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Public attitudes to and awareness of minimum 
pricing for alcohol in Wales 2018 - 2022 

Executive Summary  
 

1. Research aims and methodology 

1.1 The Public Health (Minimum Price for Alcohol) (Wales) Act 2018 was implemented on the 2nd March 

2020 and introduced a minimum price, below which alcohol cannot be supplied by alcohol retailers, 

from qualifying premises in Wales. The objective of the introduction of a minimum price for alcohol is 

to help tackle alcohol related harm through reducing alcohol consumption in harmful and hazardous 

drinkers.  

1.2 This report provides findings from responses to questions in the Wales Omnibus Survey conducted 

by Beaufort Research Ltd between 2018 and 2022 related to attitudes and behaviours around 

alcohol consumption and to perceptions of the introduction of a minimum price for alcohol. As part of 

the development of the Public Health (Minimum Price for Alcohol) Wales Act 2018 the Welsh 

Government commissioned questions in the 2014 wave of the Wales Omnibus Survey to better 

understand public attitudes to alcohol and minimum pricing which were reported in 20141. To inform 

ongoing evidence needs around the implementation of the Act the Welsh Government 

commissioned further questions in the September 2018 and March 2020 waves of the survey to 

understand attitudes to alcohol and awareness of the plans and eventual introduction of a minimum 

price for alcohol. In addition, further rounds of questions were commissioned in five waves of the 

omnibus survey between June 2020 and June 2022 to look at drinking behaviours during the 

COVID-19 pandemic.   

1.3 The surveys included questions relating to drinking behaviours such as frequency of drinking 

alcohol, number of units consumed on a typical day drinking and the frequency of binge drinking. 

The responses to these questions allowed the categorisation of risk associated with an individual’s 

alcohol consumption using the World Health Organisations Alcohol Use Disorder Identification Test – 

Consumption (AUDIT-C)2. The 2018 and March 2020 surveys also included questions relating to 

awareness and perceptions of the plans, and eventual introduction of minimum pricing for alcohol in 

Wales.  

 

1 Public attitudes to minimum unit pricing of alcohol (llyw.cymru) 

2 Alcohol use disorders identification test for consumption (AUDIT C) (publishing.service.gov.uk) 
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1.4 The surveys undertaken in 2018 and March 2020 achieved samples of 1015 and 713 interviews 

respectively and were undertaken via face-to-face methods. Given constraints on fieldwork as a 

result of the COVID-19 pandemic, surveys between June 2020 and June 2022 used an online panel 

exchange platform, all achieved sample sizes of at least 1000 respondents. All surveys were 

weighted to be representative of the population resident in Wales aged 16 and over.  

2. Key findings 

Drinking Behaviour  

2.1 Data from the survey shows evidence of changes in drinking behaviour, with a reduction in non-

drinkers from 26 per cent in 2014 to 10 per cent in 2022, while the proportion drinking at least 2-3 

times per week has increased from 28 per cent to 38 per cent in the same duration.  

2.2 With regards to the number of units consumed on a typical day of drinking, the proportion of drinkers 

drinking 1-2 units on a typical day has increased from 29 per cent in 2014 to 37 per cent in 2022 

while the proportion drinking 10 or more units has decreased from 20 per cent to 13 per cent.  

2.3 When considering the frequency of reported binge drinking, the proportions of drinkers reporting 

binge drinking ‘less than monthly’ and ‘at least weekly’ have remained relatively stable over time, 

however the proportion reporting never binge drinking has decreased from around one third of 

respondents in 2014 to a little over a quarter in 2022.  

2.4 Using the responses to the questions relating to frequency of drinking alcohol, the number of units 

consumed on a typical day drinking and reported binge drinking it was possible to determine levels 

of risk associated with drinking behaviour. From 2014 to 2022 the proportion identified as being at 

increasing or higher risk has increased from 38 per cent to 45 per cent of respondents. Men 

remained more likely to be identified as being increasing or higher risk drinkers.  

 

Awareness of Minimum Pricing for Alcohol  

2.5 From 2014 to 2020 there has been an increased awareness of measures to introduce minimum 

pricing for alcohol.  

2.6 Those identified as being increasing or higher risk drinkers were more likely to be aware of the 

introduction of minimum pricing which is somewhat expected given they are more likely to be 

affected by its introduction. Those aged 16-34 are less likely to be aware of the introduction of 

minimum pricing for alcohol when compared to other groups. 

 

Support for Minimum Pricing for alcohol  

2.7 Consistently from 2014 to 2020 the surveys have found that a greater proportion of respondents 

were in favour of the introduction of a minimum price for alcohol, with evidence that there has been 

an overall increase in support, and a decrease in opposition, since 2014.  

2.8 The most frequently given reasons for being in favour of minimum pricing for alcohol were ‘to stop 

people drinking so much, stop binge drinking, drunkenness in general’ and to ‘encourage people to 

drink less’. Conversely the most frequently stated reason for being against the policy were that it 

won’t stop people drinking and that it would make drinking too expensive.  

2.9 Opposition to the introduction of a minimum price for alcohol was highest amongst those identified 

as being ‘increasing or higher risk’ drinkers.  

2.10 It is possible that the growing level of support for minimum pricing may be due to the growing 

awareness of the proposals, addressing prior misconceptions about what the introduction of a 

minimum price for alcohol would entail.  
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Perceptions of the effects of Minimum Pricing for alcohol 

2.11 Perceptions about the impact of minimum pricing in reducing crime have remained relatively 

consistent between 2014 and 2020 with a greater proportion of respondents disagreeing with the 

statement ‘raising the price of cheaper alcohol products in these stores would help reduce crime in 

this country’ 

2.12 Similarly, in relation to the statement ‘raising the price of cheaper alcohol products in these stores 

would reduce ill health in this country’ levels of agreement have remained similar between 2014 and 

2020, however levels of disagreement with this statement have decreased from 38 per cent in 2014 

to 32 per cent in 2020.  

2.13 In terms of statements that minimum pricing for alcohol would make no difference to the amount 

people drink and that governments should not interfere with peoples drinking, levels of agreement 

with both of these statements have decreased over time.  

2.14 Those drinkers identified as being at increasing or higher risk were more likely to disagree with the 

statements that minimum pricing would reduce crime and problems of ill health and were more likely 

to agree that it would make no difference to the amount people drink and that governments should 

not interfere.  

3. Conclusions 

3.1 In light of analysis of the data collected from these surveys there is evidence that there have been 

changes in reported drinking behaviours over time, similarly there is evidence of growing awareness 

and support for minimum for pricing for alcohol over time.  

3.2 That being said there are some notable caveats needed when interpreting this data, particularly data 

relating to drinking behaviours and comparisons of data collected during the COVID-19 pandemic 

where peoples behaviours were likely to change given the introduction of restrictions and limits on 

socialising.  

Report Authors: Tom Cartwright  
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