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Background

As the Welsh Governmentds tourism team, Visit Wales is r elypronoic Wahles
as a tourism destination.

This is a detailed report drawn from an online survey conducted in January 2022 amongst Visit Wales consumer contacts (referredt o as 06 e n
throughout the report). Consumer contacts are defined as people who engaged with Visit Wales or partner communications, and provided their
contact details to Visit Wales from 2019 to 2021. The specific research objectives were to evaluate:
Trips taken in 2021

A The proportion of enquirers who visited Wales in 2021 for a short break or holiday

A The characteristics of trips taken in Wales and the profile of visitors taking holidays

A The overall experience in Wales and ratings for elements of trips

Trips intentions for 2022

A The proportion of enquirers planning on a Wales trip in 2022
A Anticipated trip characteristics for Wales trips in 2022

Marketing effectiveness

A Marketing recal lpeoafk 6Vicsainmtp aWaglne saén d6 cAfdfd o pr omi s e
A Perceived impact of Visit Wales marketing

General behaviour and sentiment

,‘ yd

. L UE
A Attitudes to sustainability yﬁié
A |mpaCt Of COVID'lg on tl’lp behaVIOUI’ Liywodraeth Cymru
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Methodology, sample and response rate
Methodology

Enquirers were contacted by Visit Wales via email in January 2022 and asked to complete a 10-15 minute online survey available
in English and Welsh. Reminder invites were sent out to non-openers, and a prize draw incentive was also offered. Participants
were given 18 days within which to complete the survey i the survey opening on 19t January and closing on 7t February.

Sample and response rate

Sample was derived from a number of different sources (as indicated in the table below), reflective of how they had been in
contact with Visit Wales. The vast majority (75%) of enquirers signed up to the Visit Wales database in 2019.

The table below outlines the sample sources and number of available contacts by sample source and at a total level.

Sample source Sample sizes

Website intercept surveys 2,621
Social media surveys 188
Campaign specific activity 25,989
Other (inc. prior website campaigns, and Visit Wales newsletter subscribers) 11,755
TOTAL SAMPLE 40,553

From 40,553 invites sent to enquirers, 4,522 completed survey responses were received, delivering an overall response rate of

10%. |
N
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Sample considerations/1

It is important to note that the sample used for this research is not representative of the UK population, or of visitors to Wales. The
results only represent a proportion of visitors that have an existing relationship with Visit Wales. The below sample considerations
should therefore be kept in mind when reading the report:

1. Relationship with Wales: In the main, enquirers will be naturally warmer towards Wales and its marketing, engagement with
Visit Wales communications being a prerequisite to taking part in the survey.

2. Decision-makers not full visitor parties: Enquirers are more I|ikely than aver
having given their details at the planning stage of a trip. This may generate profile biases, so it is important to note that
profiling refers to enquirers not the full visitor parties.

3. Geographical bias: Despite making up a large proportion of overnight trip-takers in Wales, Wales residents only make up a
minority (0.8%) of Visit Wales enquirers. Results are therefore biased to enquirers that live elsewhere in the UK.

4. Age and segment bias: The sample also has a strong bias towards o
The wider market has a more even balance.
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Sample considerations/2

The tables below and on the next page illustrate these sample considerations, using the following data sources.

1. 2022 research respondents: Respondent proportions from this research study
2. 2020 research respondents: Respondent proportions from the equivalent survey conducted in January 2020.
3. UK Holiday Market breakdown: The breakdown of the UK overnight trip market as of 2020 (pre-pandemic) based on a

nationally representative survey amongst holiday decision-makers

Table 1. Relationship with Wales

2022 research 2020 research UK holiday market

Relationship with Wales respondents respondents breakdown*
(this report)

| often take short breaks or holidays there and intend to do so again within the

next year 47% 42% 15%
| sometimes take short breaks or holidays there and intend to do so again i
next couple of years 31% 29% 14%
| have taken a short break or holiday there once or twice before and might «
again 19% 23% 26%
| have never been on a holiday or short break there but would like to 3% 6% 20%
| have taken a short break or holiday there before, but am unlikely to do so 1% <1% 8%
| have never taken a short break or holiday there before and am not likely |
the future <1% <1% 8%
L R2Yy Qi 1Yy256 <1% <1% 9%
,‘ yd
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*Market breakdown is based on research conducted amongst a nationally representative sample of UK trip-takers in January 2020



Sample considerations/ 3

Table 2. Age profile

2022 research

: 2020 research UK holiday market
Age profile respondents .
: respondents breakdown
(this report)

1634 3% 7% 26%

3554 26% 35% 41%

55-64 33% 31% 9%

65+ 38% 26% 23%

Table 3. Visit Wales Segment Profile

2022 research

. : 2020 research UK holiday market
Visit Wales segment profile respondents
: respondents breakdown*

(this report)

Scenic explorer couples 36% 30% 6%

Older cultural explorer couples 24% 23% 2%

Prefamily explorers 15% 18% 6%

Budget family 7% 11% 14%

Active family explorers 4% 6% 6%

Comfort and quality empty nesters 5% 4% 20%

Older, less welbff 4% 3% 11%

Younger, less well off 2% 5% 22%

Young, sun, fun 1% 2% 9%

xﬁ%

LA BDRC-
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*Market breakdown is based on research conducted amongst a nationally representative sample of UK trip-takers in January 2020

Welsh Government



Sample considerations/ 4

Table 4. Region of origin

2022 research

2020 research UK holiday market

Region of residence profile respondents respondents breakdown®
(this report)
North West of England 17% 16% 11%
South East England 15% 16% 14%
West Midlands 15% 14% 9%
London 10% 8% 13%
South West of England 10% 12% 8%
East Midlands 8% 7% 7%
Yorkshire and The Humber 7% 6% 8%
East of England 7% 7% 9%
North East of England 2% 2% 4%
Scotland 4% 3% 8%
Wales 3% 6% 5%
Northern Ireland 1% 1% 3%
Other 1% 1% 0%
v
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Definitions used within this report

Throughout the report we use a number of definitions. To deliver clearer profiles, we also profile by life stage. Life stages are
preferable to 6aged as they better describe someoneds wngf e

A Pre-nesters: Aged 16-34 without children in household

A Families: Aged 16-64 with children in household

A Older independents: Aged 35-64 with no children in household
A Retirement age: Aged 65+.

For ease of analysis the following accommodation definitions are used:

A Hotel/Motel/Inn
A Guest house/B&B/Farmhouse
A Rented property or serviced apartment: Rental holiday flat/apartment, Rented holiday home or Serviced Apartment

A Privatehome:Second home/ti me share or Friends/ relativeds hom
basis (e.g. Airbnb)

A Caravan/Camping/Glamping: Touring caravan or Campervan/Motorhome or Static Caravan or Tent or
Glamping/Alternative

A Other accommodation: Hostel or other type of accommodation

Ve BDRC-
et



Key findings




12

Key findings (1)
Profile of Visit Wales Enquirers

1. Almost all (97%) Visit Wales enquirers have been to Wales for a short break or holiday at some point in their lives, with around half

(47%) oO6often taking short breaks or holidays there and pl anni
O60someti mes taking short breaks or holidays there and intendi |
2. Visit Wales enquirers tend to belong to 6ol derdé | i fe stsafges,
Oretirement aged 2 in 5 (38%). Al most half (47%) desimei be tI

employment. Perhaps indicating a high disposable income, almost half of enquirers belong to social grades AB.

3. Enquirers are spread across the UK, but there is a clear bias towards regions in relatively close proximity to Wales, the North West
of England and West Midlands with the highest and third highest representation. Wales residents have relatively low representation,
perhaps reflecting their existing familiarity with Wales as a trip destination (and a lower need to sign up to Visit Wales
communications).

4. Vi sit Wal esd prio
coupl esd making u

ity segments make up nearly 9 in 10 pofr all
n 5 ' rit

r t
p 3 i y family segments éngqurarsd g e |
2021 trip conversion and trip characteristics

1. Half of Visit Wales enquirers took a trip to Wales in 2021, with an equal split of around a third each taking short breaks of 1-3 nights
and longer breaks of 4+ nights. Wales trip-takers took 3.2 trips to Wales on average, short breaks marginally more frequent.
Despite taking over 3 trips to Wales on average, Wales trip-takers stated they took fewer trips to Wales in 2022 as a result of the

pandemic.
2. The incidence of trips taken to Wales is relatively consistent across life stages and priority segments with the exception of retirees
and 6ol der cultural explorer couplesdé who were |l ess I|Iikely t

amongst trip-takers than amongst all enquirers. This is consistent with findings from 2019 and other research conducted by Visit
Wales, which demonstrates that older age correlates strongly with lower travel confidence during the pandemic.

Ve BDRC-
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Key findings (2)

3.

Proximity to Wales correlates strongly with likelihood of having taken a trip to Wales, residents of Wales, West Midlands, the North West and

the South West the most likely to have done so i the West Midlands and the North West indexing higher than their fall-out amongst all

enquirers.

Wales trip-takers were most likely to have taken their Wales trip in September, although there was significant difference across
segments-over half of each oO6family segnieanmidl yt aske gnnge nat stdr itph e immoAsutg ulsi
September.

0Camping or caravanod was the pref er r dadersan@2b (arivem thyacampervan/motornane)a mo n
foll owed by o6rented property or serviced apartmento (droreveoaobypy
were more | i kely to have stayed in a hotel t han any ot heldoreascsdo
were more | ikely to have stayed in a 6rented property ostayedier vi
Ocamping/ caravand accommodaimomn,owmedemy byowdt ad $ c e miamilypexmqarel rosrde
were also most | ikely to have stayed in 6camping/ caravand acco
For the majority of Wales trip-takers, booking accommodation for their 2021 trip was either very or fairly easy. However. this was less

|l i kely to be the case for those cHhodkseirnsg sG&caaympnign g no ra coacraaesa Ov,a
least likely to state they were able to stay in their first choice accommodation. Unsurprisingly there was a strong correlation between
Obeing unable to stay in first choice accommodati ond anldtewthndi
experience satisfaction on the trip to Wales, those t ldkelytorate | d
t heir whole trip experience as O6poor 0.

"Countryside or villaged was the | eading destinati on oaygtgd/seaside r
townd and Orur al coastlinebo. Unsurprisingly, there warscexplareri at
couplesd indicating O6countryside or—favni\illlyagseﬁgm\eanststheatrrtaf«ﬂlwrmsmtoma
The 6actived nature of Visit Wales enquirers is under | iareaesdd woint
their 2021 trip, and a large minority having V|S|ted a visitor attraction or taken part in outdoor leisure or sports activities. Across
segments, activity aligned -wamihl y hexpl dregr sh atrlaetlee a s tadctimnisviitie 16y r
active family explorersd the most | i kely to have takcenppastdt s
the highest |ikelihood of visiting o6arts, cultural or entertai
Despite reporting Oactive -takeréstauecﬁthatﬂmpaNdemiemeanttm@/aisitédye\ﬁ 2 [

, rotri
restaurants, 3 in 10 that they visited fewer visitor attractions and 1 in 7 that they avoided activities they would ugli co@ BDRC-
Liywodraeth Cymru
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Key findings (3)

10. Overall, Wales trip-takers were satisfied with their Wales trip, two thirds rating it as excellent and 95% as good/excellent, with
minimal differences by Visit Wales segments.

11. At a more granular level, Walestrip-t aker s were the most satisfied with t hewalgy a
Oplaces to visitodo, o6the welcome receivedd, and oOcl eamblicnetsosi |
0t he cost of car parkingo and 6the availability of public t

12.Not ably, given the proportion of enquirers stil!]l putolanfgdf t r a
COVID-19 protbaoovol saly half were satisfibethewstthedatihemenhhe pobl[Cc

Trip characteristics by destination

1. 6Snowdoni a Mountains and Co-takets werewas likelyltoehave staydad in@r theMW2021drp, cansistept
across each Visit Wales segment. Snowdonia was foll owed by
familiesd were the |l east |ikely to have stayed in 6Mid ridatl es
|l i kely to have stayed in 6LI andudno & Col wyn Baydé and North

2. The region of origin of trip-takers to Wales destinations tends to reflect proximity to that destination. For example, nearly 1 in 4
visitors to 6Snowdonia Mountains and Coastodé | ive in thaegiolNor:t
living in the West Midlands. Trip-takers to Wye Valley or Glamorgan Heritage Coast are more likely to live in the South East of
England.

3. Ratings of the Wales visit experience were highest for trip-takers who visited Pembrokeshire (65% rating it as excellent), North East
Wales (64%) and Cardiff (63%). A range of other desti naeof on:
Uskdé6 and O6GlIl amorgan Heritage Coastodo received the | owestogondbdi

Ve BDRC-
et
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Key findings (4)

Reasons for not taking trips to Wales in 2021

1. Ofthe enquirersthatdidnotvi sit Wales in 2021, around half were considerir
go anywhere, and those that decided to visit somewhere else in the British Isles instead. It is worth noting that this marks a
departure from 2019 when the proportion 6that didndét goheanyw
British Isles instead, the West Country was the number one alternative destination, with Scotland and Yorkshire close behind.

2. COVID-r el ated barriers made up the top 3 reasons that peopl e di
responsible to travel at that timed, Ogovernment r est r catchingo n
COVID-196 all featuring. Reasons relating to Walesd prodwert or
only stated by a minority.

3. Perhaps explaining why they iIindexed | ower on trip convernoston
l' it kely toreiltwoeedCO¥laBonsd as explaining why they didnoét take

General trip plans for 2022

1. Compared to before the pandemic, Visit Wales enquirers antic
compared to the previous 12 months, and prioritising holidays in the UK instead of overseas i consistent across all segments.

2. Notably, enquirers anticipate continuing their behaviour from 2021 by choosing quieter places to visit in the UK and taking UK
holidays at less busytimesi s har ed across segments. There is also a desire
further underlining the impact that proximity of residence is likely to have on who visits Wales for their overnight trips.

3. Perhaps further reflecting continued concerns around COVID-1 9, Vi sit Wal es enquirers describ

public transport at or to travel to their UK holiday destination.

Ve BDRC-
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Key findings (5)

Intention to take a trip in Wales in 2022

1.

2.

16

20% of Visit Wales enquirers have already booked a Wal eskedtA i
further 25% state they will probably go, meaning 76% are open to visiting.

The profile of 2022 trip-intenders is broadly similar to 2021 trip-takers, residents of the North West and West Midlands indexing

hi gher than all enquirers, and 6ol der cultural explorerercoup
cul tur al explorer coufiakeessd i ndex above 2021 trip

Also similar to 2021, Wales 2022 trip-intenders are most likely to take their trip in September, followed by May and June. However,
there appears to be a higher spread across months earlier in the year in 2022 (than in 2021), perhaps linked to concerns around

the pandemic being | ower, and fewer restrictions in pl &ty¢o. C
take their Wales trip during the summer holidays, withnon-f ami | y segments most | ikely to do
family explorersdé are the most | ikely to taWkKemtrips in April

The vast majority of Wales 2022 trip intenders are likely to take their trip with their partner (75%). 1 in 4 (26%) anticipate doing so
with children, a further 1 in 5 (20%) with their pets. Unsurprisingly, there is considerable variation across segments.

Walestrip-i nt enders show a relatively equal i ntention to talkleag@ad
Otraditional c olaasrtoauln/ds ehaaslifde ltaonwnniobng a tri p to each. roprtoon of t a
intenders.

Across priority segments, there are some vad aami i g0s sieg mkaytes n
i ntend to visit a oOtraditional coastal/ seaside townofam | 6&sd
Omountains or hillsdéd, matched only by O0scenic explorer coupl

Similar to trips taken in 2021, the most popular Wales destination for a 2022 trip is Snowdonia, consistent across segments, in
particular Active Family Explorers. Snowdonia is followed by Pembrokeshire and the Isle of Anglesey.

Similar to trips taken in 2021, camping or caravan is the leading accommodation type for intended Wales trips in 2022 (driven by
campervan/ motorhomeiantd O0whatdi bycgopadéan foll owed by o6érented
expl r couplesd are most | ikely tdaamtliyc iexdtl @sr cdér s
0 are most | ikely to choose ocamffﬁgén car a
for O0camping or caravananmtewnecdlbyvfeﬂ’* w

wh i

'R BDRO
| st f orf @dmicleyni &x pIx@r eor G icto Uil ety rdv armp/r n

O —x c
o c

cul t
expl
hi gh
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Key findings (6)

9. 60Visiting heritage sitesdé, o6trying |l ocal food and dr2intekdérsaentsto wa l
likely to do on their Wales trip. Unsurprisingly, there is significant variation in anticipated activities on Wales trip by segmenti 6 ol der cu
explorer couplesd most | ikely to visit heritage sit elgsegmentstmastligely a't
to visit family attractions.

10 Events interest is relatively consistent across segmenglesp alehou

significantly less likely than other segments to be interested in events that involve live music, comedy, activities or sports.
Barriers to visiting Wales in 2022

1. Thereis no stand-outreasonthatnon-Wal es i ntenders are not considering Wal egbarfiear a
Perhaps posi trievaltye,d ¢d@@WIlolhsd do not dominate in the same way t ha
2. Of those that do not -p@malkdddmamt vs sidt Wal wesat mednd@fwas the most dor

Marketing evaluation

1. Perhaps unsurprisingly given the method of recruitment for this research, Visit Wales e-newsletters was the channel of communication
enquirers were most likely to have engaged with in 2021, followed by the Visit Wales website. 3 in 10 enquirers had engaged with Visit Wales
social media, driven by likes/follows of their Facebook page.

2. Intotal, 1in 7 (14%) of Visit Wales enquirers had definitely seen either a TV advert or digital advert in the previous 3 months, rising to nearly
half (46%) definitely or possibly seeing it.

3. Marketing has a positive i
appealing for holiday or s
holiday or short break?q.

4. At animplicit level, off-peak marketing may have had a positive impact i those that definitely recall seeing it, were more likely to consider

Wales for an off-peak trip.
e BDRC-
Liywodraeth Cymru
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Key findings (7)

Attitudes to sustainability

1. Compared to the UK population, Visit Wales enquirers indeerti engi
sustainability segment s. Combined with a net antici pataeMsitWalesr e
enquirers assign a high level of importance to sustainability.

2. Visit Wales enquirers are most | ikely to state that tsemplrastm bo,si
opportunities for customers to recycl e/opedaced iwaedtye &.uppdwagdd anac tt
commi t ment to sourcing and buying produce |l ocallyd, 6éa destaningtoine n
the | ocal areads history and cultured making up the remainder of

3. 6Empl oying people from different backgroundsd and 6empl argleastg | oc
Important to prioritise.

4. I n terms of sustainable actions for the individual , ViderieteniMésd e s
convenient |/ an extra costoé Oprioritispegkbupwpsngatiootli dhéwpé&eeakiab
popul ar or | ess busy a-peakdravélis likelyldnven by thecolter age Bias bf enqurérs, and is not a reflection of the
total market.

5. Visit Wales enquirers are |l east |ikely to be will i ngplessdkelytousapuleit

transport instead of their own car.

Ve BDRC-
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Profile of Visit Wales
Enquirers




Relationship with Wales and previous visits to Wales

ANearly half (47%) of Visit Wales enquirers stated thatsoth
again within the next ysenzetimgs takdovérnghttiripsanr Walés andnintehdo dp Soladain in the
next couple of years. The vast majority (97%) of enquirers have visited Wales for a holiday or short break at some point in the

past.
Figure 1. Relationship with Wales, Percentage, All Figure 2. Previous visits to Wales, Percentage. All
Enquirers Enquirers

B | often take short breaks or holidays there and
intend to do so again within the next year

m | sometimes take short breaks or holidays there
and intend to do so again in the next couple of
years

m Have visited Wales for a
holiday or short break

| have taken a short break or holiday there once
or twice before and might do so again

m Never visited Wales for a

| have never been on a holiday or short break holiday or short break

there but would like to

| have taken a short break or holiday there 19
before, but am unlikely to do so again

v/
7o
Al.Which of the following statements best applies to you when it comes to Wales? A2.Did you take a holiday or a short L BDRC-
break in Wales in 2021? A3.Have you taken a holiday or short break in Wales prior to 20217 Uywockaeth Cyntf

Welsh Government

20 Base: All Visit Wales enquirers n=4,522



Gender and life stage of enquirers

A Nearly 3 in 5 (58%) of Visit Wales enquirers who responded to the survey are female (trip-takers will have a more even balance
as the majority of respondents are married/co-habiting), 2 in 5 (38%) fall into the retiree life stage, and nearly half (49%) older

Il ndependent s. Only 1 in 8 (13%nebalklrsiontofehetpngesger of
A As illustrated within the methodology section of this report, the bias towards older life stages is predominantly driven by the

samplesourcei ot her research demonstrates that Waleso full mar K e

Figure 3. Gender of enquirers, Percentage, All Figure 4. Life stage of enquirers, Percentage, All

Enquirers Enquirers

m Retirement age
Male

m Older Independents
mFemale

Families

Pre-nesters

& ) : BDRC-
Demogl’aphICS queS'[IOﬂS Liywodraeth Cymru

. . Welsh Government
21 Base: All Visit Wales enquirers n=4,522




Employment status and social grade of enquirers

A Nearly half (47%) of Visit Wales enquirers have retired from employment, around a third (32%) are in full time employment.
Enquirers are most likely to belong to social grades AB (47% falling into this category), a further 24% to social grades C1 i

71% belonging to social grades ABCL1 in total.

Figure 5. Employment status of enquirers, Percentage, All Figure 6. Social grade of enquirers,
Enquirers Percentage, All Enquirers

EAB
47 C1
32
mC2
15
| I
Retired Employed / self- Employed/ self- Unemployed/not Other
employed full time employed part time working
T2
X3a.Which of these best describe you? X4a. Which one of these best describes the occupation of the main income Ve

earner in your household? Liywodracth.Cyrifu

22 Base: All Visit Wales enquirers n=4,522



Region of residence of enquirers

A Visit Wales enquirers are from a range of regions across the UK. However, North West England, South East England and
West Midlands are the leading areas of origin. Wales residents only make up a small minority.

Figure 7. Region of origin of enquirers, Percentage, All Enquirers

17 15 15 10
. H B = = 8 : 7
North West  South East West London South West East Yorkshire and East of
England England Midlands England Midlands  The Humber  England

Demographics questions
23 Base: All Visit Wales enquirers n=4,522

4
—

Scotland

3
—

Wales

2

North East
England

1

Northern
Ireland

Liywodraeth Cymru
Welsh Government
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Visit Wales segment breakdown of enquirers

AEnquirers ar
representat.i

domi nated by Visit Wal edsséc eonpirci ocruilttyu rsael g neexnpt|

e
on (36% of all enquirers), follbwmd!| pbyenpl dee

Figure 8. Visit Wales Segment of enquirers, Percentage, All Enquirers

Young, sun, fun
Younger, less well off
m Older, less well-off

m Comfort and quality empty nesters

m Active family explorers Visit Wales
m Budget family B priority segments
m Pre-family explorers M

m Older cultural explorer couples

m Scenic explorer couples

-
iz
pace @ BDRC-

Segmentation algorithm Liywodracth. Gy
. . el ent
Base: All Visit Wales enquirers n=4,522



2021 trip conversion
and trip
characteristics




Whether took a short break or holiday in Wales in 2021

AHalf (50%) of Visit Wales enquirers took an overnight-3tr.i
ni ghtsoé (35%) and 6éa | onger break of 4+ nightsod (36 %)
A On average, Wales trip-takers took 3.2 trips to Wales in 2021 i 1.8 short breaks and 1.4 longer trips.
Figure 9. Whether took a short break or holiday in Wales in 2021 and average number of trips,
Average and Percentage, All Enquirers.
AVERAGE NUMBER
OF TRIPS TAKEN 3.2 ! 1.8 14
(PER TRIP-TAKER) |
Took an overnight trip in Wales in 2021 Took a short break (1-3 nights) in Wales in 2021 Took a longer trip (4+ nights) in Wales in 2021
A2.Did you take a holiday or a short break in Wales in 2021? A4.How many holidays or short breaks did you take in L 2 BDRC-
Wales in 20217 Welsh Government

26 Base: All Visit Wales enquirers n=4,522



Whether took a short break/holiday in Wales by life stage

AORetireed enquirers are significantly less |ikely than an
comparable research conducted in 2019. As such they are the only life stage to index lower amongst trip-takers than all
enquirers.

A Amongst life stages other than retirees, a small majority visited Wales in 2021.

Figure 10. Whether took a holiday or short break in Wales in 2021 Figure 11. Breakdown of Wales 2021
by life stage, Percentage. trip-takers by life stage, Percentage.
B Retirees
l_\/isited Wales 45
in 2021 55 53
m Older
Independents
= Did not visit = Families
Wales in 2021 55
45 47
= Pre-nesters
11
Pre-nesters Families Older Independents Retirees 2021 Wales trip- All enquirers
takers
%
A2.Did you take a holiday or a short break in Wales in 20217 J BDRC'
Base: Pre-nesters n=119; Families n=450; Older Independents n=2,2201; Retirees n=1,707. 2021 trip-takers e o

27 n=2,264; All enquirers n=4,522
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Whether took a short break/holiday in Wales by region of residence

A Proximity to Wales correlates with likelihood of having visited Wales for a holiday or short break in 2021, Wales resident
enquirers the most likely to have done so, followed by enquirers from the West Midlands and North West of England.

A As a proportion of all 2021 Wales trip-takers, residents of the North West and Midlands have the highest representation i both
above their fall-out amongst all enquirers.

Figure 13. Breakdown of Wales 2021

Figure 12. Whether took a holiday or short break in Wales in 2021 trip-takers by region of residence,

by region of residence, Percentage.

Percentage.
North West 19 17
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34
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takers
A2.Did you take a holiday or a short break in Wales in 20217 %ﬁ%?ié
Base: Wales n=144; West Midlands n=627; North West n=735; South West n=416; East Midlands n=339; London Ve BDRC.
n=446; East of England n=300; South East n=628; Yorkshire and The Humber n=322; North East n=91; Scotland Liywodraeth Cymru

n=165; Northern Ireland (NI)/Ireland n=95. 2021 trip-takers n=2,264; All enquirers n=4,522 SR



Whether took a short break/hollday In Wales by segments
P
I

AOf Visit Walesdé Opriority segmentsod, 6ol der c u | didnot aidit Wales p|
2021, and who index | ower than their fal/l ut amongst auplle s
are the most | ikely to fall I nto the éretireeolife stage
. : : : Figure 15. Breakdown of Wales 2021
Elgijﬁr:itls\}a\(/l\g;e;ge:ntgr?tk g:rc(;lé(rjl?;/ c()ar short break in Wales in 2021 trip-takers by Visit Wales segment,

y 9 ’ ge. Percentage.
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m Visited Wales = Active family
in 2021 53 explorers
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m Budget family
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Wales in 2021 - fgﬁgl'gsexmorer
41 ~Y m Older cultural
explorer couples
Older cultural Scenic explorer  Pre-family explorers Budget family Active family 2021 Wales trip- All'enquirers
explorer couples couples explorers takers
%
A2.Did you take a holiday or a short break in Wales in 20217 b e BDRC-
Base: Older cultural explorers n=1,073; Scenic explorer couples n=1,617; Pre-family explorers n=677; Budget families i

29 n=310; Active family explorers n=187. 2021 trip-takers n=2,264; All enquirers n=4,522
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Extent to which Wales was first-choice destination

A For the vast majority (91%) of enquirers that visited Wales in 2021, Wales was the first choice destination. However, a small,

but notable minority (8%) chose Wales as a

repl acement

Figure 16. Extent to which Wales was first-choice Figure 17. Extent to which Wales was first-choice
destination, Percentage destination, Percentage, By Visit Wales segments

Wales was our first choice
destination

91 90 93 90
m Wales was a replacement
for an overseas trip
m Wales was a replacement
for UK trip elsewhere - s | -
— Older cultural Scenic explorer  Pre-family
explorer couples couples explorers

A6. Which, if any, of these statements best apply to your trip in Wales in <INSERT MONTH>?
Base: All Wales trip-takers n=2,264; Older cultural explorers n=452; Scenic explorer couples n=877; Pre-family
explorers n=350; Budget families n=183; Active family explorers n=99
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f o

86

Budget family  Active family

Liywodraeth Cymru
Welsh Government
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Impact of COVID-19 on number of overnight trips in Wales

A On balance, the pandemic depressed the number of short breaks or holidays Wales trip-takers took in Wales i 44% stating that

they took fewer compared to 9% taking mor e. This pattern
Figure 18. Impact of COVID-19 on number of Figure 19. Impact of COVID-19 on number of
overnight trips in Wales, Percentage, overnight trips in Wales, Percentage, By Visit Wales

segments

9 8

= | took more overnight trips
in Wales

= | took about the same
number of overnight trips
in Wales

= | took fewer overnight trips

in Wales 43 44
m Don't know/Not sure
6 8
Older cultural Scenic explorer  Pre-family Budget family  Active family
explorer couples couples explorers explorers
A13b. And how would you say the pandemic and/or government restrictions impacted the number of holidays and %
short breaks you took in Wales in 20217 pull==" BDRC-
Base: All Wales trip-takers n=2,264; Older cultural explorers n=452; Scenic explorer couples n=877; Pre-family Welsh Government

31 explorers n=350: Budget families n=183: Active family explorers n=99
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Impact of COVID-19 on number of day trips in Wales

A The pandemic also depressed the number of day trips Wales overnight trip-takers took in Wales i 45% taking fewer, compared

to 6% taking more. Again, this pattern iIis consistent acr
Figure 20. Impact of COVID-19 on number of day Figure 21. Impact of COVID-19 on number of day
trips in Wales, Percentage, All Wales trip-takers trips in Wales, Percentage, By Visit Wales segments

< 9
= | took more day trips in
Wales

| took about the same
number of day trips in
Wales

= | took fewer day trips in

44 44
Wales

m Don't know/Not sure 14 12

11

Older cultural Scenic explorer  Pre-family
explorer couples couples explorers

Al3c. And how would you say the pandemic and/or government restrictions impacted the number of day trips
you took?

Base: All Wales trip-takers n=2,264; Older cultural explorers n=452; Scenic explorer couples n=877; Pre-family
explorers n=350: Budget families n=183: Active family explorers n=99
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Impact of COVID-19 on Wales 2021 trip

A On a more granular level, the pandemic was most likely to have led to Wales trip-t aker s vi siting o6fewe
restaurantsoé6 (44% stating this), choosing 06a quieter, buse®
(31%). Around 3in 10 (28%) also visited fewer attractions and 1 in 4 (24%) were less likely to use public transport at their
destination. All of these reasons score highest amongsttrip-t aker s from the o6retireed6 |ife

AFor 1 in 8 visitors (12%), the pandemic meant that theyinv
4 (23%) stated the pandemic had no impact on their overnight trip in Wales.

Figure 22. Impact of COVID-19 on domestic overnight trips, Percentage, Top 10

44
35
24 23
17 16
14
I I l H B B = = .

| visited fewer | chose a | took my Wales | visited fewer | was less likely | visited fewer It took place | avoided | visited a part of | visited more It had no impact
bars, pubs or quieter, less  holiday when it visitor to use public places in Wales later than  activities lwould Wa | e s | placasdmiales
restaurants  crowded place was less busy attractions transport at my on my holiday originally usually consider  previously on my holiday
to visit destination  than | originally planned considered  than | originally

planned to pla%ﬁ@

Al3a. In which, if any, of the following ways did the pandemic and/or government restrictions impact your holiday in Ve BDRC-
Wales in <INSERT MONTH>? Lywodraeth Cymry

33 Base: All Wales trip-takers n=2,264



Impact of COVID-19 on Wales 2021 trip by segment

AFor all priority segments, Vv
was mostly the case for o6act
have avoided activities they would usually consider.

siting 6fewer pubs, bar s hsn
ve family explorersd who we

A Family segments were the least likely to take their Wales holiday when it was less busy, perhaps governed by school holidays.

Figure 23. Impact of COVID-19 on domestic overnight trips, Percentage, All Enquirers

Older cultural explorer couples  m Scenic explorer couples Pre-family explorers m Budget family Active family explorers
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restaurants  crowded place was less busy attractions transport at my on my holiday originally usually consider  previously on my holiday
to visit destination  than | originally planned considered  than | originally
planned to planned to
Al3a. In which, if any, of the following ways did the pandemic and/or government restrictions impact your holiday in H}:f/j
Wales in <INSERT MONTH>? ~ BDRC-
Base: Older cultural explorers n=452; Scenic explorer couples n=877; Pre-family explorers n=350; Budget families i
34 n=183; Active family explorers n=99
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Month trip taken in Wales in 2021

A A high proportion of Wales trip-takers took their trips in the Autumn months i over a third (37%) in September (the month with
the highest incidence of trips taken) and more than a quarter in October (26%). Only a small proportion of trip-takers took their
trip in Wales in March and April, when government restrictions were just being eased.

Altdéos worth noting that this pattern wil| be i nfl uencelderby
age profile of respondents, who are less likely to take trips in peak months.

Figure 24. Month trip taken in Wales in 2021, Percentage.

26
I 15 15

March April June July August September October November December
_— N o L BDRC-
AS5.And in which months of the year did you visit Wales for a short-break or holiday in 20217 Liywodracth. Gy

35 Base: All Wales trip-takers n=2,264
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Month trip taken in Wales in 2021 by Visit Wales segment

A The month trips were taken to Wales varies by segmenti most notably, over half of each
August, -wamhl gynesagmentsd the most | i kely to take a trip I
Figure 25. Month trip taken taken in Wales in 2021, Percentage, By Visit Wales segment
Older cultural explorer couples  ® Scenic explorer couples Pre-family explorers ~ mBudget family Active family explorers
5355
403954
2929 30 o8
s 28 28 6 262526 25
22
19
1617 15 L 15 15141515
12121013 ZI I I I I I i 14 i I

March April June July August September October November
A5.And in which months of the year did you visit Wales for a short-break or holiday in 2021? e
Base: Older cultural explorers n=452; Scenic explorer couples n=877; Pre-family explorers n=350; Budget families Lywodrasth GG

n=183; Active family explorers n=99
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Accommodation stayed in during Wales trip

AoCamping or

caravanod was the pref er r dgallersan@2d (36%csthyang in inis category)e
idcampervan/ motorhome6 the | eading i ndividual accommodat.i
AO6Rented property or serviced apartmento (26%) was the sec
leading type within this category (22%).
Figure 26. Accommodation stayed in during Wales trip, Percentage.
36
26
22 22
8
] :
|
Camping or caravan Rented property or Private home Hotel Gueshouse/B&B or Other
serviced apartment farmhouse
A8a.What type of accommodation did you stay in on this trip in Wales in <month>? %ﬁ%
Base: All Wales trip-takers n=2,264 e

Note: Responses to this question and all subsequent 2021 trip-related questions are based on one randomly selected

trip the respondent took in Wales in 2021

Liywodraeth Cymru
Welsh Government
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Figure 27. Accommodation stayed in during Wales trip, Percentage, By Visit Wales segments

Older cultural explorer couples  m Scenic explorer couples Pre-family explorers ~ mBudget family

42 43

- 34 32
26 27
22 71 22 71 720 1g
14
11
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Rented property or serviced Private home Hotel Gueshouse/B&B or

Camping or caravan
apartment farmhouse

A8a.What type of accommodation did you stay in on this trip in Wales in <month>?
Base: Older cultural explorers n=452; Scenic explorer couples n=877; Pre-family explorers n=350; Budget families
n=183; Active family explorers n=99
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Ease of booking accommodation in Wales

A For the majority (83%) of Wales trip-takers, booking accommodation for their 2021 trip was either very or fairly easy. However,
t his I '

was ess |i kely to be the case for t haakessstayingins i ng Oc
Ocampervan/ mot or homeoo.

A 1in10(10%)trip-t aker s t o Wal

es found booking accommodation o6di ff
caravanbo.
Figure 28. Ease of booking Figure 29. Ease of booking accommodation, Percentage, By
accommodation, Percentage.

Visit Wales segments

= Very Easy
m Fairly Easy 60 o8 64
= Neither Easy nor
Difficult
Fairly Difficult 28 23 29
6 A
lVery Difficult | 5 ] —E— e  — T
2021 Wales trip-takers Stayed in camping Stayed in rented Stayed in private  Stayed m_hotel/ Stayed in
or caravan property or home motel/ inn guesthouse/ B&B/
serviced apartment farmhouse
. . . | i | Nz
A9.Thinking back, how easy or difficult was it to find and book accommodation for your short break or holiday in Wales in <INSERT }. ~
MONTH>? BDRC-
Base: All Wales trip-takers n=2,264; Stayed in camping or caravan n=687; Stayed in tented property or serviced apartment n=578; i
39 Stayed in private home n=366; Stayed in hotel/motel/inn n=497| Stayed in guesthouse/B&B/farmhouse n=171
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Whether accommodation stayed in was first choice

A The majority of trip-takers (78%) were able to stay in their first-choice accommodation on their trip, relatively consistent across
accommodation types, although lower amongst those staying in camping/caravan accommodation.
A There is a direct correlation between the ability to stay in first choice accommodation and finding booking accommodation easy.

49
46

Figure 30. Whether accommodation was first choice, Percentage, By accommodation choice and ease
of booking

m It was my first choice
accommodation

It wasn't my first choice

but was the same type 81 81
m |t was a different type to
my first choice 37
® Don't know/can't 16 16 15 14 15 18 22
remember s 11 ﬂ
4 | i . | o | 3 | — — 4
All visitors Stayed in  Stayed inrented  Stayed in Stayed in hotel/ Stayed in Found booking Found booking Found booking
camping or property or private home motel/ inn guesthouse/ accommodation accommodation accommodation
caravan serviced B&B/ farmhouse easy neither easy nor difficult
apartment difficult
A10.Which of the following best describes the accommodation you ended up staying in? e
Base: All Wales trip-takers n=2,264; Stayed in camping or caravan n=687; Stayed in tented property or serviced ! J{é
apartment n=578; Stayed in private home n=366; Stayed in hotel/motel/inn n=497| Stayed in L BDRC-
guesthouse/B&B/farmhouse n=171; Found booking easy n=1,678; found booking neither easy or difficult n=128; found i

booking difficult n=194



Type of destination for Wales trip

A" Countryside o
towndo (36%) an

r villaged (38%) was the | eading desti naside o
d o6rural coastlined (33%)

Figure 31. Type of destination for Wales trip, Percentage.

12
Countryside or Village Traditional coastal/seaside Rural Coastline Mountains or Hills A city or large town
town
A11.Which of the following best describes the main type/s of destination you stayed in during your most recent trip in L 2 BDRC-
Wales in <INSERT MONTH>? Welsh Government

41 Base: All Wales trip-takers n=2,264
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Type of destination for Wales trip by segment

ADestination type preference varies across Visit Walesorepr
couplesd indicating o6countryside or vil {fagned ywass gtmeeitrs ,f id
coastal/ seaside townd was the number one choi

c e.

Figure 32. Type of destination for Wales trip, Percentage, By Visit Wales segment

Older cultural explorer couples  m Scenic explorer couples Pre-family explorers m Budget family Active family explorers
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A11.Which of the following best describes the main type/s of destination you stayed in during your most recent trip in
Wales in <INSERT MONTH>?
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. o > . - N L BDRC-
Base: Older cultural explorers n=452; Scenic explorer couples n=877; Pre-family explorers n=350; Budget families

n=183; Active family explorers n=99
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Trip behaviour on Wales trip

i ng or exploring ar eas O-takes en theiy2021 ki, 83¢hdaving dpone this | a r
antly higher than the 74% did in 2019) foll owéhan
and O0took part in outdoor | eisure or sport s tivasoohi

—~
(9]
(@)
>

O ~"nm

~ =

their 2021 trip.
A Notably, only 6% attended an organised public event (compared to 11% in 2019), likely impacted by COVID-related restrictions
and concerns.

Figure 33. Activities conducted on Wales trip, Percentage.

m 2021 trip £:2019 trip

83
74
i 39 39 38
. Tt 33
| | 29, 28 27 28 ,c
! ! ! 18 20
i | | : i | 11
| | | | | : | . R - _
Went Went to a visitor Took part in Took partin  Visited friends Speciality Wentto an arts, Attended a Attended an  Took partina Took partina
sightseeing or attraction outdoor leisure  hobbies and or relatives  shopping, food  cultural or  special event ororganised public health or conservation
exploring areas or sports interests and drink or  entertainment celebration of a event wellbeing activity or
activities night out experience  personal nature experience volunteering
3‘ yd
o o N\ | A BDRC-
A12.Which, if any, of the following did you do on this trip in Wales in [MONTH]? Liywodracth. Gy

43 Base: All Wales trip-takers n=2,264



Trip behaviour on Wales trip by segment

AAcross segments, Owent sightseeing or exploring areas6 wa

activitfiemi.lyo®xel orersd were the |l east | i kely to havwereth® |

most likely to have taken part in outdoor leisure or sports activities.
A60Ol der cultur al explorer couplesd showed the highest 1|1 ke

Figure 34. Activities conducted on Wales trip, Percentage, By Visit Wales segment

Older cultural explorer couples  m Scenic explorer couples Pre-family explorers m Budget family Active family explorers
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A12.Which, if any, of the following did you do on this trip in Wales in [MONTH]? L BDRC-
Base: Older cultural explorers n=452; Scenic explorer couples n=877; Pre-family explorers n=350; Budget families et

44 n=183; Active family explorers n=99



Rating of experience staying in Wales

A Two thirds (65%) of Walestrip-t aker s rated their experience of stayinghe n
ability to stay in first choice accommodation is a strong driver of overall trip satisfaction, with only a minority of those that stayed
i n a different accommodation type to their first choice r

A Compared to 2019, similar proportions provide a good/excellent rating, but there is a small drop in the proportion rating their

visit as oOexcellento
Figure 35. Rating of experience Figure 36. Rating of experience staying in Wales, Percentage, by
staying in Wales, Percentage. ease of booking accommodation

m Excellent ! 31
(9-10/10) : 46
i 71
Good (7- |
8/10) | 46
| 46
m Poor (1- :
6/10) !
i " S—
| 5 | | Stayed in first choice accommodation Stayed in accommodation that wasn't my Stayed in a different type of
All visitors first choice, but was the same type accommodation to my first choice
L
Al14.Now going back to your overnight trip in Wales in <INSERT MONTH>, how would you rate your experience L BDRC-
overall? —

45  Base: All Wales trip-takers n=2,264



Rating of experience staying in Wales by segment

ARatings of the vi
X

e were relativell grounddwoghirdst e n
providing an O0e

Figure 37. Rating of experience staying in Wales, Percentage, by Visit Wales segments

m Excellent (9-10/10)
Good (7-8/10)

m Poor (1-6/10)

28 30 31 32 30
Y S Y [ b5 | Y S S S
Older cultural explorer couples Scenic explorer couples Pre-family explorers Budget family Active family explorers
Al4.Now going back to your overnight trip in Wales in <INSERT MONTH>, how would you rate your experience xﬁ%ié
overall? Ve BDRC-
Base: Older cultural explorers n=452; Scenic explorer couples n=877; Pre-family explorers n=350; Budget families Liywodraeth Cymr
46 Nn=183; Active family explorers n=99



Satisfaction with different elements of the Wales experience
t h most satisfied

A When assessing individual elements of the trip, Wales trip-t aker s wer e e
S d), foll owed bysso

environmento in Wales (82% very sat
of beacheso6 (also 72%).

ANotably, 61% were Overy sal9 spi @ihdcgoliesrdi thpml itchien g 904 s@QQV Is
COVID-19 measures from the publico.

f

Figure 38. Satisfaction with different elements of the Wales visit experience, Percentage, Top 12

m Very satisfied
(9-10/10) 49
58 57
67 67 61 sl
g2 72 72 72
Fairly satisfied
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35
27 25
29 29 25 27 27 27
17
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z
= [ 6 | 6| L - 14 [&] 8 |
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natural in Wales you received beaches quality service in the safety COVID-19 friendly money the streets COVID-19
environment places you protocols at measures from
visited your the public
destination
Y2
)
JoOANNS . _ = _ L BDRC:
A15.How satisfied or dissatisfied were you with the following aspects of your trip in Wales in <INSERT MONTH>? Liywodracth. Gy

47 Base: All Wales trip-takers n=2,264. NA responses removed



Satisfaction with different elements of the Wales experience

AOf a
i

t he mea
sSsat t

|| r e ested, ratings f the W es Vi siadvemy X
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s t 0 al
ost of car parkingd6 (also 32% and Ot he

Figure 39. Satisfaction with different elements of the Wales visit experience, Percentage, Bottom 12

m Very satisfied 37 32 30
(9-10/10) 49 47 47 46 46 46 45 45 41
Fairly satisfied
(7-8/10) 33 36 e

38
38 37 34 38 39 33 38 38

m Not very satisfied

(1-6/10) 30 32 32
I
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other tourists of visitor  for people with of other opportunities parking  of places to eat public toilets public of public parking of public toilets
at your attractions a disability / tourists at your and drink out transport transport
destination long-term destination
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%
A15.How satisfied or dissatisfied were you with the following aspects of your trip in Wales in <INSERT MONTH>? L BDRC-
Base: All Wales trip-takers n=2,264. NA responses removed. Accessibility for people with a disability only asked of Lywactaeth Cymrd

48 those stating they have a disability n=346



Most enjoyable element of Wales overnight trip

AAl igned with sati sfaction ratings, Walesd natur al beauty
asked wha t hey njoyed most about their trip. OFriendly
dattra ctions/hlstorlc Ssiteso.
AA significant minority mentioned the fact that Wales was
Figure 40. Top 10 most mentions, Percentage of all mentions.
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A16.What one to two things did you most enjoy on your trip to Wales in <INSERT MONTH>? Liywodraeth Cymru

49 Results based on analysis of 200 responses and a cumulative total of 236 elements
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Where stayed in Wales on Wales trip

A6Snowdoni

a un-t nd Co-tlkets rerennaost likehyhtehave atayed inoih theWa0Rletrgp, t r i
foll owed by Pemb i

re, and o Mi-tdkerS\&sb stayed o chnge &f etheBdestinatmms.

Figure 41. Destination visited when on Wales trip, Percentage.
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Mountains & the Brecon Colwyn Bay Anglesey Cardigan Bay &  Mumbles, Wales Vale of Usk South Wales Heritage Coast
Coast Beacons The Cambrian Gower, Afan &
Mountains the Vale of
Neath
3‘ gl
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)
| . . o BDRC-
A7.Where in Wales did you stay overnight on this trip in [MONTH]? Liywodracth. Gy
lelsh Government

51 Base: All Wales trip-takers n=2,264



Where stayed in Wales on Wales trip by segment

A6Snowdoni a Mountains and Coasté was the number one d
were some differences |n destination preferences. 0
Brecon Beacons, whil e active family explorerso were
East Wal es. However, it(“)s worth noting that where p
Figure 42. Destination visited when on Wales trip, Percentage, by Visit Wales segments
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A7.Where in Wales did you stay overnight on this trip in [MONTH]? L A BDRC-
Base: Older cultural explorers n=452; Scenic explorer couples n=877; Pre-family explorers n=350; Budget families Liywodraeth Cyrmru

52 n=183; Active family explorers n=99



Segment breakdown of Wales destination visitors

AThe breakdown of Visit Wales segment broadly follows the

| argest segment for all Wales destinati onfsaminl y2 0&xlp| orod tdset
There are limited significant differences across destination, with the exception of Cardiff which attracted a lower proportion of
0scenic explorers coupl eso.

Figure 43. Visit Wales segment breakdown by Wales destination, Percentage.
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Snowdonia Pembrokeshire  Mid Wales and Llandudno & The Isle of Ceredigion Swansea Bay, Cardiff North East Wales Carmarthenshire Wye Valley and The Valleys of Glamorgan
takers Mountains & Brecon Beacons  Colwyn Bay Anglesey Mumbles, Gower, Vale of Usk South Wales  Heritage Coast
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of Neath
,ar/
Segment questions W‘%
Base: Snowdonia n=682; Pembrokeshire n=401; Mid Wales n=374; Llandudno and Colwyn Bay n=322; The Isle of e BDRC-
Anglesey n=294; Ceredigion n=292; Swansea Bay.. n=200; Cardiff n=157; North East Wales n=146; Carmarthenshire Liywodraeth Cymru

n=146; Wye Valley n=95; The Valleys of South Wales n=93; Glamorgan Heritage Coast n=63 st



Region of residence of Wales destination visitors

A The region of origin of trip-takers to Wales destinations tends to reflect proximity to that destination. For example, nearly 1 in 4
visitors to 6Snowdonia Mountains and Coastod | ive i n t hagiolN
living in the West Midlands. Trip-takers to Wye Valley or Glamorgan Heritage Coast are more likely to live in the South East of

England.

Table 5. Regional breakdown of trip-takers by Wales destination, Top 3 per destination underlined and highlighted in bold

Ceredigiory Swansea Ba
Wye Valley Glamorgan

Mid Wales

Snowd_onla Pembrokeshi andthe Llandudno & The Isle of CEUENEE By WMIlsltes, : North East Carmarthensl The Valleys ¢ Heritage
Mountains & & The Gower, Afan  Cardiff : and Vale of
Coast e Brecon Colwyn Bay Anglesey Cambrian & the Vale of Wales ire Usk South Wales  Coast &
Beacons , Countryside
Mountains Neath
North West VRV 10% 10% 29% 39% 11% 9% 10% 29% 14% 10% 9% 8%
West
17% 17% 17% 20% 16% 23% 14% 11% 12% 10% 10% 14% 13%
9% 18% 15% 8% 6% 14% 15% 22% 9% 17% 24% 15% 21%
7% 15% 16% 5% 5% 11% 16% 15% 8% 14% 10% 10% 19%
10% 9% 12% 10% 5% 7% 12% 11% 5% 11% 11% 14% 11%
East
9% 8% 7% 9% 9% 8% 5% 9% 6% 6% 6% 7% 6%
England 6% 7% 7% 4% 4% 8% 7% 6% 6% 6% 5% 8% 2%
Yorkshire an
The Humbe 9% 4% 4% 8% 8% 4% 7% 4% 7% 4% 5% 7% 6%
4% 8% 9% 3% 5% 10% 10% 5% 5% 9% 15% 8% 10%
3% 2% 2% 3% 2% 1% 1% 3% 6% 6% 2% 3% 3%
2% 1% 1% 1% 1% 2% 2% 1% 4% 1% 1% 2% 0%
1% 1% 1% 1% 1% 1% 2% 3% 4% 1% :"1% 2% 0%
Demographics questions y%
Base: Snowdonia n=682; Pembrokeshire n=401; Mid Wales n=374; Llandudno and Colwyn Bay n=322; The Isle of = " _ BDRC-
Anglesey n=294; Ceredigion n=292; Swansea Bay.. n=200; Cardiff n=157; North East Wales n=146; Carmarthenshire Welsh Governent

n=146: Wve Vallev n=95: The Vallevs of South Wales n=93: Glamoraan Heritaoe Coast n=63
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Overall rating of experience by Wales destination

A Ratings of the Wales visit experience were highest for trip-takers who visited Pembrokeshire (65% rating it as excellent), North

East Wales (64%) and Cardiff (63%). A range of
AAl t hough 6Wye Valley/ Vale of Uskod and 6Gl amorgan
these destinations as at | east 06goodod.

Figure 44. Rating of experience staying in Wales, Percentage, by Wales destinations visited

m Excellent (9-
10/10)
65 64 63 62 62 62 62 61 58 55 52
Good (7-8/10)

38 40
m Poor (1-6/10) 30 32 29 33 31 31 33 34 36
=) - [ 8 | s N o= o= [ 6| [ 8 | [ 9 |
Pembrokeshire North East Cardiff Mid Wales and The Isle of Swansea Bay, Snowdonia Llandudno & Ceredigion T  Carmarthenshire The Valleys of
Wales the Brecon Anglesey Mumbles, Mountains & Colwyn Bay  Cardigan Bay & South Wales
Beacons Gower, Afan & Coast The Cambrian
the Vale of Neath Mountains

Al4.Now going back to your overnight trip in Wales in <INSERT MONTH>, how would you rate your experience
overall?

=
Base: Snowdonia n=682; Pembrokeshire n=401; Mid Wales n=374; Llandudno and Colwyn Bay n=322; The Isle of y%éié
Anglesey n=294; Ceredigion n=292; Swansea Bay.. n=200; Cardiff n=157; North East Wales n=146; Carmarthenshire e G
n=146; Wye Valley n=95; The Valleys of South Wales n=93; Glamorgan Heritage Coast n=63 Welsh Government

Note: Ratinas are based on the overall exnerience with destination ratinas inferred bv the destinations visited.

ot her des
Heri tage

EN

Glamorgan ~ Wye Valley and
Heritage Coast Vale of Usk

@ BDRC:-



Satisfaction scores with elements of Wales trip by Wales destination

A Positively, all destinations within Wales achieved an average satisfaction score of at least 9 out of 10 for the natural
environment. Across other measures, no destination was scored lower than 8 out of 10.

Table 6. Satisfaction with different elements of the Wales visit experience, Average out of 10, by Wales destination, Highest scores underlined, Ranked in
order of overall ratings
Swansea Bay

GonvueTb,L?; P Cardiff North East Carmarthenshi Wye Valley an' The Valleys o HSrli?;angca:)r;s
; Wales e Vale of Usk  South Wales g

the Vale of & Countryside
Neath

Ceredigiorg
Llandudno &  The Isle of Cardigan Bay .

Snowdonia Mid Wales anc
Mountains & Pembrokeshire the Brecon

Coast RS Colwyn Bay = Anglesey  The Cambriar

Mountains

Quality of the

natural 9.3 9.4 9.2 9.2 9.2 9.3 9.2 9.1 9.2 9.1 9.1 9.1 9.1
environment

S 9.0 9.1 8.8 9.0 9.0 8.9 9.0 9.1 8.8 8.9 8.8 8.9 9.2
Sl 8.9 9.1 8.9 8.9 9 8.9 8.9 9.1 8.9 9.0 8.8 8.7 9.2
el 8.9 8.9 NA 8.9 8.9 8.8 8.8 8.8 8.5 8.8 | Basesizeston | Basesizestoo | Base sizes oo
vourecenvod MIEES 9.0 8.7 8.7 8.8 8.9 9.0 9.0 8.9 8.6 8.8 8.8
. R 8.8 8.8 8.7 8.7 8.8 8.8 8.6 8.8 8.5 8.9 8.6 9.0
Sl 8.7 8.8 8.8 8.7 8.7 8.7 8.7 8.8 8.8 8.6 8.5 8.8 8.8
oy T 8.5 8.5 8.4 8.4 8.4 8.5 8.5 8.5 8.3 8.3 8.4 8.5

n=682; Pembrokeshire n=401; Mid Wales n=374; Llandudno and Colwyn Bay n=322; The Isle of Anglesey n=294; Ceredigion

n=292; Swansea Bay.. n=200; Cardiff n=157; North East Wales n=146; Carmarthenshire n=146; Wye Valley n=95; The Valleys of Lywodraeth Cymru
South Wales n=93; Glamorgan Heritage Coast n=63 Wetsh overnment
Note: Ratinas are based on the overall exnerience with destination ratinas inferred bv the destinations visited

A15.How satisfied or dissatisfied were you with the following aspects of your trip in Wales in <INSERT MONTH>? Base: Snowdonia f‘;% @
= BDRC-



Satisfaction scores with elements of Wales trip by Wales destination

A There is limited variation in scores across other areas by destination. However, Cardiff stands out as the destination to receive
the highest score for o6the availability of wvisitor attrac

Table 7. Satisfaction with different elements of the Wales visit experience, Average out of 10, by Wales destination, Highest scores underlined,
Ranked in order of overall ratings

Swansea Bay
Mumbles,

Ceredigiorg

Snowdonia Mid Wales anc Glamorgan

: : Llandudno &  The Isle of Cardigan Bay . North East CarmarthenshiWye Valley an' The Valleys o ;

Mo%n;:;nts e S th;eg(r;%(;n Colwyn Bay Anglesey T&eogrirgizzar G?r\]’é e\r/,a,lbgag} : Gl Wales e Vale of Usk South Wales ge(rll(t)i%?ry(/:s?gz
il 8.5 8.5 8.5 8.5 8.5 8.4 8.2 8.2 8.4 8.3 8.0 7.9 8.2
Policing of
covinLe 8.5 8.4 8.6 8.5 8.5 8.5 8.6 8.2 8.3 8.1 8.3 8.2 8.5
protocols
gg:gl;/)et 8.3 8_6 7.9 8.3 8.3 8.2 8.3 Bases rsniZ(I-zls too Bases rsniztlals too 8.3 Bases i;ﬁs too BaseS ;i;ﬁs too BaseS rsr:;ﬁs too
The numoct O JE-W) 8.1 8.3 8.1 8.2 8.2 8.3 8.2 8.3 7.9 8.3 8.2 8.3
Adherence to
S 8.1 8.1 8.1 8.1 8.1 8.1 8.2 8.0 8.2 8.0 7.9 8.1 8.1
the public
Sl 8.0 8.1 7.9 7.9 7.9 7.9 7.7 8.0 8.1 7.7 7.8 7.7 | Basesizestoe
The availabilit
of visitor 8.0 8.2 8.0 8.1 7.9 7.8 8.1 8.4 7.9 7.6 7.7 8.0 8.0
attractions
The behaviout
of other 8.0 8.0 8.0 7.9 8.1 8.1 8.2 8.1 8.1 7.8 7.8 7.8 7.9
tourists

n=682; Pembrokeshire n=401; Mid Wales n=374; Llandudno and Colwyn Bay n=322; The Isle of Anglesey n=294; Ceredigion

n=292; Swansea Bay.. n=200; Cardiff n=157; North East Wales n=146; Carmarthenshire n=146; Wye Valley n=95; The Valleys of wocraeth Gy
South Wales n=93; Glamorgan Heritage Coast n=63 Welsh Government
Note: Ratings are based on the overall experience with destination ratings inferred by the destinations visited.

A15.How satisfied or dissatisfied were you with the following aspects of your trip in Wales in <INSERT MONTH>? Base: Snowdonia %7‘(%
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Satisfaction scores with elements of Wales trip by Wales destination

ACardiff also received the highest scores for 6éshoppi mgaltpp
and availability of public transport.

Table 8. Satisfaction with different elements of the Wales visit experience, Average out of 10, by Wales destination, Highest scores underlined,
Ranked in order of overall ratings

Swansea Bay

Snowdonia Mid Wales anc Cer_edigiorr; Mumbles, | _ Glamorgan
Mountains & Pembrokeshire the B Llandudno &  The Isle of Cardigan Bay G Afan & Cardiff North East CarmarthenshiWye Valley an The Valleys o Herit Coas
Olé:n ans S & brecon Colwyn Bay Anglesey  The Cambriar S ardl Wales e Vale of Usk  South Wales o -ad€ £0as
oast Beacons Mountains thelz\IVaIE of & Countryside
eat
Accessibility ; _ _ ) : . :
for people 7 ) 8 7 ) 6 7 ) 9 7 ) 8 7 ) 8 7 ) 8 Basesfr:ielzls too Basesrs];Z?Is too Basesrs];za‘?ls too Basesi:z:"s too BaseS :inleis too BaseS ;l;ﬁs too BaseS :nlgﬁs too
with disability
opportemitios TIRAS 8.2 8.0 8.4 8.0 7.9 8.0 8.8 8.2 7.9 7.8 8.0 8.2
The availabilit
of places to 7.8 8.0 8.0 8.3 7.9 7.9 8.1 8.6 8.0 7.8 7.9 7.9 7.9
eat and drink
vl 7.7 7.7 7.5 7.5 7.5 7.4 7.4 7.6 7.7 7.2 7.0 7.4 7.8
The quality of i
public 7.5 7.7 7.0 7.9 6.9 7.0 7.8 7.9 Base sizis 100 7.3 6.3 6.8 7.9
transport
Ridewbaly 7.2 7.0 6.9 7.1 6.8 6.9 6.9 7.0 7.1 6.4 6.7 6.9 6.8
The availabilit
of public 7.2 7.1 6.9 7.1 6.6 7.1 7.0 6.9 6.6 6.5 6.5 6.9 7.2
toilets
The availabilit :
of public 7.1 7.3 6.3 7.6 6.5 6.5 7.5 7.9 | Basesmsto ] g4 5.5 7.0 7.8
transport

n=682; Pembrokeshire n=401; Mid Wales n=374; Llandudno and Colwyn Bay n=322; The Isle of Anglesey n=294,; Ceredigion

n=292; Swansea Bay.. n=200; Cardiff n=157; North East Wales n=146; Carmarthenshire n=146; Wye Valley n=95; The Valleys of Crwodraeth Gy
South Wales n=93; Glamorgan Heritage Coast n=63 Welsh Government
Note: Ratings are based on the overall experience with destination ratings inferred by the destinations visited.

A15.How satisfied or dissatisfied were you with the following aspects of your trip in Wales in <INSERT MONTH>? Base: Snowdonia %7‘(%
L BDRC:-



Reasons for not
taking trips to Wales
In 2021
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Destination consideration amongst non-Wales visitors

A Of the enquirers that did not visit Wales in 2021, over half (53%) were considering going there. 1 in 4 (24%) were considering
Wales but decided to visit somewhere else in the British Isles instead. A further 3 in 10 (28%) were considering Wales but did 1t
go anywhere at all. The West Country was the number one alternative destination (at 31%) with Scotland (25%) and Yorkshire
(24%) close behind.

Altdés worth noting that in 2021, the proportion that did
Figure 45. Wales visiting intentions by non- Figure 46. Destination of those that went elsewhere in the
Wales visitors, Percentage, non-Wales British Isles, Percentage, non-Wales visitors
visitors

Was considering Wales -
didn't go anywhere

28

m Was considering Wales -
went elsewhere in the
British Isles instead

Was considering Wales -
went abroad instead

m \Was not considering

31
25 24
19
16 13
E = .

Wales at all
West Scotland  Yorkshire The South The Lake Cotswolds/ London Ireland The Isle of Man
Country Coast of District Central Channel
England England Islands

Vi

. . . — L BDRC:
B1.You indicated that you did not go to Wales during 2021. Were you considering a trip in Wales in 2021 at any stage? Liywodracth. Gy

Base: All non-Wales visitors n=2,258; All that went elsewhere in British Isles n=870



Reasons for not visiting Wales in 2021

AOver half (51%) of enquire
s

t hat di dnot Visit Wal e s [fabthat
timed, with 2 in 5 (38%) r

r s
tating 6gov nment restrictiodons

that they Ohad concer-h896about catchi ng COVI D
A More than 1 in 5 (22%) of non-visitors to Wales were worried about the welcome they would receive due to COVID.




