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Business priorities 

Survey overview 

The 2024 survey had 808 respondents, an increase from 639 in 2023, reflecting higher participation 

and stronger engagement in the research. The Screen sector had the largest increase in 

participation, while Music and Publishing sectors had slightly lower representation than in previous 

years. 

Most respondents are business owners (42%), with 26% self-employed, 19% employees and 13% 

freelancers. Welsh language ability remains mixed as per previous years, with 15% fluent in Welsh 

(3% percentage points lower than 2023), 8% able to speak a fair amount and 20% having limited 

proficiency. Regionally, most responses came from South East Wales (58%), followed by South 

West Wales (17%), North Wales (16%), and Mid Wales (9%). 

Turnover and financial performance 

Business turnover trends remain largely unchanged from 2023, with 27% of businesses reporting 

increased turnover, 30% experiencing a decline and 43% seeing no change when compared to last 

financial year. Increasing costs and availability of work remain key concerns, particularly for the 

Music and Screen sectors, while the Publishing and Digital sectors reported greater financial 

stability. 

Confidence in business outlook 

Business confidence about profitability is mixed. While 42% of businesses feel confident or very 

confident, 23% express concerns about financial sustainability, a slight increase in uncertainty from 

2023. Confidence varies by sector, with Digital businesses the most confident, and Publishing and 

Music sectors reporting lower confidence levels. 

Freelancers continue to face insecurity, with 63% considering leaving the profession due to job 

uncertainty, competition and funding constraints. This highlights the ongoing challenges in securing 

sustainable work within the freelance economy. 

Skills and recruitment 

23% of businesses report a skills gap, particularly in sector-specific (37%) and technology skills 

(27%). Recruitment challenges persist, with 16% of businesses struggling to fill key roles, especially 

in creative and technical fields. The demand for niche skills is a recurring issue, reflecting workforce 

challenges across multiple sectors. 

Freelancers report employment difficulties, with 69% struggling to find work, an increase from 2023. 

These challenges are most prominent in the Screen and Digital sectors. 

Funding support and Creative Wales support 

Awareness of Creative Wales has increased to 67% in 2024 (up by 6 percentage points from 2023) 

with 19% of respondents rating communication as highly effective. While businesses accessing 
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Creative Wales/ Welsh Government grants remained similar to 2023 figures (9%, up from 8%), the 

majority (76%) did not receive financial support, also consistent with previous years. 
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Background and methodology 

What is the Creative Wales Industry Survey? 

The Creative Wales Industry Survey is an annual study that explores trends, challenges and 

opportunities within the Welsh creative industries. Now in its third year, the 2024 survey includes 

businesses, freelancers and employees from Creative Wales' priority sectors: Music, Screen, 

Digital, and Publishing. The findings provide a comprehensive overview of the sector’s evolving 

landscape, informing policy decisions that support industry growth. 

Survey objectives 

• To understand sector-wide trends in business performance, employment and workforce 

development 

• To assess challenges related to funding, recruitment and skill gaps within the industry 

• To evaluate awareness and perceptions of Creative Wales and its support initiatives 

• To gather feedback on how Creative Wales can better serve the creative sectors in Wales 

How was the survey conducted? 

The survey was commissioned by Creative Wales and conducted by Strategic Research and Insight 

(SRI), an independent research agency based in Cardiff. Multiple methods were used to maximise 

response rates and ensure comprehensive coverage of industry perspectives. To improve response 

rates and engagement of key stakeholders, two survey methods were used: 

• Telephone survey, targeting businesses in the creative industries in Wales 

• Online survey, targeting businesses and freelancers in the creative industries in Wales, 

distributed through various channels 

The telephone survey used a business database obtained from an approved data broker. 

The database contained 2,235 businesses, with details including: 

• Business name 

• Address/ postcode 

• Telephone number 

• Companies registration number 

• Number of employees (where applicable) 

• Contact name, role/ position 

• Business activity 

• Standard Industrial Classification (SIC 2007) and description 
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The sampling approach includes a breakdown of businesses contacted by telephone in each sector 

and the total number of completed responses. 

Survey distribution 

The online survey was conducted alongside the telephone survey. A survey link was distributed via 

Creative Wales' contacts, and SRI directly approached sector-relevant individuals to further expand 

participation. The link was shared across multiple channels to encourage broad engagement across 

sectors. To ensure regional and sectoral representation, respondents were recruited through: 

• Creative Wales’ existing sector networks 

• Social media and email campaigns 

• Direct outreach to businesses and freelancers 

Sampling approach 

The sample covered the four regions in Wales – North, Mid, South West and South East. The target 

sample size was 500 interviews, but this was exceeded, with a total of 808 responses achieved via 

telephone interviews conducted by SRI,  and online survey completions throughout November 2024 

and January 2025. This represents a significant increase from the previous year, where 639 

responses were achieved. 

The survey consists of businesses and freelancers that represent the main sectors supported by 

Creative Wales, which make up the Creative Wales definition of the creative industries in Wales. 

 

Creative 
Wales 
Sector 

Creative industries 
approached via 

telephone1 

Total number of completed responses 

Telephone Online Total respondents 

Music 390 70 63 133 

Screen 599 122 157 279 

Digital 611 163 51 214 

Publishing 635 140 42 182 

Total 2,235 495 313 808 

 

 

 

  

 
1 Business data of creative industries in Wales, obtained from an approved data broker. 
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Survey topics 

Creative Wales supplied SRI with a range of topics covering areas such as: 

• Business profile 

• Employment 

• Business aspirations 

• Skills and recruitment 

• Awareness of Creative Wales 

• Welsh language  

The final questionnaire consisted of 46 questions. Closed question types were most commonly used 

to allow for quantitative analysis, but six questions were open-ended, allowing respondents the 

opportunity to offer deeper insights into the industry. 

What does this report cover? 

The aim of this report is to provide Creative Wales with a detailed understanding of the sector’s 

current position, to support with improving business growth, funding opportunities and skills 

development. This report covers: 

• Business priorities 

• Background and methodology 

• Main findings 

• Implications for Creative Wales 

 

Additionally, the following supporting information is provided: 

• Cross-tabulations for quantified feedback are provided separately by region, sector and 

type of business 

• Anonymised raw data in Excel format 

• Qualitative insights from open-ended responses to complement quantitative data 

Note on interpretation: 

The freelancer quotes in this section offer valuable insight into some of the challenges faced within 

the sector. However, they reflect the experiences of a relatively small group of respondents. While 

these perspectives are important, they should not be considered representative of all freelancers in 

the creative industries. Response rates and sector composition vary year to year, which may 

influence results and comparisons. 
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Understanding the percentages in this report 

All percentages and figures cited in this report are derived from the combined total of respondents 

across telephone and online surveys. The first section of the questionnaire was used to filter 

respondents and ensure only those eligible from the creative industries were included. The report 

primarily discusses findings from questions Q9 to Q27. 

It is important to be cautious when analysing smaller subgroups, as some questions received fewer 

responses due to survey routing. In such cases, the absolute number of responses is referenced 

instead of percentages to maintain data integrity. 

When comparing findings between 2023 and 2024, differences in sample sizes and sector 

representation should be considered. The 808 responses in 2024 represent a significant increase 

from 2023, which may influence direct year-on-year comparisons. 
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Business profile 

Sample distribution 

The research began with a screening question in both telephone and online surveys to ensure that 

only eligible respondents working within Creative Wales sectors were included. The 2024 survey 

had a broader distribution across sectors compared to previous years, improving representation and 

allowing for more robust insights into sector trends. 

The tables below illustrate the distribution of responses by sector and region: 

 

Sector Response 
Number 

employed2 

Music 133 16% 9,700 29% 

Screen 279 35% 6,000 18% 

Digital 214 26% 10,900 32% 

Publishing 182 23% 7,200 21% 

 

Region3 Response Number employed4 

North Wales 129 16% 329,900 23% 

Mid Wales 73 9% 93,300 6% 

South East Wales 470 58% 720,900 49% 

South West Wales 136 17% 321,100 22% 

 

 

 

 

Business characteristics 

In exploring the business characteristics, Cardiff remains the primary hub, with 28% of businesses 

surveyed based in the city. Additionally, 42% of total respondents are business owners or directors, 

indicating a strong entrepreneurial presence within the survey sample. The sector is well-

established, with 73% of businesses surveyed having traded for over a decade.  

Legal Structure: 

• 39% are private limited companies (LTDs) 

• 35% are sole proprietorships 

• 55% are micro-businesses with 1-9 employees  

 
2 Source:  Ad-hoc statistical requests: 24 October to 1 November 2024 | GOV.WALES 

3 Note: Regional employment figures represent total employment across all industries, as sector-specific data for the creative industries is not 

available at a regional level due to small sample sizes. 
4 Source:  Business, economy and labour market, Stats Wales 

https://www.gov.wales/ad-hoc-statistical-requests-24-october-1-november-2024
https://statswales.gov.wales/Catalogue/Business-Economy-and-Labour-Market/People-and-Work/Employment/Persons-Employed/employmentratesofpeopleagedover16-by-age-area
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Diverse profile 

The 2024 survey continues to highlight important aspects of diversity within the Welsh creative 

industries. Men represent 59% of respondents, women 40%, and non-binary individuals 1%. This 

aligns broadly with official 2023 statistics5, which indicate that males continue to make up a larger 

proportion of the creative sector workforce (approximately 65%) compared to females (35%). 

Ethnic diversity remains largely unchanged, with 92% identifying as White, compared to 95% in 

2023. The nationality breakdown also remains consistent, with 55% identifying as Welsh and 29% 

as British or Irish. These insights suggest there is still work to be done to improve representation 

across different demographic groups within the sector. 

 

  

 
5 Source: Ad-hoc statistical requests: 24 October to 1 November 2024 | GOV.WALES 

https://www.gov.wales/ad-hoc-statistical-requests-24-october-1-november-2024
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Employment 

Overview of the surveyed workforce 

The following analysis presents data on workforce composition as reported by business owners and 

directors. Offering insights into employment trends within the creative industries. 

The majority of businesses employed fewer than 10 people in all categories of staff. Most 

commonly, businesses worked with 1–4 full-time or part-time staff, freelancers and volunteers. 

Larger team sizes (20+) were rare, except in a small proportion of businesses using freelancers or 

volunteers. 

In 2024, the proportion of businesses employing 1-9 staff members remained the largest category 

across all employment types, consistent with 2023 figures. There was also an increase in 

businesses employing freelancers and volunteers compared to the previous year, indicating shifts in 

workforce structure. 

The percentage of apprentices and trainees remains similar which may reflect consistent employer 

demand for structured employment pathways. 
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Business aspirations 

 
 

The top 3 business aspirations by region are: 

North (129) Mid (73) South East (470) South West (136) 

Increasing profitability 
(53%) 

Increasing profitability 
(66%) 

Increasing profitability 
(54%) 

Increasing profitability 
(45%) 

Maintain current status/ 
keep going as is (25%) 

Improving marketing 
opportunities  (26%) 

Maintain current status/ 
keep going as is (26%) 

Maintain current status/ 
keep going as is (30%) 

Improving marketing 
opportunities  (24%) 

Maintain current status/ 
keep going as is (23%) 

Improving marketing 
opportunities  (25%) 

Improving marketing 
opportunities  (28%) 

 

The top 3 business aspirations by sector are: 

Music (133) Screen (279) Digital (214) Publishing (182) 

Increasing profitability 
(53%) 

Increasing profitability 
(53%) 

Increasing profitability 
(56%) 

Increasing profitability 
(51%) 

Improving marketing 
opportunities (32%) 

Networking (25%) 
Improving marketing 
opportunities (27%) 

Maintain current status/ 
keep going as it is (31%) 

Networking (26%) 
Maintain current status/ 

keep going as it is (25%) 
Maintain current status/ 

keep going as it is (25%) 
Improving marketing 
opportunities (25%) 

 

 

  

53%

26%

25%

20%

15%

15%

13%

8%

8%

7%

4%

1%

1%

1%

<1%

<1%

6%

Increasing profitability

Maintain current status / keep going as it is

Improving marketing opportunities and brand awareness

Networking

Offering a wider range of services

Being more sustainable

Growing the workforce

Implementing better wellbeing practices for the workforce/myself

Unsure / No particular priorities

Diversifying the workforce

Contracting as a business/ organisation

Recovery /survival

Seeking work

Scale back /wind down /reduce business

Seeking support /financial aide /funding

Specific new products /services in mind

Other

Q10 "What are your business priorities for the upcoming financial year? Select 
your top three answers only."

Base: 808 
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Top business priorities 

In 2024, increasing profitability (53%) and improving marketing opportunities (25%) remain the top 

priorities for businesses, aligning with previous years. Networking (20%) and sustainability (14%) 

are also key areas of focus. Growing the workforce (14%) has become a lower priority, declining 

from 21% in 2023. 

 

The top 3 business aspirations by Business Type are: 

Self-employed (209) Freelancer (100) Employee (157) Employer (342) 

Increasing profitability 
(46%) 

Increasing profitability 
(47%) 

Increasing profitability 
(46%) 

Increasing profitability 
(63%) 

Improving marketing 
opportunities  (29%) 

Maintain current status/ 
keep going as is (28%) 

Maintain current status/ 
keep going as is (27%) 

Improving marketing 
opportunities  (27%) 

Maintain current status/ 
keep going as is (29%) 

Improving marketing 
opportunities  (27%) 

Improving marketing 
opportunities  (23%) 

Maintain current status/ 
keep going as is (24%) 

 

 

 

Turnover trends and changes 

While profitability remains the primary focus, turnover trends in 2024 indicate relative stability: 

• 27% of businesses reported an increase in turnover, compared to 25% in 2023 

• 30% experienced a decrease, compared to 27% in 2023 

• 43% saw no change, compared to 48% in 2023 

 

  

27%

32%

26%

28%

23%

30%

26%

42%

20%

25%

43%

41%

32%

52%

52%

Total

Music

Screen

Digital

Publishing

Q10a "Compared to your last financial year, has your 
turnover increased or decreased?" by Sector

Increased Decreased No change/ stayed the same

Base: 808 
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Factors Influencing turnover change 

Businesses experiencing turnover fluctuations identified the following top three factors. 

Reasons for increased turnover: 

• Amount of business/ work available (45%) 

• Increased awareness of the business/my work (34%) 

• Amount of consumers or participation in the sector (16%) 

Reasons for decreased turnover: 

• Amount of business/ work available (54%) 

• Impacts from increasing cost of living (43%) 

• Amount of public funding available (28%) 

These findings highlight ongoing financial pressures, with businesses continuing to prioritise 

marketing, networking, and business development as key areas of focus. 

Among businesses reporting a turnover decrease, the distribution was: 

• 11% experienced a decline of 1-20% 

• 7% saw a decline of 21-40% 

• 4% reported a decline of 41-60% 

• 2% experienced a decline of 61-80% 

• 1% reported a decline of 81-100% 

• 4% were unsure 

For businesses that reported an increase in turnover: 

• 15% saw an increase of 1-20% 

• 5% experienced an increase of 21-40% 

• 2% reported an increase of 41-60% 

• Less than 1% saw an increase of 61-100% 

• 3% were unsure 

The primary factors contributing to increased turnover in 2024 remain similar to those in 2023, with 

the availability of business/ work (45%) being the leading factor, followed by increased awareness 

of services (34%) and amount of consumers or participation in the sector (16%). The impact of 

Covid-19 (7%) remains a factor but has declined in significance compared to previous years. 

The main contributors to turnover decline include decreased business/ work availability (54%), rising 

living costs (43%), and decreased public funding (28%). While the impact of Brexit (2%) and 
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changes in consumer behaviour (1%) remain low, challenges such as cost pressures and economic 

uncertainty continue to affect business performance. 

These findings highlight that while some businesses are seeing growth, financial challenges persist, 

particularly in securing consistent work and adapting to cost pressures. Future support initiatives 

could focus on helping businesses navigate financial instability, improving access to funding, and 

strengthening marketing and networking efforts to boost business visibility and resilience. 

 

2024 Differences by sector 

 
 

Confidence levels by sector 

Confidence levels in 2024 vary across sectors, with the Digital sector continuing to show the highest 

confidence in running a profitable business, while Music and Screen sectors report lower 

confidence. This pattern remains largely consistent with 2023, though differences across creative 

sectors exist. Compared to 2023, total confidence levels (4 or 5) remained stable overall (42% in 

both years). However, sector-specific shifts occurred: 

• The Digital sector saw a slight decline in those feeling very confident (30% in 2023) but 

remains the most confident sector 

• Fewer respondents in the Music sector rated their confidence as 2 (23% in 2023 vs. 14% 

in 2024), indicating a slight increase in confidence 

• Confidence in the Publishing sector has improved slightly, with fewer respondents rating 

their confidence as not at all confident (4% in 2024, down from 8% in 2023) 

21%

20%

16%

28%

21%

21%

17%

16%

25%

26%

35%

34%

36%

32%

37%

14%

14%

17%

12%

12%

9%

14%

15%

3%

4%

Total

Music

Screen

Digital

Publishing

Q11 "How confident are you about running your business 
profitably in the next financial year?" by Sector

5 – Very confident 4 3 – Somewhat confident 2 1 – Not at all confident

Base: 808 
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These findings suggest overall confidence has not declined significantly, but variations by sectors 

highlight differing levels of optimism across industries. 

Differences by business type 

 
 

Employer confidence still higher than freelancers 

In 2024, confidence levels vary by business type, with 27% of employers and business owners 

reporting feeling very confident in running a profitable business (26% in 2023). In contrast, 50% of 

freelancers report low confidence (scoring 1 or 2), reflecting ongoing concerns about financial 

security. 

Limited access to funding 

In 2024, 76% of respondents reported not receiving any funding support (80% in 2023). Creative 

Wales/ Welsh Government grants (9%) remain the most common source of funding, followed by 

Arts Council of Wales grants (7%). 

Funding access remains more limited for freelancers, with 70% of businesses and 9% of freelancers 

reporting that they received financial support. Given that most respondents were employers, it is 

expected that fewer freelancers than businesses received funding. However, many freelancers 

express difficulties in securing grants or investment, highlighting challenges this key part of the 

creative workforce face in accessing financial resources. 

  

21%

20%

7%

18%

27%

21%

19%

8%

23%

25%

35%

37%

34%

42%

30%

14%

12%

27%

14%

12%

9%

12%

24%

3%

6%

Total

Self-employed

Freelancer

Employee

Employer

Q11 "How confident are you about running your business 
profitably in the next financial year?" by Business Type

5 – Very confident 4 3 – Somewhat confident 2 1 – Not at all confident

Base: 808 
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Skills and recruitment 

Recruitment activity remains low 

In 2024, recruitment activity remains limited, with 64% of businesses reporting no recruitment in the 

past year, a figure consistent with 2023. Among those that did recruit, the most commonly used 

methods were: 

• Word of mouth (21%) 

• Online sources (15%) 

• Social media (14%) 

• Agencies (5%) 

• Freelance directories (3%) 

The use of word of mouth and online sources remains common, suggesting that these channels 

continue to play a key role in recruitment. However, reliance on these informal channels could be 

flagged as a potential barrier to diversity amongst the workforce, as it may limit the range of 

applicants reached. 

What recruitment difficulties have businesses been faced with? 

 

Q15a has been asked to businesses 

  

7%

8%

8%

6%

7%

93%

92%

92%

94%

93%

Total

Music

Screen

Digital

Publishing

Q15a "Have you experienced difficulties with 
staff retention in the last 12 months?" by Sector

Yes No

Base: 708 
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Recruitment challenges persist 

While recruitment levels remain low, 7% of businesses reported difficulties with staff retention, 

following a similar trend from 2023 (8%). These challenges appear across all sectors, with no single 

subsector significantly more affected. 

Shortage of candidates with niche skills, training and experience 

Businesses report difficulty filling specialised roles, citing a limited pool of qualified candidates and 

challenges in attracting experienced professionals. The competitive market makes it harder to 

secure skilled workers, particularly in niche fields. Some businesses also note that a lack of relevant 

training courses limits the development of necessary skills. 

“Looking for specialised skills, like trying to find a magical unicorn for want of better 
words.” 

Screen sector 

 
“The required level is high, hence, quite hard to find.” 

Screen sector 

“There isn't a huge number of people with these skill sets.” 

Screen sector 
 

Financial constraints 

Some businesses struggle to meet salary expectations due to financial limitations. Candidates often 

seek higher pay than businesses can afford, and a lack of funding restricts hiring options. In many 

cases, part-time roles are the only viable solution, but these are often less attractive to job seekers. 

“High expectation of the role in terms of pay and flexibility of working hours, neither of 
which we can meet.” 

Music sector 

 
“Part-time work is not as attractive, but it’s all we can afford.” 

Music sector 

 
“Lack of funding from Welsh Government.” 

Digital sector 
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Q15b has been asked to freelancers 

 

Freelancer job market challenges 

The proportion of freelancers reporting difficulties in finding work has increased significantly from 

31% in 2023 to 69% in 2024. While the methodology remained the same and the proportion of 

freelancers surveyed was consistent with 2023, the increase in those reporting difficulty may reflect 

changing market conditions or greater competition for freelance work in 2024. 

Freelancers in the Screen sector (55 respondents) and Digital sector (6 respondents) report the 

greatest difficulties in finding work. In contrast, freelancers in Music (5 respondents) and Publishing 

(3 respondents) appear less affected. However, due to low sample sizes in some sectors, these 

figures should be interpreted with caution as small changes could impact overall trends. 

Lack of work and income instability 

Many freelancers have considered leaving their profession due to inconsistent job opportunities, 

creating financial insecurity. Irregular work makes it difficult to maintain a stable income, while 

fluctuating demand, limited local opportunities, and unresponsive employers add to the challenge. 

This instability has led to frustration and uncertainty, particularly for those needing reliable income to 

cover essential expenses. 

“I need to pay the mortgage, so I need more stable work.” 

Screen sector 
 

“At the start of the year, things got very quiet for me, so I had to consider going back 
to a sector I worked in previously.” 

Screen sector 

69

5

55

6

3

31

5

11

9

6

Total

Music (10)

Screen (66)

Digital (15)

Publishing (9)

Q15b "Have you experienced difficulties finding jobs for 
certain roles?" by Sector

Yes No

Base: 100 
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“If I cannot get sustained freelance work, I cannot survive.” 

Screen sector 

Low pay 

Some freelancers report earning far below a liveable income, making it increasingly difficult to 

sustain a career. Many take on multiple jobs to compensate for low earnings yet still face financial 

stress. 

“I would like to not be constantly stressed about being homeless. I have been in the 
industry for over 12 years, yet I have not progressed professionally because I am in 
this part of Wales. I am not part of the 'in group' and so I am not hired as much. I 
have been pigeonholed into an area of work with limited opportunities, leaving me 
financially stressed. It would be nice to be able to live like an adult for five minutes 
and not have to ration food to one meal a day because I can’t afford anything more.” 

Screen sector 

 
“I cannot sustain a career in Wales and pay my bills.” 

Screen sector 

 
“I have only earned £5,000 in the last eight years in my profession. It’s not 
uncommon to earn so little in the acting industry. It’s almost impossible for 98% of us 
to make a living, so we often have two other jobs just to survive.” 

Screen sector 
 

Hard-to-fill roles in the Creative Industries 

Across the creative industries, 15% of all businesses report difficulty filling specific roles, similar to 

16% in 2023. The most difficult roles to fill by sector include: 

• Music: Sound engineers, bar staff, lighting engineers 

• Screen: Researchers, production assistants, editors 

• Digital: Designers, programmers, UX specialists 

• Publishing: Marketing professionals, designers, editors (including copy editors and 

proofreaders) 

These gaps are consistent with previous survey findings, with technical and managerial roles 

continuing to be difficult to recruit, particularly in specialist fields. 
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Factors contributing to recruitment challenges 

  

Q15c has been asked to freelancers experiencing recruitment difficulties 

 

 
Q16c has been asked to businesses experiencing recruitment difficulties 

 

28%

10%

9%

7%

7%

6%

6%

4%

4%

4%

3%

3%

4%

13%

Lack of work/ work not available

Labour in excess supply/ too much competition

Lack of productions

Lack of TV commissions

Discrimination/ Diversity issues

Nepotism/ Personal network hiring only

Lack of funding

Jobs/ roles not being advertised

Employers/ companies using fewer freelancers

Jobs not going to Welsh workers/ being outsourced

Skills gaps

Problems with networking

Don't know

Other

Freelancers: Q15c "Why do you think this is?"

42%

13%

7%

6%

6%

6%

4%

3%

3%

3%

8%

14%

Shortage of candidates with niche skills, training/ experience

Unable to meet salary expectations/ financial constraints

Issues with recruitment/ advertisement/ awareness

Geographical contraints and rural location challenges

Working hours are unattractive/ a barrier

Lack of funding/ Issues with obtaining funding

People are leaving the industry/ Staff have looked for alternative jobs

Lack of work and opportunities

Impact of Brexit/ Covid

Lack of relevant training courses available

Don't know

Other

Businesses: Q16c "Why do you think this is?"

Base: 69 

Base: 107 
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Businesses and freelancers – recruitment challenges and barriers 

Recruitment challenges remain an issue for some businesses and freelancers in the creative 

industries. Among businesses that reported challenges, the most significant barrier is a shortage of 

candidates with niche skills (42%), particularly in technical and creative roles. Financial constraints, 

including salary expectations (13%), were also cited as a challenge in recruiting and retaining staff. 

Additionally, 7% of businesses mention limited recruitment awareness or ineffective advertising, 

while 6% highlight geographical barriers. A smaller proportion (3%) noted a lack of relevant training 

courses, suggesting that while some businesses face challenges with training availability, it is not a 

widespread concern. 

Freelancers report overlapping but distinct challenges to businesses, with greater concerns about 

work availability and financial stability. Many face uncertainty in securing consistent work, with 

competition, fluctuating demand and limited funding opportunities contributing to instability. The 

reliance on network-based hiring may also limit access to opportunities, particularly for those 

without established industry connections. While businesses report struggles in finding skilled 

workers, freelancers indicate a lack of visibility and structured pathways into employment. 

“It's difficult to find a freelance database in Wales. It would be very valuable. Bristol 
have Bristol Creative Industries, and I go there, as do lots of people in Wales. People 
in my sector don't advertise themselves well when they're freelance. There's no 
online community that covers the whole of Wales for freelancers in digital services 
and art.” 

Digital sector 
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What skills gaps are businesses faced with? 

 

Q18c has been asked to those having a skills gap (both businesses and freelancers) 

 

Persistent skills gaps in the Creative Industries 

Sector-specific skill shortages remain a key challenge, with over a third of businesses identifying 

such gaps in their workforce. These shortages are particularly evident in technical and creative 

roles, where specialised expertise is in high demand. Comparisons to 2023 suggest that these gaps 

remain largely unchanged, indicating that existing training provisions may not fully align with 

industry needs. 

37%

27%

26%

25%

24%

23%

22%

18%

17%

17%

9%

8%

4%

6%

Sector specific knowledge/ technical skills gaps

Technology skills

Marketing & branding

Funding and financial skills

Creative and artistic skills

Welsh language

Digital marketing skills

People skills

Admin skills

Management skills

Qualifications

Strategic planning

Volunteer coordination

Other

Q18c "What skills gaps or challenges have you encountered? 
Please tick all that apply"

Base: 199 
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Q18c Results shown for freelancers only 

Freelancers face different challenges, with many highlighting a need for training in marketing and 

branding, financial management and technology skills. The lack of structured support for 

professional development continues to hinder career growth, making it difficult for freelancers to 

remain competitive in the industry. 

Despite these challenges, 35% of businesses provide structured training opportunities, meaning 

many employees rely on self-directed learning or external courses. Welsh language skills (23%) 

also remain an area of need, reflecting ongoing demand for Welsh speakers within the industry. The 

findings indicate that both businesses and freelancers require more targeted training opportunities 

to address skill shortages and career development needs. 

Access to training, job satisfaction and wellbeing 

Responses to newly introduced questions in 2024 reveal mixed experiences in accessing training, 

while job satisfaction and wellbeing levels are generally positive. 

• Access to training: Over a quarter (28%) find it difficult to access relevant training, 

compared to 22% who find it easy, with the majority (50%) neutral. 

• Job satisfaction: Nearly four in five respondents (78%) rate their job satisfaction as high 

(4 or 5), with very few (7%) reporting low satisfaction. 

39%

39%

36%

31%

31%

25%

22%

11%

11%

11%

11%

8%

6%

Funding and financial skills

Sector specific knowledge/ technical skills gaps

Welsh language

Marketing & branding

Technology skills

Creative and artistic skills

Digital marketing skills

Admin skills

People skills

Qualifications

Strategic planning

Management skills

Other

Freelancers Only: Q18c "What skills gaps or challenges have 
you encountered? Please tick all that apply"

Base: 37 



 

 
24 

 
 

 

• Work-related wellbeing: While wellbeing scores are mostly positive (64% rating 4 or 5), 

more respondents (16%) rate their wellbeing as low compared to their job satisfaction. 

These findings indicate that while satisfaction with work is high, challenges around training access 

and wellbeing persist for some. 
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Creative Wales 

Awareness of Creative Wales 

Awareness of Creative Wales has increased, with 67% of respondents stating they have heard of 

the internal agency. Among those aware, 81% know it is part of the Welsh Government. 

 

How can Creative Wales support the industry? 

 
 

 

  

51%

34%

30%

27%

13%

11%

9%

7%

1%

1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

16%

2%

Finance

Networking

Help with marketing/promotion/visibility

Business support and advice

Support with access to work-based training

Resources and infrastructure

Don't need support from Creative Wales/ Nothing they can help with

Provision of publicly funded FE/ HE courses

Grants/ funding/ loans

Encourage employing locally/ Welsh more. More local support

Diversity/ less discrimination/ workers rights

Training

More support/ access to support

Creative exchanges/ links outside of Wales/ help with EU

More communication/ better response time

Reduce rates/ costs

Support for smaller/ more mundane projects/ tasks

Help find skilled employees/ freelancers

Advertising jobs/ roles

Too South Wales focused/ support not even

Less focus on Welsh-only

No suggestion/ Other comments

Don't know / not sure

Other

Q23 "How can Creative Wales support you in the future? Please choose your top 3 
answers"

Base: 808 
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Types of support sought 

Financial support remains the most sought-after form of assistance, with over half of respondents 

(51%) prioritising funding as to how Creative Wales can support the sector. This aligns with 

feedback from previous years, where financial constraints have been highlighted as a challenge for 

creative businesses and freelancers. 

Other areas frequently cited include support with networking (34%) and business support (27%), 

particularly in financial planning, industry growth, and operational guidance. Marketing and visibility 

(30%) are also key priorities where more support should be directed, indicating a need for additional 

opportunities to promote creative work and increase sector awareness. 

Some respondents (16%) are unsure about how Creative Wales could support them in the future, 

while 9% state they do not require assistance, reflecting differences in awareness and engagement 

with Creative Wales' initiatives . 

Additional feedback and sector-specific priorities 

In addition to selecting funding as a top priority earlier in the survey (51%), 19% of respondents also 

mentioned increased access to grants, funding and loans in open-ended comments, reinforcing its 

continued importance. Other suggestions on how Creative Wales could better support the industry 

include: 

• More focus on hiring locally and supporting Welsh talent (8%) 

• Greater focus on diversity, worker rights, and reducing discrimination (6%) 

• Improved communication and response times (5%) 

• Stronger international connections and support with EU collaborations (5%) 

• Greater support for smaller-scale or less high-profile projects (3%) 

• Better promotion of job opportunities and industry roles (3%) 

• Reducing costs or financial barriers (3%) 

• More balanced support across Wales, beyond South Wales (3%) 

While financial support remains the most frequently cited need, responses suggest demand for 

greater accessibility, inclusion and targeted engagement across different parts of the creative 

industries. 

"Creating an online community that covers Wales-based creatives would be a great 
start." 
Digital sector 

"Job advertising for job roles within screen sector, especially to help freelancers get 
started." 
Screen sector 
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"Provide tax breaks to encourage more Welsh companies to take on junior creatives." 
Screen sector 

 

Differences by sector 

 

Q24 has been asked to those aware of Creative Wales 

Differences by region 

 

Q24 has been asked to those aware of Creative Wales 

  

5%

4%

5%

7%

3%

14%

16%

13%

18%

7%

34%

41%

36%

28%

31%

26%

22%

21%

29%

36%

21%

16%

24%

17%

24%

Total

Music

Screen

Digital

Publishing

Q24 "How well do you think Creative Wales communicates 
what it does and how it can help you?" by Sector

5 - Very well 4 3 2 1 - Not very well

5%

6%

6%

14%

10%

14%

15%

10%

34%

40%

32%

33%

35%

26%

28%

27%

26%

28%

21%

20%

25%

21%

22%

Total

North

Mid

South East

South West

Q24 "How well do you think Creative Wales communicates 
what it does and how it can help you?" by Region

5 - Very well 4 3 2 1 - Not very well

Base: 538 

Base: 538 
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Communication effectiveness 

While awareness of Creative Wales has increased, perceptions of how well the organisation 

communicates its role and services remain mixed. While 19% rate Creative Wales' communication 

as effective (4 or 5 out of 5), and 47% rate it as less effective (1 or 2), a large proportion – 34% – 

remain neutral, scoring it a 3. Some respondents noted response times and overall clarity in 

communication as areas where improvements could be made. 

Note: Scores from the Publishing sector may be influenced by the sector’s direct relationship with 

the Books Council of Wales, which delivers most support via funding from Creative Wales. As such, 

Creative Wales may be less commonly seen as the primary point of contact within this sector. 
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Other channels 

 

Q27a/ b has been asked to those in the screen sector 

 

Engagement with industry databases 

Businesses and freelancers in the screen sector engage with industry databases at different levels. 

Among freelancers, 43% of survey respondents are registered on the Wales Screen Freelance 

Crew Database, while 22% of businesses are listed on the Production Facility Database. 

Many businesses and freelancers are not currently registered on these databases. While these 

platforms are available as resources, the extent to which they are actively used within the industry is 

unclear. 

Preferred communication channels 

Email is the most preferred way to receive updates from Creative Wales (83%), while only 5% prefer 

telephone or post. Social media is a less common preference (15%) and 11% do not want to 

receive updates. 

 

 

 

  

22%

78%

Q27a "For screen businesses: 
Are you registered on the 

Production Facility Database?"

Yes No

43%

57%

Q27b "For freelancers: Are you 
registered on the Wales Screen 

Database?"

Yes No

Base: 208 Base: 98 
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Use of social media for business 

Facebook (56%) and Instagram (50%) are the most widely used social media platforms for 

business, while LinkedIn (32%) is a key platform for professional networking. X (formerly Twitter) 

(16%) and YouTube (11%) have lower levels of use. 

23% of respondents do not use social media for business, showing that while social media plays a 

role, it is not essential for everyone in the sector. Some respondents mentioned alternative 

platforms such as Discord, Reddit, and specialist forums, demonstrating the varied ways in which 

creative professionals engage online. 
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Welsh language capabilities 

Differences by sector 

 

 

 

Differences by region 

 

15%

15%

21%

8%

16%

8%

13%

6%

4%

10%

20%

23%

20%

21%

18%

34%

35%

35%

35%

29%

23%

14%

18%

33%

27%

Total

Music

Screen

Digital

Publishing

Q8 "Which of the following best describes your ability to speak 
Welsh?" by Sector

I'm fluent in Welsh I can speak a fair amount of Welsh I can only speak a little Welsh

I can say just a few words I can’t speak any Welsh

15%

26%

19%

15%

7%

8%

8%

11%

6%

11%

20%

19%

15%

20%

26%

34%

33%

37%

33%

34%

23%

15%

18%

26%

23%

Total

North

Mid

South East

South West

Q8 "Which of the following best describes your ability to speak 
Welsh?" by Region

I'm fluent in Welsh I can speak a fair amount of Welsh I can only speak a little Welsh

I can say just a few words I can’t speak any Welsh

Base: 808 

Base: 808 
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Welsh language proficiency 

Welsh language proficiency among respondents remains mixed, with fewer reporting fluency 

compared to previous years. 15% are fluent in Welsh, a slight decrease from 18% in 2023, while 8% 

can speak a fair amount. The largest proportion (34%) can say just a few words, while 23% have no 

Welsh language ability. 

Shifts in Welsh language use 

While 43% of respondents report some level of Welsh language ability, proficiency of respondents is 

generally lower than in previous years and the number of fluent Welsh speakers has declined 

slightly. 

Regional and sector differences 

Welsh language ability varies across regions and sectors within the creative industries: 

• Regional trends: 

o The North Wales region has the highest proportion of fluent Welsh speakers (34%) 

or those who can speak a fair amount. 

o South East Wales has the highest percentage of respondents with no Welsh 

proficiency (26%), whereas South West Wales had the fewest (7%) fluent Welsh 

speakers. 

• Sector analysis: 

o The Screen sector has the highest percentage of fluent Welsh speakers (21%). 

o The Digital sector has the lowest (8%) Welsh language ability levels, with a higher 

proportion of respondents reporting little to no proficiency (89%). 

These findings highlight challenges in maintaining Welsh language use, particularly in sectors and 

regions with lower proficiency. This could inform initiatives to support training, funding or promotion 

of Welsh-medium work. 
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Implications for Creative Wales 

Business stability and financial support 

The 2024 survey results highlight ongoing challenges and areas of opportunity within the Welsh 

creative industries. Compared to 2023, some trends remain consistent, while others indicate shifts 

in sector engagement, recruitment difficulties, financial pressures and freelancer challenges. 

Financial pressures continue to impact businesses, with similar levels of turnover decline reported 

as in 2023. While some businesses have experienced growth, cost pressures remain a significant 

factor affecting financial sustainability. The proportion of businesses that did not receive funding is 

similar to previous years, though not all businesses applied or were eligible. 

Businesses have identified marketing and visibility as a key area where they require more support, 

alongside financial assistance. These findings suggest that increasing access to funding and raising 

the profile of the sector through enhanced marketing and visibility efforts remain priorities. 

Recruitment and skills gaps 

Recruitment challenges persist, with businesses continuing to report difficulties in finding candidates 

with sector-specific and technology skills. These shortages have remained largely unchanged from 

2023. 

Freelancers continue to face greater employment difficulties than business owners, with a notable 

increase in those reporting struggles in securing work. The Screen and Digital sectors report the 

highest levels of difficulty in finding roles, reflecting sector-specific challenges. 

The findings indicate that businesses and freelancers experience different employment challenges. 

Businesses report difficulties in hiring for specialist skills, while freelancers cite issues with work 

availability and competition when looking for jobs. Expanding access to industry-specific training 

and improving recruitment pathways may help address these challenges. 

Awareness and communication 

Awareness of Creative Wales has increased. However, perceptions of communication effectiveness 

remain mixed. The most commonly preferred method of communication continues to be email, while 

engagement through social media is lower. 

Social media is a less common preference, indicating that alternative strategies may be necessary 

to improve engagement. More tailored communication efforts could help ensure that Creative 

Wales’ support is clearly communicated and accessible. 
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Freelancer challenges 

Freelancers face greater uncertainty in employment, with many considering leaving the profession 

due to challenges related to work availability, competition and funding constraints. 

The survey findings indicate key differences in the way freelancers and businesses engage with 

industry resources, with freelancers more likely to use industry-specific databases than businesses. 

Understanding how freelancers secure work and interact with industry platforms could inform more 

effective support strategies. 

Regional and sector engagement 

The Screen sector saw increased representation in 2024, while Music and Publishing saw slightly 

lower participation. These shifts reflect changes in sector engagement but do not necessarily 

indicate wider industry trends. 

Regional variations in responses reflect broader population and employment patterns, with South 

East Wales accounting for the largest proportion of responses and Mid Wales the lowest. As in 

previous years, engagement levels vary across regions, which may be influenced by sector 

distribution and industry activity. 

Sector outlook – 2023 compared to 2024 

The results from 2024 align with many of the key themes observed in 2023, particularly around skills 

shortages, financial pressures and stability of work for freelancers. The increase in awareness of 

Creative Wales suggests greater recognition of its role. 

Business confidence remains mixed, with cost pressures and access to funding continuing to be key 

concerns. While turnover trends are similar to the previous year, Screen and Music sectors report 

greater financial strain than others. 

Awareness of Creative Wales has improved, but communication effectiveness remains an area for 

development. Businesses and freelancers continue to highlight the need for clearer engagement 

and tailored support. Demand for financial assistance, marketing support, and business guidance 

remains high, indicating that core sector priorities have not significantly shifted. 

Final considerations 

The research reinforces the need for continued support in key areas such as financial assistance, 

recruitment strategies and skills development. While some improvements have been noted, the core 

challenges facing the industry remain largely unchanged. Moving forward, Creative Wales may 

benefit from focusing on more targeted sector engagement, enhanced regional communication 

efforts and freelancer-specific support to help strengthen the resilience of the Welsh creative 

industries.  
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Creative Wales Industry Survey questionnaire 

Creative Wales Industry Survey 2024 

 

About the business 

 

Q1 Which of the following subsectors is your business/ are you currently active in? 

 

 Music 

 Screen  

 Digital (including Animation, Games, Immersive, Createch) 

 Publishing  

 

Q2 In which local authority is your business/ are you based? 

 

Blaenau Gwent 

Bridgend 

Caerphilly 

Cardiff 

Carmarthenshire 

Ceredigion 

Cowny 

Denbighshire 

Flintshire 

Gwynedd 

Isle of Anglesey 

Merthyr Tydfil 

Monmouthshire 

Neath Port Talbot 

Newport 

Pembrokeshire 

Powys 

Rhondda Cynon Taf 

Swansea 

Torfaen 

Vale of Glamorgan 

Wrexham 

Outside of Wales 

 

Q3 Which of the following applies to you? 
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 I am self-employed 

 I am a freelancer 

 I am an employee of the company 

 I am an employer/ director/ owner of the company 

 

Q4 When did the business/ you start trading? 

 

 In the last 2 years 

 2-5 years ago 

 6-10 years ago 

 More than 10 years ago 

 

Q5 What is the legal structure of the business (e.g., sole proprietorship, partnership, 

corporation)? 

 

 Sole proprietorship/ trader 

 Private limited company, limited by shares (LTD) 

 Private company limited by guarantee 

 Partnership 

 Limited liability partnership 

 Charitable Incorporated Organisation 

 Other (please specify) 

 

Q6a We are interested in exploring the diversity of the creative workforce, so we’re 
interested to find out how diverse the sectors are in a bit more detail.  

 How would you describe yourself? 

  

 Man 

 Woman 

 Non-binary 

 Another 

 Prefer not to say 

 Please specify your ‘Another’ response 

 

Q6b What is your ethnicity? 

 

 White 

Asian, Asian Welsh or Asian British 

Black, Black Welsh, Black British, Caribbean or African 

Mixed or Multiple ethnic groups 

Other ethnic group 
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Prefer not to say 

 

 Is that…? 

 White Welsh, English, Scottish, Northern Irish or British 

 White Irish 

 Gypsy or Irish Traveller 

 Roma 

 Other White 

 Prefer not to say 

 Other (please specify) 

 

Is that…? 

Indian 

Bangladeshi 

Pakistani 

Chinese 

Any other Asian background 

Prefer not to say 

Other (please specify) 

 

Is that…? 

Caribbean 

African background 

Any other Black, Black British or Caribbean background  

Prefer not to say 

Other (please specify) 

 

Is that…? 

White and Black Caribbean 

White and Asian 

White and Black African 

Any other mixed or multiple background 

Prefer not to say 

Other (please specify) 

 

Is that…? 

Arab 

Any other ethnic group 

Prefer not to say 

Other (please specify) 

Q6c What is your nationality? 
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 Welsh 

 English 

 Scottish 

 Northern Irish  

 British or Irish 

 Other (please specify) 

 

Q6d What is the highest level of education you have you achieved? 

 

 No formal qualifications 

 Secondary School (up to age 16) 

 Further Education (e.g., A-levels, vocational qualifications) 

 Undergraduate degree (e.g., BA, BSc) 

 Postgraduate degree (e.g., MA, MSc, PhD) 

Professional Qualifications (certifications or credentials awarded by professional bodies or 

organisations) 

Prefer not to say 

 

Q6e Are you disabled? 

 

 Yes 

 No 

 Prefer not to say 

 

Welsh language 

 

Q7 Which of the following best describes your ability to speak Welsh? 

 

 I'm fluent in Welsh 

 I can speak a fair amount of Welsh 

 I can only speak a little Welsh 

 I can say just a few words 

 I can’t speak any Welsh 

 

Employment 

 

Q8 Do not ask freelancers/employees: In the last year, how many people did your 
business employ that are...? 
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 Full-time staff 

 Part-time staff 

 Freelancers 

 Apprentices 

 Trainees 

 Volunteers 

 

Turnover 

 

Q9 What are your business priorities for the upcoming financial year? Select your top three 

answers only 

 

 Increasing profitability 

 Growing the workforce 

 Diversifying the workforce 

 Implementing better wellbeing practices for the workforce/myself 

 Offering a wider range of services 

 Being more sustainable 

 Networking 

 Improving marketing opportunities and brand awareness 

 Contracting as a business/ organisation 

 Maintain current status / keep going as it is 

 Unsure / No particular priorities 

 Other (please specify) 

 

Q10a Compared to your last financial year, has your turnover increased or decreased? 

  

 Increased 

 Decreased 

 No change/ stayed the same 

  

Q10b If increased or decreased: Compared to your last financial year, by how much has this 
changed? 

 

 Less than 1% 

 1-20% 

 21-40% 

 41-60% 

 61-80% 

 81-100% 
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 More than 100% 

 Don’t know 

 

Q10c  If changed: What do you think contributed to this change? Please tick all that apply 

 

 Amount of business/ work available 

 Amount of public funding available 

 Ongoing impacts from the Covid-19 pandemic 

 Impacts from increasing cost of living 

 Amount of awareness of the business/ my work 

 Amount of consumers or participation in the sector I work 

 Other (please specify) 

 

Q11 Using a scale of 1 to 5, where 1 is not at all confident and 5 is very confident, how 
confident are you about running your business profitably in the next financial year? 

 

 1 – Not at all confident 

 2 

 3 – Somewhat confident  

 4 

 5 – Very confident 

 

Q12 What sources of funding did you receive in your last financial year? Please tick all that 
apply 

 

 Arts Council of Wales 

 Books Council of Wales 

 Business rates grants 

 Council grants 

 Creative Wales/ Welsh Government grants 

 National Lottery funding 

 Self employment grants 

 I did not receive any funding 

 Other (please specify) 

 

Skills and recruitment 

 

Q13 Do not ask freelancers: For businesses: In the last 12 months, where have you 
recruited and how? If they mention via a training scheme, ask which one. Please tick all that 
apply 
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 Freelance directory 

 Online sources 

 Through an agency 

 Through HE/ FE channels 

 Word of mouth 

 Via a training scheme (please specify) 

 Through social media 

 Not applicable/ have not recruited 

 Other (please specify) 

   

Q14 What roles did you recruit for? 

Please describe any roles you have hired or outsourced work for. If you are an employee 
involved in hiring, please state your involvement in hiring. 

 

Q15a Do not ask freelancers: For businesses: Have you experienced difficulties with staff 
retention in the last 12 months? 

 

 Yes 

 No 

 

 How many staff have left their roles? Please enter an approximate number where possible 

 

 For freelancers: Have you experienced difficulties finding jobs for certain roles? 

 

 Yes 

 No 

 

Q15b If yes: Why do you think this is? Please detail below fully  

If you are a freelancer or self-employed, please describe any challenges you have faced in 
finding work or hiring help 

 

Q16 Do not ask freelancers: For businesses: Have you faced challenges filling specific 
roles? 

 

 Yes 

 No 

 

Q17a Do not ask freelancers: Which roles have been challenging to fill? 
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Q17b Do not ask freelancers: Why do you think this is? Please detail below fully 

 

Q17c For freelancers: In the last 2 years, have you considered leaving your profession? 

 

 Yes 

 No 

 

 If yes: Why? Please detail below fully 

 

Q18a For businesses: Do you have any skills gaps in your workforce or foresee any in the 
next year? 

 

 Yes 

 No 

 

 For freelancers: Do you have specific professional development needs? 

  

Yes 

 No 

 

Q18b If yes: What skills gaps or challenges have you encountered? Please tick all that apply 

 

 Welsh language 

 Qualifications 

 Sector specific knowledge or technical skills gaps that are relevant to the sector 

 People skills 

Admin skills 

Management skills 

Technology skills 

Marketing & branding (website, social media) 

 Funding and financial skills 

 Creative and artistic skills 

 Volunteer coordination 

 Strategic planning 

 Digital marketing skills 

 Other (please specify) 

 Please specify sector specific knowledge/ skill gaps 

 

Q19 Do not ask freelancers/employees: For businesses: Do you provide training and skills 
development for your staff? 
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 Yes 

 No 

  

If yes: Who is the training provider? Please detail below fully 

  

Q20a Using a scale of 1-5, where 1 is very difficult and 5 is very easy, how easy is it to 
access relevant training and skills development opportunities (either independently or 
through work)? 

 

 1 – Very difficult 

 2 

 3 – Neither nor 

 4 

 5 – Very easy 

 

Q20b Using a scale of 1-5, where 1 is very low and 5 is very high, how would you rate your 
job satisfaction? 

 

 1 – Very low 

 2 

 3 – Neither nor 

 4 

 5 – Very high 

 

Q20c Using a scale of 1-5, where 1 is very low and 5 is very high, how would you rate your 
wellbeing in relation to work? 

 

 1 – Very low 

 2 

 3 – Neither nor 

 4 

 5 – Very high 

 

Creative Wales 

 

Q21 Have you heard of Creative Wales? 

 

 Yes 

 No 
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If no at Q21, read out: Creative Wales are a Welsh Government agency set up in 2020 
to support the creative industries in Wales. They harness the power of the creative 
sectors, drive growth in the economy and help build a prosperous future for Wales. 

 

Q22 Are you aware that Creative Wales is part of the Welsh Government? 

 

 Yes 

 No 

 

Q23 How can Creative Wales support you in the future? Please choose your top 3 answers 

 

 Finance 

 Networking 

 Business support and advice 

 Support with access to work-based training 

 Provision of publicly funded FE/ HE courses 

 Resources and infrastructure  

 Help with marketing/promotion/visibility 

 Don't need support from Creative Wales / Nothing they can help with 

 Don’t know/ not sure  

 Other (please specify)  

 

Q24 If yes at Q21: Using a scale of 1 to 5, where 1 is not very well and 5 is very well, how 
well do you think Creative Wales communicates what it does and how it can help you? 

 

 1 – Not very well 

 2 

 3  

 4 

 5 – Very well 

 

Other channels 

 

Q25 How would you prefer to receive news and information about what Creative Wales 
does and how it can support you? Please tick all that apply 

 

 Email 

 Telephone 

 Social media 

 Post 
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 Other (please specify) 

 Do not want news or information 

 

Q26 Which social media channels do you rely on for business purposes? Please select your 
5 most used channels 

 

 LinkedIn 

 Facebook 

 X (Previously Twitter) 

 Instagram 

 Pinterest 

 YouTube 

 TikTok 

 WhatsApp 

 Tumblr 

 Yelp 

 Snapchat 

 Mastodon 

 BlueSky 

 Threads 

 Other (please specify) 

Don’t rely on social media 

 

Q27a Do not ask freelancers: For businesses: Are you registered on the Production Facility 
Database? 

 Share link to register as a company on the Wales Screen Production Supplier database  

 

 Yes  

 No 

  

Q27b For freelancers: Are you registered on the Wales Screen Database? 

Share link to register on the Wales Screen Freelance Crew database (previous professional 
experience of working in Film/ TV is required) 

 

Yes 

No 
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Tables by region and sector 

Profiles by region 

 

 Region 

Employment status Total North Mid South East South West 

I am self-employed 209 (26%) 31 (24%) 18 (25%) 119 (25%) 41 (3%) 

I am a freelancer 100 (12%) 12 (9%) 5 (7%) 67 (14%) 16 (12%) 

Currently an employee of the company 157 (19%) 21 (16%) 14 (19%) 100 (21%) 22 (16%) 

An employer/ director/ owner 342 (42%) 65 (5%) 36 (49%) 184 (39%) 57 (42%) 

 

 Region 

Business started trading Total North Mid South East South West 

In the last 2 years 49 (6%) 12 (9%) - 29 (6%) 8 (6%) 

2-5 years ago 72 (9%) 16 (12%) 5 (7%) 43 (9%) 8 (6%) 

6-10 years ago 98 (12%) 14 (11%) 5 (7%) 64 (14%) 15 (11%) 

More than 10 years ago 589 (73%) 87 (67%) 63 (86%) 334 (71%) 105 (77%) 

 

 Region 

Legal status of the business Total North Mid South East South West 

Sole proprietorship/ trader 284 (35%) 38 (29%) 22 (3%) 159 (34%) 65 (48%) 

Private limited company, limited by 
shares (LTD%) 

316 (39%) 53 (41%) 22 (3%) 198 (42%) 43 (32%) 

Private company limited by guarantee 33 (4%) 6 (5%) 6 (8%) 20 (4%) 1 (1%) 

Partnership 39 (5%) 12 (9%) 8 (11%) 9 (2%) 10 (7%) 

Limited liability partnership 58 (7%) 12 (9%) 6 (8%) 34 (7%) 6 (4%) 

Charitable Incorporated Organisation 33 (4%) 6 (5%) 3 (4%) 19 (4%) 5 (4%) 

Other 45 (6%) 2 (2%) 6 (8%) 31 (7%) 6 (4%) 

 

 Region 

Ethnicity of respondent Total North Mid South East South West 

White 741 (92%) 127 (98%) 66 (9%) 422 (9%) 126 (93%) 

Asian / Asian British 10 (1%) - 2 (3%) 8 (2%) - 

Black / Black British 6 (1%) - 1 (1%) 5 (1%) - 

Mixed/ Multiple ethnic groups 20 (2%) - - 15 (3%) 5 (4%) 

Other 9 (1%) - - 8 (2%) 1 (1%) 

Refused 22 (3%) 2 (2%) 4 (5%) 12 (3%) 4 (3%) 
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Profiles by sector 

 

 Sector 

Employment status Total Music Screen Digital  Publishing 

I am self-employed 209 (26%) 53 (4%) 66 (24%) 51 (24%) 39 (21%) 

I am a freelancer 100 (12%) 10 (8%) 66 (24%) 15 (7%) 9 (5%) 

Currently an employee of the company 157 (19%) 19 (14%) 38 (14%) 50 (23%) 50 (27%) 

An employer/ director/ owner 342 (42%) 51 (38%) 109 (39%) 98 (46%) 84 (46%) 

 

 Sector 

Business started trading Total Music Screen Digital  Publishing 

In the last 2 years 49 (6%) 4 (3%) 23 (8%) 15 (7%) 7 (4%) 

2-5 years ago 72 (9%) 13 (1%) 27 (1%) 19 (9%) 13 (7%) 

6-10 years ago 98 (12%) 18 (14%) 37 (13%) 33 (15%) 10 (5%) 

More than 10 years ago 589 (73%) 98 (74%) 192 (69%) 147 (69%) 152 (84%) 

 

 Sector 

Legal status of the business Total Music Screen Digital  Publishing 

Sole proprietorship/ trader 284 (35%) 56 (42%) 117 (42%) 55 (26%) 56 (31%) 

Private limited company, limited by 
shares (LTD%) 

316 (39%) 33 (25%) 97 (35%) 119 (56%) 67 (37%) 

Private company limited by guarantee 33 (4%) 6 (5%) 12 (4%) 10 (5%) 5 (3%) 

Partnership 39 (5%) 7 (5%) 9 (3%) 8 (4%) 15 (8%) 

Limited liability partnership 58 (7%) 7 (5%) 18 (6%) 9 (4%) 24 (13%) 

Charitable Incorporated Organisation 33 (4%) 13 (1%) 9 (3%) 3 (1%) 8 (4%) 

Other 45 (6%) 11 (8%) 17 (6%) 10 (5%) 7 (4%) 

 

 Sector 

Ethnicity of respondent Total Music Screen Digital  Publishing 

White 741 (92%) 122 (92%) 249 (89%) 198 (93%) 172 (95%) 

Asian / Asian British 10 (1%) 1 (1%) 5 (2%) 2 (1%) 2 (1%) 

Black / Black British 6 (1%) - 4 (1%) 1 (%) 1 (1%) 

Mixed/ Multiple ethnic groups 20 (2%) 7 (5%) 8 (3%) 5 (2%) - 

Other 9 (1%) 2 (2%) 4 (1%) 2 (1%) 1 (1%) 

Refused 22 (3%) 1 (1%) 9 (3%) 6 (3%) 6 (3%) 
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