dividing room revenue by the number of rooms available. RevPAR is
regularly considered the most powerful hotel performance measure as it calculates a yield based on all hotel
rooms (either sold or unsold) for any time period.



Wa Ies H Otel Reve n ue Tre n ds Similarly to Wales’ occupancy trend, there were notable fluctuations in hotel

As with occupancy, seasonality influenced the financial performance of hotels  yeyenue performance when compared to 2017. Whilst Welsh hoteliers achieved

in Wales. RevPAR reached its highest level during the middle months of the room-rate growth in five separate months, declines were recorded in the same
year, especially June, and was at its lowest in January, February and number of months. The most significant ADR growth was registered in March and
December. Whilst hotel demand peaked in August 2018, and occupancy June 2018 whilst two home Six Nations fixtures for the Welsh rugby team played a
reached 77%, room rates were at their highest in June (£80.08). significant part in a positive March performance

Hotels achieved their most successful month for revenue managementin

June, as RevPAR reached £67.62 (compared to £62.00 in July and £58.78 in Meanwhile, the most notable decreases in ADR and RevPAR were reported in
August). This highlights the benefit of implementing strategies that maximise October. Also, as discussed previously, an earlier Easterin 2018 is likely to have
room revenue and are not solely focused on achieving maximum occupancy. impacted April hotel performance.

Wales - Hotel Occupancy 2018(Monthly) Wales - Hotel ADR & RevPAR (Monthly % Change: 2018 vs.2017)
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Welsh Regions

Hotels in South East Wales have consistently achieved the highest ADR in  When studying RevPAR, which is a function of both occupancy and ADR, South
recent years, and 2018 was no exception at £70.29. Across the five years  East Wales is the standout region once again. In 2018, South East Wales

since 2014, ADR across North Wales has slowly but steadily increased in hoteliers recorded RevPAR of £56.07 compared to £47.88 and £44.87 by

the region. However, when comparing growth across the three regions, it ~ South West hotels and by North Wales hotels, respectively.

is apparent that hotels in South West Wales have been most successful in

increasing room revenues. Rates have grown by over 30% across the five- As with ADR, South East Wales recorded the highest RevPAR in 2018, a rise
year period, compared to around 10% in North Wales and close to 15% for  of 17% since 2014. Although North Wales continues to see a steady rise
South East Wales hotels. (14%) in RevPAR, it is again the South West where hotels have seen the

highest RevPAR increase of 21% over the 5 years in question.
Wales Regions - Hotel ADR (Annual)®

£51.05
£52.93
£54.15
£60.98
£66.82
£66.89
£70.86
£70.29
£50.81
£53.55
£58.17
£61.89
£67.38
£46.41
£52,37
£52.64
£56.61
£56.07

£37.69

I

Wales Regions - RevPAR (Annual)’

North Wales Mid Wales South East Wales South West Wales South East Wales South West Wales

Note: Missing data indicates data is not available.

I ¢

SNote: Missing data indicates data is not available.



Guest Houses/B&B’s

This section presents a summary of performance
for bed and room occupancy levels for Guest
Houses/B&B’s

Due to the low sample size in the Guesthouse/B&B survey, results in
this section should be viewed with a degree of caution.




Wales Guest House/B&B Trends

Occupancy

The summer months recorded the highest room and bedspace occupancy with August 2018 peaking at 61% and 56% respectively. Room occupancy
levels across Wales in the Guest House/B&B sector fell slightly in 2018 to its lowest level since 2014 with bedspace occupancy witnessing a similar pattern.
UK - Guest House/B&B’s Occupancy (Annual)

Monthly Room and Bedspace Occupancy 2018 Annual Room & Bedspace Occupancy 2014-2018

“Room Occupany = Bedspace Occupancy = Room Occupancy ™ Bedspace Occupancy

70 60%

50%
37% 39% 38%

61
56
o 53
s gm? 46
41 42 o, o, %
20 37 - 35 40% 33% 31% 35% 33% 35% 30%
0
30 23 24 *l 25 % 30% 27%
14 19 20 20 19
20 10 15 15 20%
- I 11
0
0%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Ann

Ave 2014 2015 2016 2017 2018




Wales in the UK Context

This section presents a summary of Guest Houses/B&B’s performance trends in Wales in 2018.

Occupancy

When compared with other countries, room occupancy levels were lower than that of Scotland and on a par with guesthouse/B&B accommaodation in
Northern Ireland, although Wales had seen a fall of three percentage points year on year. This was also the case for bedspace occupancy, where both
Scotland and Northern Ireland remained static and Wales once again witnessed a downturn in bedspace occupancy levels of two percentage points.

UK - Guest House/B&B’s Occupancy (Annual)

Room Occupancy Bedspace Occupancy

60% 50%  50% 50% 43%  43%
50% 5 0
0% 38% 359 37% 37% gg;’ 3% 30% 28% 28%

(]
30% 20%
20% 10%
10% 0%
0% Wales N.lreland Scotland

Wales N.lreland Scotland
2017 m2018

02017 m2018

1Sources: Tourism Northern Ireland, VisitScotland,



Self Catering Accommodation

Occupancy is measured at the individual property
level by expressing the number of weeks let each
month as a proportion of the weeks and units available
to rent

This section presents a summary of performance for
self-catering accommodation, including cottages,
bungalows, lodge / chalets, houses and flats and
summarises the information obtained from a sample of
verified independent operators and agencies offering
accommodation of this type in Wales. The sample was
designed to be largely representative of the range of
furnished accommodation let through such operators.



Wales - Self Catering Occupancy Trends

This section outlines national and regional self catering unit occupancy trends in Wales. These metrics enable an understanding of tourism levels
in destinations over a period of time. They can also highlight opportunities to drive tourism growth at different stages of the year through
campaigns and events.

Wales (Overall)

In 2018 the annual self-catering average unit occupancy for all cottages and apartments was 55%. Consistent with previous years, self-
catering accommodation continued to demonstrate high levels of occupancy during peak periods, with an average unit occupancy 70% for
the period May to October, unchanged from 2017.

Wales — Self Catering Occupancy — Annual and May to October Change 2014 to 2018

80%

i . c6% 6% . 70% 70%
60% 5194 S0 529 ° 55%
50%
40%
30%
20%
10%

0%

2014 2015 2016 2017 2018

®m Annual Average May - October



Self Catering - Wales in the UK Context

This section presents a summary of self catering performance trends in Wales in 2018.

Occupancy Data from The Research Solution‘s self catering
occupancy survey, shows unit occupancy of 55% in
2018, down from 58% in 2017, which was the
highest rate in the previous nine years and an

58% increase of four percentage points against 2016.

60% 55% 55%
52%

UK — Self Catering Unit Occupancy (Annual)’

70%

Self catering units in Scotland recorded room

°0% occupancy of 55% in 2018, up from 52% in 2017.

40% 30% _ _
° 32% The self-catering unit occupancy rate for Northern

30% Ireland was estimated to be 32% during 2018 (down
from 34% in 2017). During peak season, April to

20% September, the occupancy rate was estimated to be
43% (down from 45% in 2017).

10%

0%
Wales Scotland Northern Ireland
ISources: Tourism Northern Ireland, VisitScotland — Estimated figures provided by

m2017 2018 Northern Ireland.



Self Catering — Unit Occupancy 2018

Unit occupancy peaked in the summer months of 2018, and in
particular August (90%), while performance levels were lowest in
December (25%) and January (38%), representing a seasonal
trend in Welsh self catering occupancy.

Wales — Self Catering Average Unit Occupancy

(monthly) 2018

90%

76%
65% 66% 68%
53% 55%
38% a0 40%
I I I I ]

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Whilst overall occupancy in 2018 was slightly lower than 2017 levels, month-on-
month volatility was evident at various points during the year. May and November
2018 reported some occupancy growth (8% and 2% respectively). But in
December (-18%), April (-10%) and February (-6%) there were significant declines
in performance on 2017 levels.

10% 8%
5%
’ 2%
0% 0% 0% 0%

N u

1) _70,
o 2% I 2% g9

-6%
-10%
-10%

-15%
-20% -18%
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Welsh Regions

North Wales achieved the highest unit occupancy at 61% in 2018.
Meanwhile, the lowest unit occupancy (48%) was recorded in South
East Wales (48%), followed by Mid Wales (49%).

Welsh Regions - Self Catering Unit Occupancy
(Annual) 2018

70% 61%
53% 55%

60% 49% 48%
50%
40%
30%
20%
10%
0%

North Wales Mid Wales South East South West All Wales
Wales Wales

70

60

50

40

The annual average unit occupancy in coastal locations was
higher than unit occupancy in inland locations. In 2018
occupancy rates in coastal locations were on average six
percentage points higher than inland locations (60% compared to

54%).

Self-Catering Occupancy by Location - Annual

Average — 2009 - 2018

56% 56% .
54% 3% sag

-....._——,———---.--.__._.__-_E?% 53%

62%
60%

53%
57%

52% 51% 52%

0,
49% a9y 0%

48%

2009 2010 2011 2012 2013 2014 2015

= Coastal Inland

54%

47%

2016 2017 2018



Wales Self-Catering Occupancy by Tariff

This section of the report outlines annual average unit occupancy rates by tariff for the period between 2014 and 2018.
Wales (Overall) - Annual Average — 2014- 2018

Properties in the tariff band £800+ achieved the highest annual average unit occupancy rate (57%) in 2018. — an increase of two percentage
points when compared with 2017. The lowest annual average unit occupancy rate (46%) was found in those charging between £300 and £499 —
2% below the figure recorded in 2017. The £500-£799 band experienced the biggest year-on-year drop between 2017 and 2018 (58% in 2017
down to 53% in 2018).

70%

Wales Self-Catering Occupancy by Tariff — Annual Average - 2014 - 2018

60%

9 58% 9, 9,
: : ST ; 57% sso ST
53% 53% 6 53% g
51% 0% 52%
0,
50% o 41% 8% 6% 46%
39% a% Y 40%
0
40%
30%
20%
10%
0%

Up to £299 £300-£499 £500-£799 £800+
m2014 m2015 m2016 ®m2017 =2018



Holiday park and campsite sector

Occupancy is measured by relating
the number of units let during the
reporting period (May to October) to
the total number available for let
during that time.

This section presents a summary of performance
for the holiday park and campsite sector,
including static caravan, holiday homes, touring
caravans, motorhomes and tents.




Length of season and occupancy rates for the holiday park and campsite sector in the UK.
(touring caravan, motorhome, tent and rented or owner-occupied caravan holiday homes)

Most holiday parks and campsites used within the survey are seasonal and open from late March to the end of October. Results shown in this section

cover these months.

Wales

Occupancy rates in Welsh holiday parks /campsites peaked at 69% in
high season (August) to 54% in mid-season (May and September).

Northern Ireland

Occupancy rates in Northern Ireland’s holiday parks/campsites peaked
at 68% in high season (July) to 49% in mid-season (April).

Note: Figures for Wales shown above are obtained using a different methodology than
the one used in the Visit Wales Accommodation Occupancy Survey and caution should
be used when comparing these results to other data shown in this section.

Scotland

Occupancy rates in Scotland’s holiday parks/campsites peaked at 74%
in high season (August) to 59% in mid-season (May and September).

England

Occupancy rates in England’s holiday parks/campsites peaked at 70%
in high season (August) to 55% in mid-season (September).

Source: Frontline Holiday Park/Campsite Operator Survey, 2018 / Pitching the Value -
Economic Benefit Report: Holiday Parks and Campsites.



The average unit occupancy for the reporting period (May to October) was 88%. The summer month of August saw the largest unit occupancy
across the months under review (97%) for caravan holiday homes, followed by June (92%). The early part of the season saw moderate levels of
occupancy in May at 88%. Similarly, with the lowest rates achieved in October (76%).

Wales Static Caravan and Holiday Homes - Monthly Unit Occupancy — 2018

100% 28% 92% 91% 97% 90%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%

88%
76%

May June July August September October  May - October



Occupancy rates for Caravan Holiday Homes have shown a degree of variation over the past five years. The 2018 seasonal average (May —
October) for static caravans and holiday homes reached 88%, up two percentage points on 2017 (86%) but lower than the levels witnessed in 2016
(91%). However, it should be noted that since 2016, the inclusion of a large holiday park has contributed to the increase in the occupancy levels over
this period.

Wales Static Caravan and Holiday Homes — Seasonal Unit Occupancy —

2014 - 2018
100% 91%
90% 86% 88%
80% 75%
70% 63%

60%
50%
40%
30%
20%
10%
0%
2014 2015 2016 2017 2018



Occupancy rates for Caravan Holiday Homes in coastal locations have been between two and three percentage points higher than the average for
all units. The 2018 seasonal average (May — October) for static caravans and holiday homes in coastal locations reached 90%, up two percentage
points on 2017 but lower than the levels witnessed in 2016 (93%).

Wales Static Caravan and Holiday Homes — Coastal Locations - Seasonal Unit Occupancy (%)
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This section of the report features parks offering touring caravan and camping pitches in Wales. The 2018 average pitch occupancy for the
reporting period (May to October) was 46%*.

August saw the largest pitch occupancy across the months under review (69%) for touring caravan and camping pitches, followed by July (57%).
The early part of the season saw moderate levels of occupancy (in May at 39%), whereas the end of season pitch occupancy only achieved

21%.

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Wales Touring Caravan and Camping Parks — Monthly Pitch Occupancy
May — October 2018

69%
57%
48% 46%

39%
32%

21%

May June July August September October May - October

*Please note that the relatively small
sample sizes for this sector, along with
variations in those providing data,
should be considered when comparing
data.



Touring Caravan and Camping - Pitch Occupancy -
Trend Data May — October (2014 — 2018)

The seasonal pitch occupancy average for touring caravan & camping parks in 2018 was 46%, an improvement on pitch occupancy rates seen
in the previous four years.

Wales Touring Caravan and Camping Parks — Seasonal Pitch Occupancy —
May — October 2014 - 2018

50% 46%

45% 41% 40%
40% 37%
35% 31%
30%
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Occupancy data for touring caravan and camping parks is split between coastal and inland locations. The following chart shows the comparisons
of May-October average between inland and coastal locations for the period 2014-2018. Between 2014 and 2017 coastal locations achieved
higher levels of pitch occupancy than those based in inland locations. However, 2018 bucks this trend and pitch occupancy in inland locations
was five percentage points higher, at 47% than in coastal locations (42%).

Wales Touring Caravan and Camping Parks — Pitch Occupancy by location —
May — October (2014 — 2018)
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Wales Hostels and Bunkhouses

This section presents the monthly and annual
bed occupancy performance for hostels and
bunkhouses across Wales in 2018.

Occupancy levels for hostels and
bunkhouses is measured by relating
the number of beds let during the
year to the total number of beds
available during that time.



Hostels and Bunkhouses — Monthly and Annual Bed
Occupancy — 2018

This section presents a summary of hostels and bunkhouses performance trends in Wales in 2018. The average bed occupancy for 2018 was 53%.

There is a clear seasonality pattern with bed occupancy levels rising continuously from its lowest point in January (29%) to its peak in August
(73%) before falling steadily again to a 40% bed occupancy in December.

80%
70%
60%
50%
40%
30%
20%
10%

0%
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Hostels and Bunkhouses — Wales Bed Occupancy
Trend Data (2014 — 201 8) Wales vs Scotland Comparison

Wales
The annual average bed occupancy in 2018 was 53%, unchanged from 2017. However, bed 2018 2017

occupancy for Hostels and Bunkhouses has risen steadily since 2014, increasing by seven

percentage points in the period between 2014 to 2018.
Wales Hostels & Bunkhouses - Annual Average Bed Occupancy —

o 2014-2018 Scotland'
55% 53% 53%

2018 2017
50%
50% 49%
45%

The 2018 annual average bed occupancy for
hostels and bunkhouses in Scotland was 55%
(down from 56% in 2017). Bed occupancy peaked
in August at 80%.

Note: Data for both England and Northern Ireland is not collected. 1Source: VisitScotland
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Hostels and Bunkhouses — Bed Occupancy —
By Location

The 2018 average bed occupancy for hostels & bunkhouses in inland locations (54%) was higher than in coastal locations (46%). Looking at
monthly averages, with the exception of March, July and November, inland bed occupancy in hostels & bunkhouses performed better than
coastal locations.

Wales Hostels & Bunkhouses — Bed Occupancy — Inland/Coastal 2018
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Conclusions

In comparison to hotels elsewhere in the U.K., Welsh hotels have experienced lower occupancy and room rates in recent years. This has occurred
against a backdrop of stable hotel supply, whilst inventory has increased in other parts of the United Kingdom. The Welsh hospitality industry faced
challenges in 2018 as occupancy fell slightly and, despite a slight increase in ADR, RevPAR fell 3%. However, the sector performed reasonably well in
context, considering that the number of international arrivals to the country fell by over 10%.

Performance varied across the four regions of Wales in 2018. North Wales hotels reported a notable decline in occupancy, whilst South West hotels
continued to show strong underlying rate growth. Overall, hotels in South East Wales and, more specifically, Cardiff continue to achieve the highest
occupancy, ADR and RevPAR, which highlights their importance to the hospitality industry in Wales.

Across Wales as a whole, guesthouses/B&B’s experienced a fall in both room and bedspace occupancy during 2018. The rise of Airbnb continues to
compete with accommodation providers across Wales, borne out by results from Wales Tourism Business Barometer where low-priced competition was
the main reason given for fewer visitors.

In 2018, Welsh self-catering units (including cottages, bungalows, lodge / chalets, houses and flats) have experienced lower unit occupancy than the
previous year. As with serviced accommodation, the rise of low-priced rentals has affected some businesses offering self-catering accommodation.



Conclusions

The Static Caravan and Holiday Homes and the Touring Caravan and Camping markets have performed better than in 2017 and continued to
strengthen with more and more UK holidaymakers staying at home in 2018. The Travel, Tourism & Hospitality Study’showed that UK holiday parks

offered value for money with a move away from traditional week long holidays to more frequent 3-4 day short breaks enabling operators to increase
occupancy levels, especially during the shoulder months.

Bed occupancy levels for Hostels and Bunkhouses in 2018 were unchanged from the previous year, although bed occupancy for Hostels and

Bunkhouses has risen steadily since 2014 across Wales. Data for both England and Northern Ireland is not collected. However, data from STR
show hostels across London at 83% in 2018, up from 82% in 2017.



Data Tables for Wales Accommodation Occupancy Annual Report 2018

Table 1.1 - Hotels - Trends in Room Occupancy Rates - Monthly Averages (%)

Room Occupancy

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 39 40 39 40 40 40 46 47 49 48 52
February 50 48 50 53 49 54 58 60 59 61 58
March 54 51 53 56 59 56 59 62 61 62 60
April 56 58 60 61 57 60 66 66 64 69 64
May 66 62 64 64 63 66 70 71 64 71 71
June 66 68 69 68 66 68 72 74 72 74 76
July 67 70 70 69 67 72 77 79 77 79 75
August 71 70 69 67 72 74 80 79 81 79 77
September 69 69 70 68 71 69 76 79 78 77 73
October 61 63 63 61 60 62 69 72 69 69 63
November 54 54 54 56 52 59 60 61 63 64 64
December 45 47 42 44 49 50 51 53 57 53 59
Annual
Average 58 58 59 59 59 61 66 67 67 67 66

Table 1.2 - Hotels - Trends in Bedspace Occupancy Rates - Monthly Averages (%)
Bedspace Occupancy

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 25 26 26 27 26 27 32 35 35 35 37
February 34 33 35 35 34 38 42 45 43 45 43
March 38 34 36 38 42 40 43 46 45 46 44
April 40 42 45 45 44 44 51 51 49 55 50
May 49 46 47 46 45 49 54 56 49 54 55
June 47 48 50 49 50 48 53 55 54 54 57
July 52 52 54 50 50 54 59 61 60 60 58
August 55 56 57 52 58 59 65 65 65 63 62
September 51 50 52 49 54 50 57 58 60 58 55
October 45 45 45 45 45 44 52 54 51 51 47
November 38 36 35 38 37 42 45 44 45 46 47
December 33 34 29 31 37 35 39 40 44 41 45
Annual
Average 43 42 43 42 44 45 49 51 50 51 50




Table 1.3 — Hotels - Trends in Room Occupancy Rates by Regions of Wales (%)

Annual Average Room Occupancy

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

North Wales 57 62 61 61 62 63 66 68 67 67 62
Mid Wales 50 49 49 54 54 52 52 52 53 54 55
South East

66 62 62 61 61 65 70 73 72 73 73
Wales
South West

56 53 54 51 50 50 64 64 60 63 65
Wales
TOTAL WALES

58 58 59 59 59 61 66 67 67 67 66

Table 1.3 — Hotels — Trends in Percentage of Overseas Bednights

% of Overseas Bednights
2010 2011 2012 2013 2014 2015 2016 2017 2018
January 4 6 5 3 2 2 3 1 1
February 4 4 2 3 2 2 7 1 2
March 5 5 4 3 2 2 6 3 1
April 4 4 4 5 3 2 5 4 6
May 5 6 5 6 6 6 6 5 3
June 6 6 3 7 6 5 5 4 5
July 6 7 6 9 6 7 7 4 5
August 4 5 7 7 6 5 7 5 6
September 6 5 5 7 4 4 5 3 5
October 6 4 4 5 5 4 5 2 2
November 5 4 2 2 2 3 2 1 1
December 3 3 3 6 2 3 1 3 1
Annual Average 5 5 4 6 4 4 5 3 3




Table 1.4 — Hotels - Trends in Percentage of Business Guests

% of Business Guests
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 38 31 22 29 27 17 22 13 18 8 14
February 26 26 19 21 17 16 23 11 21 8 12
March 19 24 20 19 11 11 17 13 16 9 8
April 24 17 13 9 7 7 17 9 15 5 5
May 16 16 15 15 9 7 12 8 12 5 4
June 19 20 14 12 7 7 10 11 14 6 5
July 18 17 13 11 7 7 8 12 4 4
August 11 11 9 9 6 6 5 6 5 3
September 18 14 12 10 6 11 11 10 6 5
October 21 18 15 13 8 9 15 10 6 8
November 28 19 24 21 11 20 14 18 10 8 7
December 21 17 20 14 12 22 16 11 4 3 4
Annual
Average 20 18 15 14 9 10 13 11 11 6 7
Table 1.5 — Hotels — Trends in Annual Room Occupancy Rates by Size of Hotel
Annual Average Room Occupancy (%)

No.ofrooms 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
4-10 40 40 45 52 49 52 58 56 50 50 49
11-25 53 55 53 54 51 52 57 59 57 57 55
26-50 62 58 57 56 62 59 61 63 59 62 64
51-100 66 63 66 65 65 65 68 70 72 71 73
101+ 67 69 68 63 64 71 75 77 77 79 78

Table 1.6 - Hotels — Trends in Annual Room Occupancy Rates by Tariff of Hotel (%)

Annual Average Room Occupancy
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
£30-£39.99 45 43 45 46 49 49 48 49 43 41 37
£40-£49.99 51 51 55 59 58 57 59 64 72 72 75
£50-£59.99 59 54 59 60 57 56 62 61 59 62 61
£60+ 64 63 61 60 61 64 68 70 69 69 70




Table 1.7 — Hotels - Trends in Annual Room Occupancy Rates by Location of Hotel (%)

Annual Room Occupancy

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018

City/large town 71 69 66 62 64 69 65 69 68 68 69
Small town 53 55 61 59 61 60 56 60 58 61 59
Seaside 60 58 59 60 59 60 63 64 59 60 57
Countryside/

village 53 52 53 55 53 52 58 59 60 59 59

Table 1.8 — Hotels - Trends in Annual Room Occupancy Rates by Grading of Hotel (%)
Annual Room Occupancy
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018

Not graded 51 46 53 54 53 62 48 42 41 40 37

2 stars 61 59 59 64 64 65 84 84 78 85 78

3 stars 61 58 58 57 59 59 60 63 63 63 63

4 stars 57 64 64 60 60 58 65 64 61 63 61

5 stars 62 68 67 73 77 74 65 67 70 66 66

Table 2.1 - Guest Houses/B&Bs - Trends in Room Occupancy Rates - Monthly Averages

(%)
Room occupancy
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 18 17 15 13 14 12 14 16 20 19 14
February 26 25 24 19 19 21 18 18 22 25 23
March 30 27 27 24 28 26 23 27 31 26 24
April 34 38 38 39 36 30 32 34 36 41 31
May 46 45 42 41 42 44 41 43 46 41 41
June 45 48 50 49 48 44 43 50 48 49 50
July 54 54 53 50 49 55 51 61 59 55 53
August 59 59 57 59 53 57 57 59 63 57 61
September 47 51 50 45 48 45 46 47 50 47 46
October 38 39 39 29 32 30 30 37 37 34 32
November 27 25 25 25 19 20 22 22 25 22 20
December 19 21 21 18 13 13 19 20 23 16 19
Annual 40 37 38 37 34 35 33 37 39 38 35




Table 2.2 - Guest Houses/B&Bs - Trends in Room Occupancy Rates by Regions of Wales
(%)

Room occupancy

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018

North Wales 35 39 39 35 31 36 35 35 40 40 33
Mid Wales 29 33 32 34 32 32 27 32 29 26 32
South East

43 40 38 25 31 25 31 * * * *
Wales
South West

43 39 39 37 40 43 40 43 47 48 44
Wales
All Wales 37 38 37 34 34 35 33 37 39 38 35

Table 2.3 - Guest Houses/B&Bs - Trends in Percentage of Overseas Bednights

2010 2011 2012 2013 2014 2015 2016 2017 2018
January 10 5 11 5 6 8 4 6 10
February 7 7 12 9 8 11 10 14 3
March 7 5 9 10 5 6 3 6 1
April 10 10 10 13 9 8 10 13 10
May 12 11 12 12 13 13 13 14 16
June 11 12 13 14 16 15 13 15 21
July 15 16 17 17 17 17 18 18 20
August 12 12 13 14 15 15 16 22 18
September 12 10 11 13 12 12 10 14 16
October 10 9 6 10 5 8 12 12 7
November 11 7 6 9 7 7 9 10 6
December 16 3 6 10 19 8 4 4 15
Annual 12 11 11 13 11 12 12 15 15

Table 2.4 - Guest Houses/B&Bs - Percentage of Business Guests — 2013 - 2018 (%)

Percentage of Business Guests
2013 2014 2015 2016 2017 2018
January 58 47 40 24 33 46
February 30 40 18 22 21 22
March 24 18 22 13 22 16
April 20 10 11 15 6 13
May 10 6 9 7 9 4
June 12 7 8 8 5 4
July 7 12 7 5 5 4
August 6 8 8 5 4 3
September 12 12 6 7 9 5
October 21 16 5 8 12 10
November 38 20 20 24 22 25
December 28 37 17 15 18 16
Annual average 15 14 11 12 14 14




Table 2.5 - Guest Houses/B&Bs - Trends in Annual Room Occupancy Rates by Size of
Guest House/B&B (%)

Annual Average Room Occupancy

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
1-3 rooms 33 31 30 32 27 29 33 32 32 32 28 28
4-10 rooms 47 40 43 40 37 36 36 34 40 42 40 38

Table 2.6 Guest Houses/B&Bs - Trends in Annual Room Occupancy Rates by Tariff of
Guest Houses/B&Bs (%)

Annual Average Room Occupancy by Tariff of Guesthouses/B&Bs

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
£20-£29.99 32 30 28 24 28 22 15 32 24 16 *
£30.£39.99 38 37 37 35 35 34 33 35 38 32 25
£40-£49.99 49 45 38 35 35 34 32 34 40 40 30

£50-£59.99 * * 54 34 * 40 39 40 44 38 36

£60 and over - 59 53 34 33 44 42 51 42 44 48

* sample size too small to present data
- data not available for 2008

Table 2.7 - Guest Houses/B&Bs - Trends in Annual Room Occupancy Rates by Location
of Guest House/B&B (%)

Annual Average Room Occupancy
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
City/large town 57 54 42 * 45 * 50 50 50 55 53
Small town 38 40 37 44 43 41 42 53 55 52 54
Seaside 44 42 46 42 36 40 37 38 42 28 32
Countryside/
village 33 33 34 30 31 32 30 34 37 37 33

* sample size too small to presentdata

Table 2.8 - Guest Houses/B&Bs - Trends in Annual Room Occupancy Rates by Grading (%)

Annual Average Room Occupancy
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
Not graded 36 34 22 26 24 19 26 22 23 22 20 22
3 Stars 38 35 38 36 31 32 31 34 37 40 38 30
4 Stars 43 40 38 39 36 37 37 33 37 43 42 38
5 Stars - 41 48 43 35 32 36 39 46 47 48 48

- data not available for 2007



Table 3.1 — Serviced Accommodation - All Serviced Accommodation - Percentage of
Overseas Bednights — 2010 - 2018 (%)

2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 6 6 6 4 3 3 2 2 2
February 5 5 4 4 3 3 7 4 2
March 5 5 5 5 3 3 5 3 3
April 6 6 5 7 5 4 7 7 7
May 8 8 7 8 8 8 8 8 6
June 8 8 6 9 9 8 8 9 9
July 10 10 10 12 10 11 11 8 9
August 8 8 9 10 9 8 10 10 9
September 8 6 7 9 6 6 6 6 7
October 7 5 4 6 5 5 6 4 4
November 7 5 3 3 3 4 4 2 2
December 7 3 4 7 5 3 2 3 2
Annual average 7 7 6 8 6 6 7 5 5

Table 4.1 - Self-catering - Cottages and Apartments ALL (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 20 17 29 32 28 24 31 27 40 38
February 43 34 42 41 36 42 40 36 50 44
March 41 37 38 45 43 38 34 44 40 40
April 51 49 63 55 46 53 51 50 63 53
May 55 53 65 48 59 57 57 56 57 65
June 56 60 65 65 56 55 57 62 66 66
July 67 67 71 68 68 72 74 75 76 76
August 75 81 85 81 82 87 87 90 90 90
September 61 60 72 64 65 59 65 67 70 68
October 45 31 55 50 53 51 52 48 58 55
November 22 22 31 36 30 31 35 39 38 40
December 48 35 32 38 33 41 35 37 43 25
May - October 60 59 69 63 64 63 66 66 70 70
Annual average 50 45 54 53 50 51 50 52 58 55




Table 4.2 - Self-catering - Cottages and Apartments (Independently Let) (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 24 22 24 22 26 23 36 27 35 32
February 39 34 39 32 36 37 42 38 43 36
March 37 36 32 31 36 31 33 37 33 39
April 55 56 62 53 47 50 50 46 63 52
May 62 58 60 46 53 52 51 50 55 59
June 70 67 59 62 53 53 58 57 62 62
July 80 73 69 67 64 68 71 66 69 75
August 88 86 87 79 78 83 78 79 86 86
September 72 67 69 62 59 53 63 64 67 67
October 55 49 48 47 47 46 50 50 52 51
November 27 27 25 32 25 26 27 33 28 37
December 36 34 30 31 32 34 37 36 33 34
May - October 71 67 65 61 59 59 62 60 65 67
Annual average 54 51 50 49 46 46 50 46 52 52

Table 4.3 - Self-catering - Cottages and Apartments — (Agency Let) (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 16 13 34 41 30 27 30 27 40 38
February 45 35 46 48 35 58 39 36 50 46
March 44 39 44 57 56 55 34 47 M 40
April 49 44 64 58 46 61 52 51 63 54
May 52 49 69 52 68 68 60 58 57 65
June 43 56 70 70 61 58 56 63 67 66
July 54 64 73 69 73 80 75 76 77 75
August 63 78 84 83 87 95 90 90 90 90
September 51 56 75 68 74 72 66 67 71 68
October 36 21 62 56 63 62 53 48 60 55
November 17 20 40 42 40 43 38 41 41 40
December 57 38 34 50 35 59 35 37 43 22
May - October 50 54 72 66 71 72 63 67 70 70
Annual average 44 43 58 58 57 61 50 53 58 55




Table 4.4 - Self-catering - North Wales - ALL(%)

Average Unit Occupancy

2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 29 23 33 35 30 28 40 25 41 39
February 38 44 45 40 37 54 46 36 55 54
March 38 42 42 45 52 50 42 50 42 45
April 58 61 63 58 47 62 58 55 67 59
May 66 67 69 53 67 66 66 62 59 73
June 70 69 69 69 61 61 59 68 74 73
July 81 74 73 68 73 78 80 80 80 79
August 89 85 85 83 88 92 91 91 92 95
September 77 75 75 68 72 69 73 69 79 78
October 60 58 60 55 61 60 62 45 66 66
November 38 36 35 41 38 42 39 42 41 45
December 44 37 33 47 35 53 27 35 38 24
May - October 74 71 72 66 71 71 72 69 75 77
Annual average 57 56 57 56 55 59 57 54 61 61

Table 4.5 - Self-Catering — North Wales - Independent (%)

Average Unit Occupancy

2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 31 23 31 25 35 26 34 31 36 32
February 40 44 42 36 41 42 41 47 51 39
March 38 39 31 38 39 31 42 40 39 47
April 53 61 62 57 53 62 64 53 64 57
May 71 68 68 58 64 55 66 54 50 64
June 74 73 62 69 62 63 58 63 66 67
July 85 78 72 65 71 70 76 71 72 76
August 88 86 87 81 86 85 80 89 89 93
September 82 73 75 61 63 59 65 61 71 67
October 68 57 55 47 56 49 56 66 57 58
November 38 31 24 34 26 27 25 34 28 39
December 38 36 30 28 33 32 38 38 35 37
May - October 78 72 70 64 67 64 67 66 67 71
Annual average 59 56 53 49 51 51 54 51 55 56




Table 4.6 - Self-Catering — North Wales - Agency (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
January * * * * * * 41 24 41 40
February * & * * & & 47 34 55 57
March * * * * * * 42 51 42 45
April * * * * * * 57 55 67 59
May * * * * * * 66 63 61 74
June * * * * * & 58 68 75 74
July * * * * * * 81 81 82 80
August * * * o ¢ * 93 91 93 95
September * * * * * * 75 69 81 80
October & * * & * & 63 43 68 67
November i i * * * * 41 43 44 46
December * * * * & * 24 35 38 19
May - October * * * * * * 73 69 77 78
Annual average o & & > & & 57 54 62 62

*Agency data not available for years prior to 2015

Table 4.7 - Self-catering - Mid Wales 2009 — 2018 — ALL (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 12 12 18 18 21 14 25 28 29 32
February 51 32 38 32 31 23 35 34 40 38
March 47 38 28 31 39 20 37 41 37 37
April 38 44 65 55 44 49 48 49 60 51
May 38 47 56 46 54 40 56 52 54 56
June 39 55 61 66 55 44 53 59 60 58
July 50 64 70 73 65 65 71 72 69 69
August 60 78 91 86 82 82 87 87 87 83
September 46 52 71 65 63 49 65 62 62 58
October 33 16 51 47 46 46 51 52 55 48
November 13 18 28 30 23 13 32 38 38 37
December 54 37 34 32 23 30 35 39 40 19
May - October 44 52 67 64 61 54 64 64 65 62
Annual average 43 41 51 49 46 39 50 51 53 49
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Table 4.8 - Self-catering - Mid Wales 2008 — 2016 — Independent (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 16 16 18 18 19 15 17 18 18 27
February 40 27 38 33 31 21 24 21 25 29
March 40 38 28 31 35 18 29 31 22 23
April 59 60 65 55 43 48 52 46 52 44
May 64 58 56 46 51 37 56 48 53 52
June 70 66 61 63 54 45 51 54 49 58
July 81 74 70 74 65 63 66 62 55 62
August 91 88 91 86 82 80 83 78 78 68
September 70 66 71 66 62 46 59 64 54 52
October 54 44 51 46 43 44 44 44 51 52
November 23 27 28 29 23 11 18 19 22 32
December 31 37 34 32 23 26 27 29 26 27
May - October 72 66 67 64 60 53 60 58 56 57
Annual average 53 50 51 48 44 37 43 41 40 41
Table 4.9 - Self-Catering — Mid Wales - Agency (%)
Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January * * * * * * 23 30 30 33
February * * * * & & 35 36 42 40
March * * * * * * 38 42 39 39
April ¢ * * * * * 48 49 61 52
May * * * * * * 55 53 54 56
June s * * * * * 54 60 61 58
July * * * * * * 72 73 71 70
August * * f * * & 89 88 88 84
September * * * * * * 62 62 62 58
October * * * * * * 52 53 56 48
November ¢ * * * * * 34 40 40 37
December % * * * * * 39 40 42 19
May - October * * * * * * 64 65 65 62
Annual average o o & & o & 51 52 54 50

*Agency data not available for years prior to 2015 due to small sample size
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Table 4.10 - Self-Catering - South East Wales 2008 — 2016 - Independent (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 28 54 37 43 40 34 50 35 61 53
February 28 52 45 54 46 40 42 43 44 33
March 29 32 36 66 52 44 27 44 38 36
April 54 53 54 52 52 49 45 42 57 51
May 46 53 56 53 60 49 54 38 38 43
June 68 58 56 63 56 50 64 56 30 39
July 83 67 67 74 66 73 65 60 62 68
August 83 75 74 73 71 71 59 61 76 57
September 67 54 57 66 56 53 57 49 62 54
October 58 57 45 70 66 44 50 41 42 42
November 38 40 32 46 38 37 31 37 22 63
December 59 57 38 42 46 38 54 48 48 49
May - October 67 61 59 67 62 57 58 50 50 50
Annual average 53 55 50 57 54 49 50 44 47 49

Table 4.11 - Self-Catering — South East Wales — 2015-2016 - Agency (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January * * * * * * 28 31 32 27
February * * * * * * 30 33 43 29
March * * * * * * 36 49 33 38
April * * * * * * 51 43 57 49
May * * * * * * 55 57 50 63
June * * * * * * 53 60 62 67
July o * * & & * 70 76 75 64
August * i f * * & 86 85 88 82
September * * * * * * 65 71 64 62
October * * * * * * 54 43 49 54
November g g * * * * 39 36 30 32
December * * * * * * 36 42 33 14
May - October * * * * * * 51 65 65 65
Annual average e & e @ w e 64 48 51 48

*Agency data not available for years prior to 2015 due to small sample size
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Table 4.12 - Self-Catering - South West Wales 2008 — 2016 - Independent (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 20 16 17 22 23 21 35 25 36 31
February 40 25 34 28 32 30 47 34 46 36
March 36 32 34 29 28 32 34 34 33 36
April 56 50 61 50 47 48 46 44 66 50
May 53 52 59 40 48 61 42 51 62 58
June 67 64 58 60 48 57 58 57 71 61
July 73 70 66 61 62 68 74 66 71 77
August 86 87 87 77 76 88 88 80 87 85
September 65 65 67 58 58 54 68 71 68 69
October 44 45 41 39 40 46 49 48 50 46
November 17 20 21 25 22 30 28 33 30 32
December 29 24 24 23 29 37 28 34 29 29
May - October 65 64 63 56 56 52 62 62 68 67
Annual average 49 46 48 46 44 48 49 46 54 51

Table 4.13 - Self-Catering — South West Wales — 2015-2017 - Agency (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January * * * * * & 22 29 52 43
February * w * * * * 36 39 53 41
March * * * * * * 38 47 43 35
April * * * * * & 50 51 59 52
May * * * * * * 5 55NN 63
June * * * * o & 57 61 62 65
July * * * * * & 70 73 78 75
August * & f * * & 88 94 91 91
September * * * * * * 57 69 71 65
October * * * * * * 56 49 56 49
November * * * * * E 37 40 40 39
December * * * * o & 47 35 53 32
May - October * * * * * * 64 67 69 68
Annual average o o & & o & 51 55 59 54

*Agency data not available for years prior to 2015 due to small sample size
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Table 4.14 - Self-Catering - Coastal Locations — ALL (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 24 23 28 39 26 21 34 26 42 46
February 43 33 44 46 39 41 41 35 55 52
March 40 39 39 54 45 38 29 45 38 40
April 51 58 66 57 46 53 54 52 64 56
May 70 60 71 50 69 64 62 61 61 72
June 76 72 70 71 60 65 59 67 72 71
July 85 81 78 71 75 76 85 78 81 83
August 95 93 92 83 89 91 91 88 92 94
September 79 77 77 68 72 64 76 70 79 79
October 58 58 55 48 55 56 57 46 62 63
November 21 25 25 33 30 33 34 40 40 37
December 34 29 29 38 34 38 25 33 43 27
Annual average 56 54 56 55 54 53 53 53 62 60

Table 4.15 - Self-Catering - Inland Locations - ALL (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 21 23 24 28 28 25 40 25 39 33
February 36 34 41 38 35 43 46 36 49 41
March 35 36 36 39 43 38 33 44 36 40
April 60 55 61 54 47 54 53 48 62 53
May 60 56 63 48 56 55 57 55 56 63
June 67 62 62 64 55 53 59 64 66 67
July 76 69 70 67 65 70 72 73 75 73
August 87 83 82 80 79 85 84 85 90 89
September 69 63 67 63 62 57 66 68 71 66
October 50 45 47 52 52 49 52 40 57 54
November 28 28 29 37 30 31 35 38 36 43
December 41 35 31 38 33 42 33 36 38 27
Annual average 52 49 51 52 49 50 48 47 57 54
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Table 4.16 - Self-Catering - Coastal Locations - Independent (%)

Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 25 23 28 21 18 15 23 26 44 46
February 44 32 44 22 43 25 41 47 56 44
March 40 39 39 29 33 19 16 29 34 45
April 51 58 66 51 43 45 43 37 64 53
May 70 60 71 44 56 55 48 54 57 61
June 76 72 70 67 49 64 55 55 63 64
July 85 81 78 65 69 69 83 68 73 77
August 95 93 92 78 87 88 82 82 88 91
September 79 77 77 60 64 48 63 65 70 76
October 58 58 55 31 40 49 40 52 60 66
November 21 25 25 24 17 21 17 36 38 37
December 34 29 29 21 22 25 23 44 37 35
Annual average 57 54 56 45 46 44 43 49 57 58

Table 4.17 - Self-Catering - Inland Locations - Independent (%)

Average Unit Occupancy

2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
January 19 22 21 23 27 24 37 28 31 27
February 35 30 36 35 35 33 41 36 37 33
March 33 33 29 32 37 34 40 40 33 36
April 58 52 59 54 48 53 52 49 62 51
May 55 52 56 47 53 53 53 49 55 58
June 67 61 55 62 54 52 60 60 62 61
July 76 68 64 68 63 68 68 65 67 75
August 86 84 84 80 76 82 78 78 85 83
September 66 60 65 63 58 55 63 65 66 62
October 49 43 45 52 49 46 55 51 47 45
November 24 25 25 34 27 28 32 31 24 36
December 36 34 30 32 34 36 42 33 31 33
Annual average 50 47 47 50 47 47 52 45 49 49

15



Table 4.18 - Self-Catering (All) - Average Monthly Unit Occupancy by Tariff (%)

Average Unit Occupancy
<£299.99 £300 -£499.99 £500 -£799.99 £800+
January 30 22 26 38
February 51 34 31 51
March 53 30 37 35
April 54 44 54 58
May 61 57 59 64
June 81 69 60 58
July 90 76 72 68
August 73 83 83 89
September 83 69 66 61
October 50 29 59 59
November 44 28 31 46
December 23 21 26 37
Annual Average 47 46 53 57

Table 4.19 - Self-Catering (All) - Average Monthly Unit Occupancy by Grading (%)

Average Unit Occupancy
2 Star 3 Star 4 Star 5 Star Not graded
January 37 47 34 24 41
February 24 46 38 35 32
March 37 40 35 33 50
April 44 47 53 60 60
May 59 61 65 67 71
June 52 67 67 65 76
July 70 78 72 76 87
August 74 91 87 93 98
September 52 68 69 62 81
October 55 54 51 57 59
November 26 39 37 37 39
December 31 37 29 34 47
Annual Average 47 57 53 53 62
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Table 5.1 —Caravan Holiday Homes — Monthly Unit Occupancy — All - 2009 - 2017

Monthly Unit Occupancy (%)

2009 2010| 2011] 2012| 2013] 2014 | 2015 2016 2017 | 2018
May 81 78 79 80 76 65 60 89 91 88
June 85 84 80 86 83 64 50 93 93 92
July 86 83 86 86 88 64 77 92 87 91
August 96 91 93 85 92 68 88 97 98 97
September 88 64 85 91 84 63 67 94 92 90
October 82 47 69 77 * 53 78 80 54 76
May - October Average

86 75 82 84 83 63 75 91 86 88

* Sample too small for analysis

Table 5.2 — Caravan Holiday Homes — Coastal Locations - Monthly Unit Occupancy (%)

Average Unit Occupancy

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
May 83 81 83 86 79 67 63 92 94 90
June 88 87 83 90 86 64 59 96 95 93
July 89 85 88 89 90 65 85 94 92 96
August 94 91 93 87 94 68 91 98 99 98
September 90 64 87 93 90 63 74 96 95 91
October 85 46 70 79 s 53 79 82 54 77
Iowg; :;’er 88 76 84 87 81 65 78 93 88 90

* Sample too small for analysis

Table 5.3 —Touring caravan and camping parks — Monthly Pitch Occupancy (%)

Average Pitch Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

May 35 36 41 20 26 25 29 28 34 39
June 35 47 49 33 27 27 32 37 37 48
July 45 60 59 39 42 38 50 53 49 57
August 61 69 65 52 49 48 58 66 63 69
September 32 45 42 25 24 28 26 33 36 32
October 25 33 30 14 15 11 16 18 19 21
May —

October Ave 39 48 48 32 32 31 37 41 40 46
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Table 5.4 - Touring caravan and camping parks - Coastal Locations (%)

Average Pitch Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018
May 40 31 26 21 30 29 38 33 35 32
June 41 49 36 36 27 29 42 47 36 38
July 61 51 48 47 51 55 60 64 52 54
August 80 70 66 65 65 58 74 79 76 77
September 38 37 29 25 24 30 30 36 41 20
October 22 21 13 19 15 15 13 11 16 9
May to
October Ave 47 43 36 37 33 39 47 51 41 42
Table 5.5 —Touring caravan and camping parks - Inland Locations (%)
Average Unit Occupancy
2009 2010 2011 2012 2013 2014 2015 2016 2017 | 2018

May 29 36 49 20 24 23 24 26 33 41
June 26 39 56 31 27 27 28 33 38 51
July 28 64 64 32 37 31 45 47 48 58
August 38 68 64 41 41 43 49 59 59 67
September 19 48 49 24 23 26 24 32 34 35
October 18 38 36 9 15 10 18 20 21 24
May to

October Ave 26 49 53 27 26 28 32 37 40 47

Table 5.6 —Touring — Average Monthly Unit Occupancy by Grading (%)
Unit Occupancy (%)
4 stars Not graded
2017 2018 2017 2018

March 6 9 * *

April 22 20 27 *

May 28 31 12 *

June 24 32 20 *

July 27 51 40 29

August 64 69 48 51

September 33 21 * *

October 17 29 * *

May — Oct Average 32 41 29 42

* Sample too small for analysis
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Table 6.1 - Hostels — Monthly average bed occupancy (%)

Average Bed Occupancy
2010 2011 2012 2013 2014 2015 2016 2017 2018
January 14 16 14 15 17 19 22 28 29
February 27 28 29 28 24 36 39 39 37
March 32 28 39 45 36 39 43 46 47
April 48 54 50 39 50 49 50 62 54
May 50 50 46 52 53 53 53 54 59
June 55 53 64 56 54 58 63 63 63
July 64 62 65 62 64 67 65 66 68
August 66 61 67 68 73 70 71 73 73
September 44 42 43 41 45 49 49 54 53
October 41 39 42 41 41 49 47 48 47
November 24 22 26 26 26 31 35 37 41
December 23 23 26 24 26 32 40 37 40
Annual average 41 40 43 42 46 49 50 53 53

Table 6.2 - Hostels - Percentage of Overseas Bednights (%)

Percentage of overseas bednights
2010 2011 2012 2013 2014 2015 2016 2017 2018
January 17 31 14 18 16 6 10 24 15
February 21 21 16 10 12 8 18 15 10
March 10 12 17 13 13 17 12 13 35
April 9 10 9 12 14 13 9 14 57
May 13 10 10 11 10 12 15 13 52
June 9 9 8 11 10 11 12 16 45
July 18 21 17 19 12 16 19 17 63
August 14 14 13 15 14 16 16 18 69
September 11 11 15 13 11 17 19 18 61
October 13 12 12 11 8 20 16 16 71
November 14 7 13 23 8 13 10 9 60
December 16 19 12 20 7 27 14 13 59
Annual average 14 15 13 14 12 15 15 16 55

19



Table 6.3 - Hostels & Bunkhouses- Monthly Bed Occupancy by Location — 2018 (%)

Average Bed Occupancy
Coastal locations Inland locations
January 9 28
February 17 39
March 42 41
April 42 58
May 53 60
June 56 70
July 69 68
August 72 74
September 43 60
October 32 51
November 39 32
December 32 38
May-Oct Average 54 64
Annual Average 46 54
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Appendix 1 — Hotels
Appendix 1a - Hotels: Bed Occupancy — monthly averages (%)

Bed occupancy

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
January 24 26 25 26 26 27 26 27 32 35 35 35 37
February 35 35 34 33 35 35 34 38 42 45 43 45 43
March 35 37 38 34 36 38 42 40 43 46 45 46 44
April 44 44 40 42 45 45 44 44 51 51 49 55 50
May 49 50 49 46 47 46 45 49 54 56 49 54 55
June 50 51 47 48 50 49 50 48 53 55 54 54 57
July 56 53 52 52 54 50 50 54 59 61 60 60 58
August 60 60 55 56 57 52 58 59 65 65 65 63 62
September 55 54 51 50 52 49 54 50 57 58 60 58 55
October 45 45 45 45 45 45 45 44 52 54 51 51 47
November 37 38 38 36 35 38 37 42 45 44 45 46 47
December 34 34 33 34 29 31 37 35 39 40 4 A1 45
232;:: 44 44 43 42 43 42 44 45 49 51 50 51 50
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Appendix 1b - Hotels: Room Occupancy 2018 (%)

2018 Monthly room occupancy

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Avg
All Wales 53 58 60 66 71 75 75 77 73 63 63 59 66
North Wales 42 46 50 56 63 70 68 74 69 51 52 55 62
Mid Wales 30 33 33 45 54 57 63 64 57 50 41 35 55
South East Wales 58 66 67 57 72 76 76 76 75 69 70 63 73
South West Wales 41 46 47 51 67 73 73 80 66 56 48 45 65
1-3 rooms - - - - - - - - - - - - d
4-10 rooms 34 41 34 41 54 62 61 61 62 48 39 37 49
11-25 rooms 45 38 47 54 63 67 66 78 66 43 54 55 55
26-50 rooms 49 57 58 60 69 72 71 73 69 60 56 52 64
51-100 rooms 62 64 66 70 78 81 79 80 75 74 68 58 73
Over 100 rooms 60 74 74 80 81 86 86 87 84 80 79 71 78
Under £20 5 5 = = - - - - - - - - 4
£20-£29.99 - - - - - - - - - - - . i
£30-£39.99 16 16 32 34 47 46 47 53 47 42 34 27 37
£40-£49.99 . . . . 3 3 ; ; i : i i |
£50-£59.99 48 60 54 59 76 80 72 75 68 59 48 44 61
£60 & over 54 61 62 68 74 79 80 81 77 64 67 63 70
Not graded 20 13 26 33 48 49 52 65 50 37 22 25 37
1 star - - - - - - - - - - - - 4
2 stars * * * * * * * * * * * * |
3 stars 40 54 58 62 70 73 73 74 72 68 57 50 63
4 stars 47 54 48 59 68 73 72 73 68 59 53 48 61
5 stars * * * * * * * * * * * * *
City/large town 55 67 70 68 72 73 73 72 71 80 69 55 69
Countrysidelvillage 44 51 55 58 65 69 69 72 66 42 58 55 59
Seaside 42 43 46 55 66 70 69 74 69 59 51 51 57,
Small town 41 53 52 58 69 76 71 75 68 55 50 43 59

* Sample size too small to undertake an analysis.

- No returns received.
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Appendix 1c — Hotels: Bed Occupancy 2018 (%)

2018 Monthly bed occupancy

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Avg
All Wales 37 43 44 50 55 57 58 62 55 47 46 45 50
North Wales 30 38 41 49 53 57 58 64 57 41 44 47 51
Mid Wales 21 29 29 37 48 51 53 57 48 38 30 26 45
South East Wales 39 44 45 48 49 52 53 56 51 47 47 45 51
South West Wales 31 35 37 45 54 58 59 68 53 43 36 36 48
1-3 rooms _ _ _ _ _ _ _ _ _ - - - J
4-10 rooms 27 30 27 34 43 48 48 51 48 38 30 31 39
U L 34 33 41 47 55 57 59 69 54 35 46 48 47
ARSI UEEIT 3 41 41 48 51 53 56 61 53 44 42 40 47
SR [Tk 44 49 53 57 64 74 67 70 62 59 53 49 57
ST Lo 40 50 50 55 56 58 58 63 57 54 53 50 54
Under £20 _ _ _ _ _ _ _ - _ - - - J
£20-£29.99 * * * * * * * * * * * * !
£30-£39.99 12 13 27 28 40 37 39 43 35 34 27 20 30
£4o'£49.99 * * * * * * * * * * * * *|
£50-£59.99 36 45 42 46 58 62 55 61 52 45 34 33 47
£60 & over 38 46 47 53 56 60 62 66 59 48 51 50 53
Not graded 15 10 22 27 41 38 44 55 40 30 18 21 30
1 star _ _ - - - R - - - - - - 4
2 stars * * * * * * * * * * * * *|
3 stars 26 38 42 46 56 60 58 60 55 52 42 39 48
4 stars 34 41 37 48 53 55 58 61 54 46 41 39 48
5 stars * * o z o o o 2 * 2 2 2 *
City/large town 43 39 49 40 49 51 52 46 46 59 47 42 47
Countrysidel/village 32 41 44 48 52 55 56 62 53 32 47 46 48
Seaside 33 36 38 48 58 59 61 66 58 51 44 44 49
Epaiitosn 23 35 36 42 51 54 54 60 51 39 34 31 43

* Sample size too small to undertake an analysis.
- No returns received.
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Appendix 2 — Guest Houses/ B&Bs

Appendix 2a — Guest Houses/B&Bs: Trends in Bed Occupancy Rates — Monthly

Averages (%)

Bed occupancy
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
January 12 11 13 10 10 10 8 10 12 16 14 10
February 20 18 18 17 16 14 17 11 15 19 20 19
March 21 24 20 20 19 21 21 17 21 26 21 20
April 33 25 31 31 33 29 23 26 28 31 38 27
May 40 38 37 34 33 33 36 35 37 41 34 37
June 43 36 39 40 39 40 37 36 42 43 44 45
July 47 45 46 42 43 40 48 44 51 50 50 47
August 57 52 51 47 53 46 49 50 52 58 50 56
September 43 38 41 39 38 38 36 37 39 43 40 42
October 31 30 30 31 25 25 24 26 30 31 31 25
November 20 17 18 18 16 15 17 16 17 21 20 15
December 15 15 15 13 10 10 15 13 15 20 13 15
ﬁc:r‘ge 33 29 30 29 28 27 28 27 31 35 33 30
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Appendix 2b — Guest House/ B&Bs: Room Occupancy 2018 (%)

2018 Monthly room occupancy

Jan Feb Mar Apr May Jun Jul. Aug Sep Oct Nov Dec Avg
All Wales 17 23 24 29 40 50 53 61 46 32 20 19 35
North Wales 14 24 30 27 34 48 50 51 40 29 15 11 33
Mid Wales 14 12 17 26 34 38 52 58 42 37 26 25 32
South East Wales * * * * * * * * * * * - "
South West Wales 16 25 27 40 58 64 67 79 60 39 25 23 44
1-3 rooms 15 13 19 21 33 36 45 47 35 32 25 13 28
4-10 rooms 13 22 24 35 44 SERN 66 51 32 18 21 38
11-25 rooms * * * * * * * * * * * * |
26-50 rooms * * * * * * * * * * * * |
51-100 rooms - - - - - - - - - - - - i
Over 100 rooms - - - - - - - - - - - - i
£20-£29.99 - - o o - - : - - - : : .
£30-£39.99 10 25 22 19 34 48 41 47 34 19 11 25
£40-£49.99 6 15 23 30 37 44 49 52 39 25 13 29
£50-£59.99 15 . . x 59 . * x . i B . |
£60 & over 23 29 28 41 47 57 67 77 61 48 37 43 48
Not graded 11 9 12 12 23 28 45 46 31 * * 22
1 star _* * * * * * * * * * * * *
2 stars * * * * * * * * * * * * *
3 stars 9 20 19 30 30 45 41 57 41 27 18 17 29
4 stars 14 21 28 33 49 58 58 60 49 33 18 18 38
S stars 20 28 29 45 58 63 76 84 63 47 35 33 48
City/large town * * * * * * * * * * * * A
Countryside/village 14 21 21 29 39 46 50 58 42 30 20 18 33
Seaside 8 9 18 27 32 42 53 57 47 25 12 * 32
Small town * * * « * « * * * * * * "

* Sample size too small to undertake an analysis.
- No returns received.
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Appendix 2¢ — Guest House/ B&Bs: Bed Occupancy 2018 (%)

2018 Monthly room occupancy

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Avg
All Wales 13 19 20 26 37 45 47 56 42 25 15 15 30
North Wales 10 20 25 24 32 45 46 47 39 26 11 10 30
Mid Wales 6 8 13 23 33 35 43 51 34 24 17 15 25
South East Wales * * * * * * * * * * * - *
South West Wales 15 22 23 37 56 62 64 77 57 38 24 22 42
1-3 rooms 10 12 18 21 33 33 37 44 32 22 17 11 24
4-10 rooms 11 18 18 29 39 49 50 60 45 27 15 16 33
11-25 rooms * * * * * * * * * * * * *
26-50 rooms * * * * * * * * * * * * *
51-100 rooms - - - - - - - - - - - - d
Over 100 rooms - - - - - - - - - - - - J
£20-£29.99 p p - o o o - : : : : : .
£30-£39.99 16 15 14 25 36 32 39 29 13 8 18
£40-£49.99 14 18 26 33 41 44 47 37 24 11 26
£50-£59.99 11 . " " 48 : : : : : : : «
£60 & over 19 28 28 39 54 60 66 76 57 38 27 32 45
Not graded * 5 11 12 26 26 38 48 31 * * * 18
1 star e * * * * * * * * * * * *
2 stars * * * * * * * * * * * * |
3 stars 6 13 11 21 21 31 29 44 29 18 9 10 20
4 stars 13 19 24 31 47 56 54 57 47 31 16 18 36
5 stars 14 21 23 35 53 57 68 75 53 32 25 23 39
City/large town * * * * * * * * * * * * "
Countrysidel/village 11 15 16 23 33 40 42 52 37 23 15 15 27
Seaside 7 13 17 31 40 46 52 61 51 23 10 * 33
Small town * * « « « * * * * * * * *

* Sample size too small to undertake an analysis

- No returns received
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Appendix 3 — Self-catering

Appendix 3a — Independent Self-Catering Cottages and Apartments Averages (%)

<=£299.99 £300 - £499.99
Unit Occ (%) Sample Unit Occ (%) Sample
January 32 22 22 21
February 54 19 32 31
March 57 11 29 31
April 55 10 43 32
May 2 * 52 15
June 2 * 71 25
July k2 * 77 18
August G * 77 14
September 87 8 67 23
October 50 10 19 17
November 46 17 21 18
December 24 13 19 14
May-Oct Average 71 27 61 112
Jan-Dec Average 49 119 43 259
£500 - £799.99 £800 +
Unit Occ (%) Sample Unit Occ (%) Sample
January 17 8 16 6
February 28 7 44 5
March 31 17 35 5
April 53 23 62 8
May 61 24 56 8
June 55 23 32 5
July 71 19 58 15
August 80 22 83 14
September 58 14 * *
October 57 11 * *
November 30 7 * *
December 25 12 24 5
May-Oct Average 65 113 62 50
Jan-Dec Average 52 187 51 83

* Sample size too small to undertake an analysis
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Appendix 4 — Sample Sizes
Serviced Accommodation

Hotels Guesthouse/B&B’s

Sample Sample
January 153 30
February 156 33
March 157 35
April 159 35
May 156 34
June 155 35
July 157 34
August 154 34
September 156 34
October 155 &l
November 153 28
December 153 24
Jan-Dec Average 155 32

Self-Catering Cottages & Apartments

Independent Agent

Sample Sample
January 210 682
February 167 599
March 230 771
April 193 757
May 210 824
June 224 812
July 219 814
August 218 811
September 202 874
October 191 868
November 174 717
December 186 770
Jan-Dec Average 202 775
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Caravan Holiday Homes

Caravan Holiday Touring Caravan
Homes & Camping Parks
Sample
January - -
February = =
March 10 18
April 15 19
May 14 18
June 15 16
July 16 22
August 16 20
September 17 18
October 15 14
November - -
December - -
Jan-Dec Average 15 18

- No sample for this month

Hostels & Bunkhouses
Sample
January 23
February 25
March 23
April 23
May 22
June 22
July 22
August 24
September 21
October 22
November 20
December 16
Jan-Dec Average 22
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