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1. Introduction and survey overview 

Overview of National Survey for Wales 

1.1 The National Survey for Wales involves around 10,000 people each year across the 

whole of Wales and is carried out by Verian (formerly Kantar Public) and Beaufort 

Research on behalf of Welsh Government (WG), Sport Wales, Natural Resources 

Wales and the Arts Council of Wales.   

1.2 The National Survey incorporates survey questions to gather evidence across a 

diverse range of policy areas, such as health and wellbeing, sports, the arts, culture, 

travel behaviour, attitudes to climate change and green behaviours (including 

recycling), material deprivation and use of food banks, and use of and satisfaction 

with social care services. 

1.3 As a result of the Covid pandemic, the National Survey has gone through 

considerable changes since 2020, moving from face-to-face to telephone. Going 

forward, the new survey design incorporates an interviewer led telephone survey 

(CATI) followed by an online self-completion (CAWI), alongside the alternative for an 

interviewer-led face-to-face survey (CAPI) including a self-completion section on a 

tablet (CASI). 

2023-24 pilot 

1.4 A quota-based pilot was run from the 7th to the 19th of September 2023, with the aim 

of identifying any major issues with the survey content or processes and to allow 

these to be rectified before the Field Test. Overall, the pilot delivered 32 completes 

who were all incentivised with a £20 voucher. Overall, there were 11 telephone 

surveys (CATI/ CAWI completes) and 21 face-to-face surveys (CAPI/ CASI 

completes). This is discussed in more detail in Section 2, below.  

2023-24 Field Test 

1.5 During 2023-24 there was a break in mainstage fieldwork for the National Survey, 

while arrangements were put in place to deliver the survey via the new agencies, with 
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a number of changes made to the survey design in parallel with this (e.g. the re-

introduction of in-home interviewing).   

1.6 To ensure that risks around design changes could be properly managed and the 

necessary mitigations put in place, a large-scale test of the approach (“Field Test”) 

was scheduled from October to December 2023, with the aim of achieving 2,000 

interviews.  

1.7 However, due to additional setup work, the Field Test was delayed and instead ran 

during December 2023 closing at the end of the first week of January 2024.  

1.8 The Field Test ultimately involved 219 participants, 166 interviewed by telephone and 

53 interviewed in person. Participants were offered a £15 shopping voucher as a 

thank-you for taking part in the survey. 

Structure of the report 

1.9 While this report provides a brief overview of the September pilot (Section 2) the 

majority of the report focuses on the Field Test. There is first a description of design 

and methodology, starting with a summary of the sampling (Section 3), before moving 

onto the questionnaire content and development (Section 4), fieldwork (Section 5), 

data processing and output (Section 6), before moving onto findings and 

recommendations (Section 7). Respondent materials used in the Field Test are 

included in the appendix (Section 8).  
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2. 2023-24 pilot 

2.1 A quota-based pilot was conducted in September 2023 with a target sample size of 

30, in a small number of local authorities (six). The purpose of the pilot was to test 

the survey content, the functionality of the different components of the survey and the 

broader processes associated with the survey in the field, prior to the start of the Field 

Test. The pilot was conducted as close as possible to standard fieldwork protocols in 

order to test the survey processes. Participants were incentivised with a £20 e-

voucher/ postal voucher upon completion of both the initial interview and self-

completion section of the survey.  

2.2 During the set-up of the questionnaire script, a number of modifications were made 

to both the beginning and latter stages of the script, including both self-completion 

sections (CAWI / CASI), so that fieldwork could be conducted over the telephone or 

in-home.  

2.3 Due to timeline constraints pilot fieldwork was conducted between 7th - 19th 

September 2023.   

2.4 Despite the compressed timeframe, the data indicated only limited issues with the 

script itself, with a small number of questions needing refinement to filters/ logic, 

including the entry format that interviewers used at WalkTime, ModActTime and 

VigActTime to clearly indicate hours and minutes, and in the Arts and Culture module 

to address minor filter disparities.  

2.5 Alongside this, the interviewer debrief sessions identified some minor additional 

improvements, for example, the script and interviewer instructions for the switch from 

telephone interview to the self-complete section were modified to improve the 

transition for the respondent.  

2.6 There were also key learnings related to the set-up and testing of the script between 

Verian and WG, which supported improvements to the sign-off process for future 

iterations of the script.  
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3. Sampling 

Sample design   

3.1 The National Survey is designed to be representative of all adults aged 16 years and 

older living in Wales. Therefore, random probability sampling was employed, with the 

probability of selection broadly proportionate to population size in each local authority 

(with over-sampling in Powys and the smaller local authorities). After much 

consideration on the two sampling frames, the Royal Mail Postcode Address File 

(PAF) approach was used which includes residential and other ‘deadwood’ properties 

in the sampling frame. 

Selection of addresses 

3.2 Verian created 419 geographically discrete fieldwork areas that collectively cover the 

whole country. Within each of the 22 local authorities, the Census count of 

households is approximately the same for each fieldwork area, but the average 

number of households per fieldwork area differs between local authorities (reflecting 

the different sampling fractions applied at the local authority level). 

Sample batching and allocation     

3.3 Verian systematically allocated the 419 fieldwork areas to the four quarters of the 

year and then evenly to each month of the quarter. For mainstage fieldwork each 

fieldwork area is issued in the same month each year and each month’s collection of 

fieldwork areas will be a randomly composed subset of the 419 areas.  

3.4 The Field Test sample issue was scheduled for October-December 2023 and to 

include 104 of the 419 fieldwork areas: 35 in each of October and November, and 34 

in December. However, the Field Test was significantly curtailed: all of the 35 October 

fieldwork areas were issued but only three of the November areas and none of the 

December fieldwork areas were issued. For evaluation purposes, only the October 

issue should be considered: 2,728 addresses spread between 35 fieldwork areas: an 
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average of 78 addresses per area1. Within each fieldwork area, sampled addresses 

were systematically allocated to a two-stage data collection design (telephone 

interviewing to start, followed by face-to-face interviewing) with 67% probability or a 

one-stage data collection design (telephone interviewing only) with 33% probability. 

In total, 1,827 addresses were allocated to the two-stage data collection while the 

remaining 901 were allocated to one-stage data collection. Verian interviewers were 

assigned to 26 of the 35 October fieldwork areas (2,049 addresses); the remaining 

nine were assigned to Beaufort interviewers (679 addresses). A system of 

probabilistic agency allocation was used initially. While there was a subsequent 

discussion about the potential reallocation of the two sets of fieldwork areas, both 

agencies agreed this was unnecessary for the assignments in question. 

Selection of individuals     

3.5 Households were initially sent an advance letter and encouraged to provide a 

telephone number and their name through a bespoke registration website to enable 

interviewers to contact them for an interview. Reminder letters were then sent out, 

where households had not provided their contact details. 

3.6 Alongside this, the sample was tele-matched to help increase the volume of numbers 

available to interviewers for the initial stages of fieldwork. Tele-matching is a 

commercial service that matches telephone numbers and residential addresses. 

Overall, just over a quarter of addresses (26.8%; 730) were tele-matched with at least 

one telephone number.    

3.7 Households allocated to the two-stage data collection design that did not provide a 

telephone number (or did not match with a tele-matched number) were visited by an 

interviewer with a view to completing the survey in-home. Although individuals could 

take part in the survey by telephone or in person, the selection process was consistent 

regardless of mode.  

 
1 Please note: the performance analysis in Chapter 5 is based on all serials issued (2,950 addresses 
overall) to be consistent with the final data deliverables. 
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3.8 The person selection process involved collecting the names of all household 

members aged 16+ from the initial contact. For households with two or more adults, 

the script randomly selected one person to take part. 

3.9 Whilst this was explained in the leaflet that accompanied the advance letter, the 

random probability selection meant that in a number of instances the person selected 

was not the person who initially provided their details via the online portal. While the 

person selected was usually happy to be interviewed, there were a small number of 

cases where the person who initially opted in was disappointed not to be selected to 

take part in the survey.   

4. Questionnaire content and development 

Overview of the questionnaire  

4.1 The Field Test questionnaire included 83 modules. Early modules introduced the 

survey, collected information on the household, performed the respondent selection 

and collected basic demographic information from the respondent about themselves 

and their household. Subsequent modules covered a wide range of topic areas: 

employment and education, finance, health and wellbeing, satisfaction with public 

services, participation in sports, arts and culture.  

4.2 Overall, the questionnaire can be split into two broad sections: the questions in the 

first main section (CATI/ CAPI), designed to be asked by the interviewer, followed by 

a second smaller self-completion section (CAWI/ CASI), which can also be completed 

with the help of an interviewer if needed.  

4.3 Whilst most modules did not vary by mode, a small number of modules contained 

tailored wording depending on mode and some were only relevant to certain modes. 

For example, the recontact modules and the modules introducing and closing the self-

completion (CAWI/ CASI) sections.  

Questionnaire content and development  

4.4 Alongside some adjustments and corrections to routing and wording, the Field Test 

questionnaire included a small number of content changes from the initial pilot.  
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4.5 For example, new variables were added to the primary and secondary school 

modules (PsWhich and SsWhich). These variables asked what school the 

respondent’s child attended or had attended most recently. A search function of 

schools in Wales was inserted into the script, which allowed interviewers to start to 

type in the name of the school which would narrow down the full list of schools as the 

interviewer typed, or they could manually input the name if this was not on the list. In 

the pilot, respondents were asked about travel to school only, whereas for the Field 

Test the question set was expanded to include, for example, what year group their 

child was in, and their level of satisfaction/dissatisfaction with the school. 

4.6 A similar search function was introduced to the long-term illness question (Disab-1-

6aE). A list of illnesses was available in the script, which an interviewer could search 

(refine) based on the respondent’s answer. Again, if illnesses were not included on 

the list, they could be added as a spontaneous response by the interviewer. Unlike 

the Field Test, all illnesses in the September 2023 pilot were entered as open text 

responses.  

4.7 A number of additional feedback questions were added to the end of the survey to 

better understand respondents’ experience of taking part in the survey; for example, 

how easy or difficult did they find the survey, their opinion on the length of the survey, 

and how easy or difficult did they find it to take part and complete survey.  

4.8 Two new modules were also added to the Field Test - Internet skills and Remote 

Working - while Accommodation Suitable for Needs was removed.  

Questionnaire programming and testing 

4.9 The survey was scripted in Forsta+ (previously Confirmit). Testing of individual 

variables could initially be conducted using a Forsta testing link, which enabled 

testers to ‘jump’ to the desired variable without having to work through the entire 

script. Once the scripting team had implemented a change, and this had been quality 

assured internally, the research team was able to test the script, before sharing this 

with WG for further validation checks. 

4.10 More thorough testing was conducted using the Forsta+ CATI and CAPI 

environments, where testers could work their way through the script from end-to-end. 
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This allowed for in-depth testing of scripting features such as routing and text-fills, 

which could vary by respondent. The research team ensured that they were 

replicating the full range of scenarios which could happen during fieldwork.  

4.11 Alongside this, an online registration portal website was also developed in Forsta+. 

The portal was used to collect the initial contact details from households who opted 

in, with contact information then being made available to the interviewers to schedule 

interviews and used to populate relevant fields in the sample table at the start of the 

script (telephone number and name). 

Welsh translation 

4.12 As respondents can take part in the National Survey for Wales in English or Welsh, a 

Welsh translation of the questionnaire was developed and shared by WG. Verian was 

responsible for the translation of the portal script (in partnership with Beaufort).  

4.13 In both cases, the translation was implemented in the form of an overlay, essentially 

copying over the Welsh script into the English script, with all other coding and 

programming features being identical. 

4.14 All household and respondent information materials were produced and distributed in 

English and Welsh.  

Interview timings 

4.15 Based on previous iterations of the survey it was estimated that the first section of the 

survey would take c.30 minutes to complete in CATI, with the follow-up online section 

expected to take up to 15 minutes. The in-home interview was expected to take 45 

minutes overall, with 30 minutes being interviewer administered and c.15 minutes 

assigned to the CASI section of the survey.  

4.16 Across the two modes this led to an overall expectation of an average interviewer-led 

section length of 37 minutes.   

4.17 Timestamps were included for all questions to allow for a granular understanding of 

the time taken for each question by mode.  
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4.18 Initial interviewer feedback indicated that the Field Test survey was running longer 

than the original estimate (notwithstanding the fact the interview times would improve 

as interviewers gained familiarity with the survey) and the initial timings data from the 

Field Test reinforced this concern. With this in mind, additional sub-sampling was 

introduced into the survey on the 18th December 2023 to help reduce the interview 

length for the remainder of the Field Test.   

4.19 However, the overall median length remained longer across both modes, in 

particular CATI, and this is discussed in more detail in Section 7.10. 

Sub-sampling fractions 

4.20 Sub-sampling applies to several modules, or groups of modules, in the questionnaire. 

This is an automatic process set up in the script which determines who is asked 

modules based on pre-defined rules. Some subsampling from the pilot version of the 

questionnaire was carried through to the Field Test. For example, the short and longer 

versions of the Warwick-Edinburgh Mental Well-Being Scale modules were each only 

asked of a random selection of 50% of respondents, so respondents would either be 

asked the short or long version of the questions.  

4.21 The new Internet Skills module was similarly sub-sampled at a random sample of 

50% of respondents, who had already answered that they personally used the 

internet in the previous module.  

4.22 For other modules, the original pilot sub-sampling logic was updated for the Field 

Test. For example, the pilot had a 99%: 1% ratio applied to the personal health 

subsample, where nearly all respondents were asked the Pregnant, BMI, Diet, 

Alcohol, Smoking and e-cigarette use, and Physical Activity modules. However, this 

was only asked of 50% of participants in the Field Test. Further, the pilot subsampling 

of the Satisfaction with health services, education system, and Welsh Government 

modules was removed, and these three modules were asked of all respondents in 

the Field Test.  

4.23 While most sub-sampling had been set up prior to the start of fieldwork, as noted 

above, some additional sub-sampling was introduced during fieldwork to counter 

concerns as to the overall length of the survey. 
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5. Fieldwork 

Recruitment of interviewers 

5.1 Recruitment started three months before the Field Test was scheduled to start. Both 

agencies were supplied with the points to cover from October to December. This 

information was overlaid with the number of Welsh interviewers already on the 

respective panels, matching the interviewers’ home postcodes to the sample point 

postcodes, whilst also taking into account existing workloads. This information 

highlighted existing (current) capacity and allowed the agencies to confirm where 

additional headcount was needed. Progress was monitored on a weekly basis, with 

additional support where progress was below the levels expected. 

Briefing of interviewers 

5.2 Briefings were split across a number of days, with each interviewer attending an 

introductory briefing on MS Teams, followed by an all-day face-to-face briefing. 

Subsequent to this, interviewers were asked to undertake a number of practice 

interviews before attending a final session (on MS Teams) to address any 

outstanding queries.  

5.3 Briefing locations for the face-to-face sessions were selected based on the 

assignments selected and interviewer location, with three briefings taking place in 

Cardiff and one briefing taking place in Wrexham, all during w/c 29th November.  

Supervision and quality control  

5.4 Traditionally, a minimum of 10% of all face-to-face (CAPI) interviews conducted are 

validated in accordance with industry standards.  For the National Survey, the back-

checking processes for face-to-face interviewers are applied for both telephone and 

face-to-face interviews. 

5.5 Validation is carried out by telephone by trained validators. Where possible, back-

checks are done within two weeks of the interview taking place. If it is not possible 

to contact the respondent by telephone, contact is attempted by post or in person. 

Back-checks include re-asking questions from different parts of the interview to 
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verify answers and asking questions on how the interviewer administered the 

survey to ensure procedures have been correctly followed. 

5.6 Should validation identify any performance issues, these are reviewed and 

addressed with the interviewer. The first step is to investigate the matter thoroughly 

and without prejudice, bearing in mind the severity of the issue. All decisions are 

reviewed by both the Quality Department and Interviewer Management, before 

being signed off by Senior Management. Additional training and support is offered if 

necessary and further monitoring of the interviewer’s work is carried out.  

Fieldwork dates, management, and procedures  

5.7 Fieldwork began on the 5th December and ran until 7th January (inclusive). The first 

few weeks focused primarily on the telephone (CATI) phase, with in-home 

interviewing starting w/c 18th December 2023.  

5.8 A diary management system was used to track agreed days, which was updated 

regularly by the Field Project Team, with any lost days due to sickness etc. re-

booked into the system.  

5.9 The Field Test allowed us to establish and refine the process for managing the 

sample as it was worked across both CATI and CAPI. For CAPI fieldwork to be 

effective Interviewers had to spend more time in situ in one session to ensure that 

the strike rate was delivered. This gave the interviewer more time to work their CAPI 

sample. Similarly, the optimal time to complete CAPI interviewing was between 4pm 

to 8pm, whereas with CATI there was a greater range of times during the day to 

make contact.  

5.10 Sampled addresses were sent an invitation letter. If interested, potential 

respondents were prompted to register their interest in participating either online or 

by phone. This took them to a WG website [link https://www.gov.wales/surveywales]  

then on to the portal. This page also contained a link to more info about the survey. 

Fieldwork documents  

5.11 The initial invitation letters, accompanied by an information leaflet, were sent out on 

the 27th November, with the reminder letters sent out on the 6th December. No 

https://www.gov.wales/surveywales
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other reminders were sent until w/c 1st January when online reminder emails were 

sent out on three separate occasions to those who had completed the CATI but had 

yet to complete the CAWI (self-completion) stage of the interview (3rd, 5th and 8th 

January).   

5.12 Interviewers were provided with an interviewer fieldwork pack which included the 

slides from the briefing sessions, interviewer guidance document, questionnaire 

guidance document and fieldwork maps. Alongside this they were given materials 

that could be used on the doorstep or during the CAPI interview. These included a 

laminated copy of the invitation letter, the leaflet and the reminder letter which had 

been sent to households in advance, and additional materials such as appointment 

cards and a data linkage infographic with accompanying text. A full copy of all the 

materials used is shown in the appendix (Section 8). 

Welsh language and other language interviews 

5.13 Participants were asked if they would like to complete the survey in Welsh or 

English, or in another language, with all Welsh language interviews conducted by 

Welsh speaking interviewers.  

5.14 Although the survey was offered in Welsh from the outset, there were only two 

requests for Welsh interviews in the Field Test and no other language interviews 

were requested. 

5.15 If another language had been requested, participants would have been asked if an 

external translator was needed, or whether someone known to the respondent 

could translate the survey on their behalf (for example, another household member 

or a friend).  

Assisted telephone and face-to-face interviews 

5.16 Interviewers were also asked to check if the participant required help from someone 

else (for example, another household member or a friend) to complete the interview 

because of, for example, a speech or hearing difficulty.  

5.17 Where assistance was needed, the interviewer could continue with the interview if 

the person giving assistance was available at the time of the initial visit or could 
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arrange for a later appointment if the person in question was not available. Four out 

of the 219 participants indicated they would need help to complete the survey at the 

assisted interview question.  

Process of making contact at a sample address 

5.18 The initial process for contacting households varied depending on whether the 

household had provided a telephone number and/ or whether the household had 

been identified as having a potential telephone ‘match’ during the initial tele-match 

exercise (see Section 3 for more details). 

5.19 It was originally envisaged that interviewers would initially be given access to just 

the opt-in numbers for the first two weeks of fieldwork, with the tele-match numbers 

being made available after the first two weeks of telephone interviewing had been 

completed. However, with the contraction of the fieldwork (from c.12 weeks to c.5 

weeks), it was decided that the tele-match numbers would be made available at the 

end of the first week of CATI fieldwork to allow a small window of tele-match 

fieldwork to start before the in-home (CAPI) phase began.  

5.20 Where an opt-in number was not provided (and the address had not been tele-

matched) the initial contact was attempted on the doorstep for addresses allocated 

to the two-stage design. Interviewers were able to use a copy of the advance letter 

and leaflet as a prompt should the household member not recall receiving the initial 

letter(s).  

5.21 The introduction scripts were tailored to reflect the different contact points (whether 

the first contact was via telephone or in-person), with additional text being provided 

to interviewers for those who had been contacted via tele-matching to help explain 

how their number was collected.  

Online survey 

5.22 At the end of the telephone interview anyone who had previously confirmed they 

used the internet (IntPerUse) or had a device that connected to the internet 

(IntPersUseCheck) was asked to complete the online section at a time convenient 

to them.  
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5.23 Where participants did not use the internet, did not have a device connected to the 

internet, or could not complete the self-completion section themselves, interviewers 

were able to complete the online section on their behalf, either on the same call or 

at a later date.  

5.24 All participants were able to refuse the online section, although in doing so they 

were reminded they would not be eligible to receive the incentive voucher. 

Sample outcomes 

5.25 At the end of fieldwork the various contact outcomes were analysed to identify a 

final outcome for each address. While the final outcome was often the outcome of 

the final contact, for example, a complete, this was not always the case. For 

example, if the initial contact involved the completion of a partial interview, but 

subsequent calls/ visits yielded only a ‘no reply’ then the final outcome was based 

on the most successful of the contacts, in this case, the original partial interview.  

5.26 The overall response rate for the sample was 7.8% for the first section of the survey 

(and 7.4% overall). 95% of respondents who completed interviews also fully 

completed the second section. A summary of final outcomes for the issued sample 

is show below.  

Table 1: Summary of final outcomes   
 

Figure 5.1 n % of issued addresses % of eligible issued 

addresses 

Total issued addresses 2,950   

    

Deadwood 144 4.9%  

    

Total eligible addresses 2806 95.1% 100.0% 

    

TOTAL INTERVIEWS 230 7.8% 8.2% 

Full completes  

(inc. second stage) 

219 7.4% 7.8% 

Partial completes* 11 0.4% 0.4% 

CATI completes 166 5.6% 5.9% 

CAPI completes 53 1.8% 1.9% 
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Non-contact 477 16.2% 17.0% 

Refusal 307 10.4% 10.9% 

Unproductive 383 13.0% 13.6% 

Not covered 1,409 47.8% 50.2% 

* Partial completes includes 4 who completed the first stage in full (but not the second 

stage) and 7 who completed only part of the first stage of the interview. 

 

5.27 A summary of the final outcomes separated by telephone and face to face 

interviews is shown below in figures 5.2 to 5.5.   

Achieved telephone interviews 

5.28 A summary of the opt-in sample is shown below (figure 5.2), with a table focusing 

on the tele-match sample shown directly below (figure 5.3).  

5.29 In both tables, non-contact is split between those where there was no-contact but at 

least one call attempt had been made and no-contact where no calls had been 

made prior to the end of fieldwork.  

5.30 The response rate among opt-ins was 34% based on all eligible addresses (full 

completes) but was only 3% for the tele-match sample.  

5.31 Refusals were at 24% for the tele-match sample (among eligible addresses), but 

12% for opt-in sample. While the latter is much lower, it is important to remember 

that they had initially opted-in, but still generated a refusal when contacted. This 

was primarily driven by someone else in the household being selected to take part 

(other than the person opting in), but there was also anecdotal evidence that the 

timing of the fieldwork – over the Christmas period – contributed to a higher-than-

expected refusal rate for opt-ins.   

Table 2: Summary of opt-in sample   
 

Figure 5.2 n % of opt-in addresses % of eligible opt-in addresses 

Total opt-ins 470   

    

Deadwood 18 4  
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Total eligible numbers 452 96 100 

    

Non-contact 162 34 36 

Non-contact - but called 135 29 30 

Non-contact – not called 27 6 6 

    

Refusal 54 12 12 

Transfer to CAPI 1 0.2 0.2 

Unproductive 74 16 16 

    

TOTAL INTERVIEWS 161 34 36 

Full completes  

(inc. second stage) 

153 33 34 

Partial completes* 8 2 2 

 * Partial completes includes 3 who completed the first stage in full (but not the second 

stage) and 5 who completed only part of the first stage of the interview. 

5.32 Both the absolute number of opt-ins and the response rate among the opt-ins was 

lower than expected – a number of hypotheses were identified for this and these are 

discussed in more detail in section 7.  

Table 3: Tele-match sample 
 

Figure 5.3 n % of tele-match 

addresses 

% of eligible tele-match 

addresses 

Total tele-match sample 662   

    

Deadwood 99 15  

Total eligible numbers 563 85 100 

    

Non-contact 379 57 67 

Non-contact - but called 309 47 55 

Non-contact – not called 70 11 12 

    

Refusal 133 20 24 

Transfer to CAPI 2 0.3 0.4 

Unproductive 34 5 6 
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TOTAL INTERVIEWS 15 2 3 

Full completes  

(inc. second stage) 

13 2 3 

Partial completes* 2 0.3 0.4 

* Both partial completes completed the first stage in full (but not the second stage). 

Achieved face-to-face interviews 

5.33 A summary of the face-to-face sample is shown below (figure 5.4). 

5.34 It is important to note that the face-to-face sample was intended to be worked over 

an 8-9 week period, but the final fieldwork window was c.2 weeks with much of this 

running over the Christmas period. As a consequence, a high proportion of the 

addresses were not contacted at all during the reduced fieldwork window. With this 

in mind there are two iterations of the table – one based on all households (figure 

5.4) and one based on the households actually contacted as part of the face-to-face 

fieldwork window (figure 5.5).  

5.35 The response rate among all face-to-face households was 3% but rose to 10% 

when only households that were contacted at least once are included.  
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Table 4: Summary of face-to-face sample   
 

Figure 5.4 n % of F2F addresses % of eligible 

F2F addresses 

Total face-to-face (F2F) 

households* 

1,644   

    

Deadwood 39 2  

    

Total eligible numbers 1,605 98 100 

    

Non-contact 1,150 70 72 

Non-contact - but visited 88 5 5 

Non-contact – not visited 1,062 65 66 

    

Refusal 121 7 8 

Unproductive 281 17 18 

    

TOTAL INTERVIEWS 53 3 3 

 

 
Table 5: Summary of face-to-face sample   
 

Figure 5.5 n % of F2F addresses % of eligible 

F2F addresses 

Total face-to-face (F2F) 

households* 

582   

    

Deadwood 39 7  

    

Total eligible numbers 543 93 100 

    

Non-contact – not visited 88 15 16 

    

Refusal 121 21 22 

Unproductive 281 48 52 

    

TOTAL INTERVIEWS 53 9 10 
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* F2F Households are households that were allocated into the two-stage design, with no 

available telephone number   

Achieved online surveys 

5.36 173 telephone respondents were asked to participate in the self-completion 

section2. Of these, 140 (81%) completed it themselves online before the end of the 

fieldwork period, and a further 24 (14%) completed it on the telephone administered 

by the interviewer. Four respondents agreed to complete it online but did not do so 

within the deadline, and one respondent started with the interviewer by phone but 

did not finish it. The remaining four respondents refused the self-completion section 

outright.   

Table 6: Summary of online sample   
 

Figure 5.6 n % of those eligible 

Total eligible for self-completion 173  

   

Accepted the self-completion 144 83 

Completed 140 81 

Not completed 4 2 

   

Interviewer administered 25 14 

Completed 24 14 

Not completed 1 1 

   

Refused 4 2 

   

TOTAL INTERVIEWS 164 95 

 

Achieved CASI surveys 

5.37 Overall, 53 respondents were interviewed in-home and asked to participate in the  

self-completion section via CASI. Of these, 40 accepted the self-completion section 

 
2 3 participants dropped out before the end of the CATI and were therefore not asked to take part in 
the self-completion.  
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when the tablet was presented to them (75%) with all completing. A further 13 were 

administered by the interviewer (25%), with again all completing the section in full, 

and there were no outright refusals. 

Table 7: Summary of CASI sample   
 

Figure 5.7 n % of those eligible 

Total eligible for self-completion 533  

   

Accepted the self-completion 40 75 

Completed 40 75 

Not completed 0  

   

Interviewer administered 13 25 

Completed 13 25 

Not completed 0 0 

   

Refused 0 0 

   

TOTAL INTERVIEWS 53 100 

 

6. Data processing and output 

Data coding and editing 

6.1 As outlined in Section 4.5, a small number of modules used a searchable 

codeframe to aid completion of specific questions (PsWhich, SsWhich Disab-1-

6aE), but the majority of coding involved coders looking at all questions where 

‘other – specify’ had been given as an answer.  

6.2 The aim of this exercise, commonly known as back coding, is to see whether the 

answer given can actually be coded into one of the original pre-coded response 

options.  This coding is done in Ascribe, a Windows based coding package. 

 
3 Partial stopped before reaching the self-completion section 
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6.3 Alongside the coding, the data was reviewed in line with the data specification 

provided by Welsh Government to ensure that the deliverable was consistent with 

expectations. An initial file of the first 134 cases was provided to WG who reviewed 

this in tandem with Verian.  

6.4 Although a small number of edits were identified and updated, the initial data review 

did not identify any issues with the script itself.   

Derived variables 

6.5 As part of the Field Test delivery, a series of derived variables were included to 

enable comparisons with previous years. These were specified by Welsh 

Government.   

Data outputs 

6.6 The main outputs for the Field Test were SPSS files, with a number of files 

delivered:  

(a) Respondent dataset 

(b) Household dataset 

(c) Sample datasets 

6.7 Given the reduced nature of the Field Test, it was agreed that no weighting would 

be applied to the data. 
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7. Findings and recommendations 

Response rate and sample composition 

7.1 The overall number of completed interviews and associated response rates for both 

modes was notably lower than initially targeted. Overall, the response rate for the 

full survey was 7.4% (219/2950) though given the design and shortened fieldwork 

period this is not comparable to a standard survey year. Similarly, the number of 

opt-ins (16%) and the response rate among opt-ins (34%) were notably lower than 

anticipated at the outset. Of the 2,950 sent an invitation only 470[1] households 

opted into the survey - 15.9% of households contacted. Portal registrations ran from 

29th November through to the 8th January with weekly breakdowns shown in figure 

5.8 below:  

Table 8: Portal registrations by week   

Figure 5.8 Weekly total Overall total 

Week (n) % (n) % 

1 204 43.4% 204 43.4% 

2 102 21.7% 306 65.1% 

3 119 25.3% 425 90.4% 

4 32 6.8% 457 97.2% 

5 7 1.5% 464 98.7% 

6 4 0.9% 468 99.6% 

7 2 0.4% 470 100% 

 

 
[1] This number is slightly lower than the fieldwork reports as a small number of cases without a 
telephone number were classified as opt-ins. 
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7.2 The initial letter resulted in around 65.5% opt-ins, with the reminder letter (based 

10th December) prompting a further 34.5% to register.  

Interviewer feedback 

7.3 Interviewer feedback was collated during and after the Field Test via an anonymous 

online survey and also collected as part of an online (Microsoft Teams) debrief that 

took place a few days after the close of fieldwork.  

7.4 A number of changes to the script were suggested but in the majority of cases the 

changes related to the wording of established questions or the order of established 

modules. However, some improvements were identified and introduced for the 24-

25 mainstage survey, including allowing interviewers greater flexibility in how they 

introduce and initiate the survey and a reduction in the number of questions being 

asked about the inter-relationships of household members.  

7.5 Although the Welsh script was seen positively, there was some concern that the 

language preference question was being asked later than it should be. Again, this 

feedback resulted in a change to the introduction of the survey for the 24-25 

mainstage. 

7.6 All interviewers use the same outbound number to try and contact the opt-in and 

tele-match sample (+442045575799). Interviewers stated that participants were 

reluctant to answer calls from an unrecognisable number that could be marked as 

spam. Having identified this, the survey has introduced a bespoke (Cardiff) 

outbound number for the 24-25 mainstage. The number also has a National Survey-

specific recorded message should anyone call the number back to check on the 

legitimacy of the call.  

Voicemail issue  

7.7 Although the original design assumed that interviewers would be able to leave up to 

four voicemails for respondents this functionality was not available in time for the 

Field Test. As such, interviewers were unable to leave voicemails until the launch of 

the 24-25 main stage. 
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Respondent feedback  

7.8 As well as the feedback on the generic number highlighted above, the other central 

theme related to the survey length being longer than expected, although this 

feedback primarily came via the interviewers than directly from the respondents 

themselves. To help mitigate this, the sub-sampling fractions were updated during 

the Field Test fieldwork to reduce the overall length of the interview for each 

respondent.  

Timings by mode  

7.9 CATI interviews were on average longer than CAPI interviews, and interviewers 

reported slow page transitions when administering the CATI survey. Improvements 

to the script coding were subsequently identified to help reduce the CATI interview 

length ahead of 24-25 main stage. 

7.10 The median (CATI) interview length was 46 minutes, compared to 33 minutes in 

CAPI (figure 5.9, below), with the CAWI/ CASI recording consistent median 

interview lengths (16 minutes). While both modes ran much longer than originally 

planned this was particularly problematic for the CATI.  

Table 9: Timings by mode   

Figure 5.9 Time in minutes 

 n full completes Mean Median 

CATI 1634 47 46 

CAWI 161 17 16 

    

CAPI 53 35 33 

CASI 53 19 16 

    

 

 

 
4 Number of completes is lower than the overall figure as extreme outliers have been removed from 
the calculations 
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Technical processes  

7.11 Up until 2022-23, the advance letter prompted respondents to type in the website 

address to take them to the WG registration page [www.gov.wales/surveywales]. 

The Field Test advance letter also included for the first time a QR code which if 

scanned would take respondents directly to the website. Whilst there was evidence 

that some respondents used the QR code to reach the sign-up page, the usage 

data is incomplete as only journeys where respondents accepted the cookie request 

when entering the WG website were trackable, and the majority of participants 

declined to do this. However, the QR code will continue to feature on the advance 

letter going forward.  

7.12 Similarly, given the limited sample size and the curtailed fieldwork window there is 

an acknowledgement that there was limited opportunity to understand the impact of 

ring-fencing 33% of the sample to be CATI only. While a second reminder was not 

sent out during the Field Test, the relatively low opt-in rate indicated that such a 

letter would be beneficial and this will be used throughout the 24-25 main stage.  

7.13 Tele-matching was performed on all sampled addresses, with a stratified random 

half of all cases matched using an automated service, and the remaining half 

additionally matched using an enhanced method which supplements with additional 

manual matching. Despite the latter being significantly more expensive than the 

former, response rate differences suggested it would be value for money to use 

manual tele-matching and this approach will be continued for 24-25 main stage.    

7.14 Several interviewers used or requested additional technology to improve the 

experience of conducting telephone interviews, including headsets and keyboards 

to attach to tablet devices. Following the Field Test it was agreed that the CATI 

fieldwork should be conducted via a laptop as a trial for the 24-25 pilot, in part to 

understand how the user experience varied between the laptop and the original 

tablet but primarily because the survey software ran more quickly (i.e. with reduced 

time lags between questions) on the laptop. Following positive pilot feedback, all 

interviewers will be asked to complete their CATI fieldwork on a laptop for the 24-25 

main stage, but to continue to use a tablet to complete the CAPI phase of the 

fieldwork.  
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7.15 Analysis of the Field Test data indicated there were few concerns with the script 

itself, with the main query relating to the back-coding of open text responses into 

the pre-coded list. Similarly, there were no specific issues identified with either the 

CASI section or the CAWI section. A higher proportion of respondents opted to 

complete the CASI administered by the interviewer than expected based on 

previous years. Interviewers fed back that some respondents assume that it would 

be quicker or easier to do this than complete it themselves. For 24-25 main stage, 

interviewers were further briefed to reassure respondents that it was straightforward 

to complete and that they could be called upon for support at any time.  

7.16 Furthermore, there were limited concerns in relation to the data processing 

deliveries themselves, although the deadline for delivery of the derived variables 

(DV) was extended due to the format / detail of the original DV spec as additional 

information was required to ensure the delivery was as intended.    

Performance overview 

7.17 A number of issues were identified when reviewing the Field Test performance 

versus the original targets.  

7.18 Time of year: as previously discussed, the original timescale involved a 12-week 

fieldwork period, but the final fieldwork period ran for only five weeks with the 

majority of this running in the shadow of Christmas and the New Year. As noted, 

there was also a relatively high refusal rate among opt-ins (figure 5.2; c12%). 

Although people opted-in they may have believed they would have a longer window 

to take part in the survey (post New Year), but this was not the case. As further 

evidence of a likely expectation of a longer fieldwork window, some households 

continued to opt-in after the truncated fieldwork window had closed. Going forward, 

all fieldwork will run in full, with 12 weeks available to work both the telephone 

sample (the first four weeks of fieldwork) and the face-to-face sample (weeks 5-12).   

7.19 Unknown caller ID: As outlined above, some respondents were reluctant to answer 

an unknown number, leading to no-contact with many opt-ins throughout the 

fieldwork period. As discussed, a bespoke number has since been introduced which 

is Cardiff specific. This number will also be referenced on the registration portal and 
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in the automated email sent to opt-ins, where an email is provided, to provide some 

early awareness of the number prior to the call itself.  

7.20 While both are expected to lead to improved engagement with the opt-in sample, 

further refinement of the process will continue to be a priority during the 24-25 

mainstage survey to maximise both the opt-in rates and the response rate amongst 

those opting in. This will include looking at the potential to include the name of the 

survey in the would-be-participant’s caller display when the interviewer is ringing the 

opt-in number.  
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8. Appendix – Field Test respondent materials 

8.1 Document 1 Advance Letter 
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8.2 Document 2 Purpose Leaflet 
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8.3 Document 3 Reminder Letter 1  
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8.4 Document 4 Reminder Letter 2 
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8.5 Document 5 Conversion Letter  
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8.6 Document 6 Home Visit Card 
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8.7 Document 7 Appointment Card 
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8.8 Document 8 Helpline leaflet 
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8.9 Document 9a Data Linking Infographic  
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8.10 Document 9b Data linking information 
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8.11 Document 10 Online Reminder Letter 
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8.12 Incentive Email 
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8.13 Incentive Letter 
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